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ADVERTISER'S WEEKLY 


T 


TO 


LETTER 


HE 


EDITOR 


outside”—-to use Mr 

dss purely a matter of 

m. My view ts that his ten 

is as wide of mark 
s his figure of 180. 

It os the printer's 


Rose's exact 


cent the 


technical 


Silvering 


Mirrors—A 
Danger 


Sin, Mirrors 
for display of 
purposes, and at times some 
your may undertake the 
silvering of plain glass to produc 
the mirrors needed, following on 
of a number of formuke which 
are available 

It is perhaps 
those 


often used 


advertising 


are 
other 


readers 


is well to 
contemplating 
operation that, unless great care 
is taken, there may be risk of ! 
explosion during the process 

Nitrate of silver is the main 
ingredient in the silvering « 
and nitrates are 
stances to be treated with car 
ind respect If, therefore, an, 
one wishes to follow one of th 
formula, and docs not 
tain of being able to 
through, it is best to call in the 
ussistance of a chemist or labora 
tory worker 


warn 


such i 


mirrors sun 


feel ce 


carry 


Pt 
Secretary 
Sign Makers 
> Aberdeen Park. N.S 


HALI 
Mast 


Association 


Can Printers 
Design Print ? 
Sie 


Those who read the state 
ment by Mr. Stuart Rose in 
your May 4 that “only 
ten per cent of the 180 printers in 
the I can turn out a 
good looking without th 
outside type 
graphical designer” would be in 
terested to know upon what basis 
the estimate was made 
The number of printers in the 
London area is well above 180, if 
the membership of the London 
Master Printers’ Association, 
which stands at more than 718, ts 
invthine to go by. What 
tion of those pr can pro 
duce a “well ind well 
printed job help from 


msuc of 
ondon area 
job 


assistance of an 


propor 
nters 
designed 


without 


knowledge and business acumen 


the engraver, 
and machine 


{t make st possible for 


ninder 
the draft 
ypographer to be trans 
ilo $o 
opies per 
lo-day, 


many thousands of 
hour 

more 
their 


printers are 
own art and 
depariments Mor 


ver before are offering 


iblishing 
ographic 


tive Service to their customers 
who 


hing 4@ greater 


d those as yet do not, are 
interest in design 
fact that the 
invitations to the 
cussion on a “Design Policy 
ch Mr. Rose addressed 
1 greater and more 
printers than fr 


uding typographer 


| beheve wt 1S a 
to the 


sponse 


immediate 


om the rest 


suvers and others 
JOHN C. SHEPHERD 
Publ Relations Secretary 
British Federation of Master 
Printers 


Standards Of Style 


il note to Mr 
letter (May 18 
attitude to the 


Sik 
David 


The editor 
Vine’s 
4 CUTIOUS 
of English 
writers bad af 
I see no reason why the 
tandards of taste in the 


f words cannot be applhed 


good or 


equal validity to the judging 


ind of 


essay idvertising 

S. H. BOWDEN 

Advertising and Publications 

vager, Patons & Baldwins Lid 
correspondence sme 


Editor.) 


closed 


Mailing Lists Are 


Not Checked 


In con on with other 


g managers 


¢ and 
yroport 

maring 
nsufliciently 
npany « write 


of our 


companies, and despite the 
trouble I have often taken to ad 
vise the people concerned that 
they were unnecessarily duplicat 
ing their message to me, letters 
continue to be sent for each sub- 
sidiary company 

Another source of irritation ‘s 
receiving letters addressed not 
only to my predecessor, but to my 
predecessor's predecessor al 
though my name has appeared 
in the last two editions of 
{dvertisers Annual. Often the 
chief offenders in this respect are 
publishers, a section of the print 
ing fraternity one would expect 
be cognisant of the fact that 
> most up-to-date list of adver- 
g people was to be found in 
above mentioned reference 
H. NICHOLLS 

60 Monastery Gardens 
Enfield, Middlesex 


Day & Wilkins Ltd. designers 
ind printers in colour, have been 
formed, with offices at 69-70, Old 
Church Street, Chelsea, and with 
a capital of £27,000. Directors 
are H. A. Day, T. A. Wilkins, 
ind D. Young 


1950 


Guide Books For 
1951 Festival 


A series of new-style illustrated 
guide books (“About Britain”) 
is to be sponsored by the Festi- 
val of Britain office They will 
not contain advertisements 

Advertising to publicise them 
will be placed at home and 
throughout the British Common- 
wealth before publication 

An editoria! board has been set 
up with the director-general, Mr 
Gerald Barry as its head, and in 
cluding Professor If G. R 
Taylor, Mr. Michael Huxley, 
editor of the Geographic Maga- 
zine, and Professor S. W. Wool- 
dridge, Professor of Geography 
at London University 

The Brewers’ Society are pay- 
ing the the production 
as a contribution to the Festival. 
William Collins, Sons & Co., Ltd., 
are the publishers 


costs of 


TWENTY-FIVE YEARS AGO 


In May, 1925 


First national convention of 
the Incorporated Sales Managers’ 
Association was held at Buxton 
under the presidency of Mr 
Arthur Chadwick 

* * 

A campaign to 

band 


dance- 

launched 
_ * > 

Die Anzeige, a 

ing paper 

. 


sell 
instruments Was 


Swiss advertis 
was published 
* > 

\ National Advertising Exhibi 

tion was held in Germany 
2 > * 

Mr. Sinclair Wood became a 
director of Advertising and Pub 
heity Ltd 

. . > 

The Yorkshire Eve 
was, for the first time 
simultancously at 
Doncaster 

. > 


The 1 ool Post 


nig News 
published 


Leeds and 


moved into 


the London offices at 132-4 Fleet 
Street, which it still occupies 
* * * 
Publication of Modern Woman 
was announced by 
Newnes Ltd 
* 


George 


al 

There was campaign in 
Manchester are to 
consumption 
tripe 


the 
encourage 
cow-heel and 


> 

ADVERTISERS WerEKLY pub- 
lished the first of a series of sup- 
plements on “Fine Printing and 
Allied Arts” which contained a 
contribution by Mr. (now Sir) 
Francis Meynell. then director of 
the Nonesuch Press 

» » 


The 


came 


Glasgow Daily Record 

under the control of Su 

William Berry and his associates. 
. * * 


The Minister of Justice of the 
Irish Free State suggested poster 
censorsh p 


re BRISTOL EVENING POST 


! cost less than 2d. per 1,000 copies—and more than 400,000 West Country 
industrialists and agriculturists read me daily. 
EET, BRST LONDON OFFICE, 80 FLEET STREET 


LVER ST A 


. ° e4 P. é , ~— - - Nea a a aie oa 

D> ove 

4 ee i ‘ 

- u May 25, i we 
7 re SSS = a | 
“bs 3 

fa \ A F 

Je fr ~ = 
ee \ j = ie: 

= a KE \ 

c —— ee if 

oN - aaa ., “dh, A 

a um, OF € 

g Mus "@s yA \ ; 

a 744) Uy | 
a: ‘1g, 

7 7 . 

— U0lUU0 UU I !u!Uu!lI t= j 

- ) 

gy ‘ 2 et 

2: My typog t 
RG e tha ee : 
er i : ere “N 
x 7 t 3 
4 : i 

bot q 

F } : 

| | : 
4 5 

ot : aa z 

es pr 
wt , x 
x i 
# 
- ; 13 
—| | 
. — * 
| | \ | : 
is ty list 
\ Se 
- i) 

< M a : 

ae - — ‘e 

. es 

in Sin thr 

kG rUiSi)\—ees 1 receive = 
Ben ‘ » day many circulars from 3 
7 ay diverse fit 1) am amazed pig 
= vo c wasted by 3 
v | po 
oc My < ols t Te 

- . sing Bigg many subsidiary a 

vP —_ — — — — 7 

ig aac j 
a 7 cf] .; 

ie — * 

4 Sek ae ; 

pees K ict 
of is i AL 

ig SS A : “ c 

zi. 

- 

Jag 
Rec he , 
ee — * 

dal —- mm _ “ed ShgmMmmee ("8 RINGS am ee ee 7 I So. 6 he i saad a i at 
a Bg elle ae a -- ee 4 Soo A ww eis. Can ae 


May 25, 1950 ADVERTISER'S WEEKLY 


The Human Touch 
in Advertising 


Ra 


en 


tes 


_ / 


JOHN BULL is the only weekly of its type 
in the million family market. It has moved 
with the times to create new standards of 
mass appeal with its famous front covers, 


best-seller fiction, front-line features and 


colour illustrations. JOHN BULL stands 


by itself—a giant among British weeklies (MEMBER A.B.C.) 
on guaranteed sales alone and undisputed 


master of a warm human appeal vith WEEKLY NET SALES WELL OVER 


compete. That appeal is an indispensable 
marketing influence, a power for adver- 
tisers to reckon with, and something you 
can only buy in full strength when you 
buy space in JOHN BULL. i F 


s 
PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD, 96-98, LONG ACRE, LONDON, WC 2. ALL-ROUMD VALUE AND A SQUARE GUARANTES pon a staaiour Liane s 
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*...she reminds me 


—@rerygthing about 
her is always 


gust right...” 


Always in the forefront of Fashion, irnmaculate, 
the very embodiment of good taste. That 
describes the typical reader of WOMAN'S JOURNAL, 


and explains why more and more advertisers 


enc TIENDA END Sah Tit DRO, 


find it such an invaluable ambassador of 
“goodwill for quality products appealing to 
women in the higher-income groups. 

_ Because of its ever-increasing prestige with its 
readers, and its unsurpassed pulling power for 
“advertisers, the demand for space is very heavy, 


and it will profit you to plan your schedules 
well ahead. 


WOMANS JOURNAL 


THE ARISTOCRAT OF HONTHLY JOURNALS FOR WOMEN 


SALES EXCEED } An A.P.. Publication + 2/- Monthly + Page Rate £300 


i 
oO )) CHAS. E. MANDER, ADVERTISEMENT DIRECTOR, 
3 § a oO @) THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, E.C.4. 
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Institute Luncheon To Gamble, 


a ee 9 99 e 
Four “A’s” President 
HE IS MEETING D.E.B. ADVERTISING 

ADVISORY COUNCIL TO-DAY 


Mr. Frederic Gamble, presi- 
dent, American Association 
of Advertising Agencies, 1s 
meeting the Advertising Ad- 
visory Coun 
cil of the 
Dollar Ex- 
ports Board 
to-day 
(Thursday) 
to see 
whether any- 
thing further 
can be done 
to increasc 
the amount 
of advertis 
ing of British 
goods in the 
United 
States. 

A nnounc- 
ing this at a luncheon given in his 
honour by the Institute of Incor- 
porated Practitioners in Advertis- 
ing at the Dorchester. London 
yesterday (Wednesday), he said 
} feel sure that there are sill 
many kinds of British goods and 
in great quantities that would be 
bought and consumed and en- 
joyed by our American market, if 
means were only found to get the 
goods into the channels of trade 
and to tell the public about 
them.” 

Mr. Gamble said that in the 
U.S. a commission of 15 per cent 
was the almost universal rule with 
daily and weekly papers, maga- 
zine and farm journals, radio and 
television, and 16% per cent in 
outdoor advertising. Might there 
not, he asked, be a connection 
between this and the fact that im 
no other country had production 
of goods and services for the 
public been developed on such 
a scale as in the U.S.” Yet the 
A.AAA Analyses of Costs 
showed that agency profits aver- 
aged only about 1:2 per cent of 
the total billing 

Earlier. Mr. Gamble said that 


Frederic Gamble 


it had taken the A.A.A.A. sixteen 
years to develop their system of 
examinations from the time he 
first learned about the LLP.A. 
examinations from Mr. Anstice 
Brown, LLP.A. director The 
A.A.A.A. first measured aptitude 
and temperament and then later 
knowledge, for those who wished 
to take the Knowledge tests. They 
did no instructing or recommend- 
ing of texts but sought to express 
in their examinations what adver- 


tising employers wanted young 
people to know. 

Mr. Gamble was introduced by 
Mr. Hugh T. Appleton, president, 
1L.LP.A., who commented on the 
objective common to both organ- 
ations—to provide advertisers 
with the best advertising service 


Owen Leaves ‘Mail 
Mr. Frank Owen, by 
mutual agreement with the 
Company, has relinquished 
the editorship of the Daily 
Mail. Mr. Guy Schofield, 
editor of the Evening 
News, has been appointed 


his successor. 


“Mirror” Rates 
Up 16 Per Cent 


The Daily Mirror will increase 
its advertisement rate to £232 per 
column as from September 1, an 
advance of 16 per cent 

Mr. G. K. Le Fevre, advertise- 
ment manager, states that since 
September 1, 1947, when the pre- 
sent rate was instituted, the 
Mirror's sale has increased from 
3,700,000 to 4,547,161 (A.BC. 
figure for July-December, 1949), 
a rise of 22-89 per cent, and that 
the first four months of this year 
show a further advance of more 
than 10,000 copies a day 

“In view of our very low rate 
per inch per thousand (-78d.), we 
feel that an increase of 16 per 
cent in our advertisement scale 
is more than justified.” says Mr. 
Le Fevre. Three months’ notice is 
being given. 


L.S.C. “DISPUTE” WITH MASTER PRINTERS GOES TO 


ARBITRATION: OVERTIME BAN 


Following separate discussions 
between the Ministry of Labour 
and both parties, the difference 
between the London Master Prin- 
ters Association and the London 
Society of Compositors has been 
referred by the Ministry to the 
National Arbitration Tribunal 

Hearing by the Tribunal will 
take place on June 12 

For the time being, the ban on 
overtime continues, but the 
position will doubtless e 
reviewed at an L.S.C. delegate 
meeting called for to-day (Thurs- 
day) 

The L.S.C 


has asked for an jn- 


crease of 9s. 9d. in the present 
differential between London and 
provincial rates, and has rejected 
the employers offer of 2s. 6d 

Acceptance of arbitration in 
the case of a dispute normall 
binds all parties to acceptance c 
the award, but the position may 
be complicated in this instance 
because the L.S.C., though it has 
reluctantly agreed to arbitration. 
does not admit that a dispute in 
the legal sense exists 

Neither does it follow that the 
overtime ban, which in the L.S.C 
view is a “working to rule” will 
necessarily be withdrawn when 


CONTINUES 


the award is made. Developments 
may be determined by the nature 
of the award and on the willing- 
ness of the members to continue 
to meonvenience themselves, as 
well as employers, as a means of 
promoting their objective 

The overtime ban is creating 
a problem for many periodical 
and London weekly newspaper 
printing houses, the worst 
sufferers being the monthly 
magazines and trade and techni- 
cal Journals. Tendency is for 
the monthlies to be held up or re- 
duced in size to give priority to 
the weeklies 


NORTHCLIFFE NEWSPAPERS GROUP LTD 
Advertisement Director, R. H. Penmey, Carmelite House, London, 


E.C4. Telephone Central 6000 
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Two British entries won 
awards in the final of the Intra- 
European E.R.P. Poster contest, 
judged in Paris last week. First 
prize went to Reijn Dirksen, a 
Dutch commercial artist, for his 
poster shown above. 

The British winners, who were 
in the fifteen who shared fifth 


Mr. Leonard 
Roy Horton, 
of Kensing- 
ton, who 
co laborated 
with Mr 
Ronald 
Sandiford, of 
Tonbridge. 
* near Seven 
oaks Mr 
Dear’s entry 

was awarded 
a “Highly Commended” in the 
London preliminary of the con- 
test arranged by the Advertising 
Creative Circle, and that of Mr 
Horton and Mr. Sandiford won 
third prize 

There were more than 10,000 
entries in the competition, includ- 
ing 2,584 from Great Britain 
First prize was $1,500, and the 
fifth prizes were the equivalent 
of $100 each 

Mr. Dear, who is 25, is study- 
ing commercial art at the 
Borough Polytechnic. He was a 
commercial draughtsman before 
being called up, and studied art 


Brian E. Dear 


through the Army Educational 
College in Egypt His poster 
shows a rosy apple held in a 


hand, the palm of which bears the 
map of Western Europe, and 
carries the slogan “Prosperity 
The fruit of co-operation.” 

The poster of Mr. Horton and 
Mr. Sandiford shows a gold key 
whose teeth are composed of the 


(above), by Reijn Dirksen 


The prize-winning poster in the final of the E.R.P. Poster Competition 
being viewed by two of the judges 


Left, 


one of the 15 Sih-prize winners, by Brian E. Dear: right, another Sth- 
prize winner, by Leonard R. Horton and Ronald Sandiford 


Two British Awards In 
E.R.P. Poster Contest 


DUTCH ARTIST GAINS FIRST PLACE 


At their 
L. R. Horton (left) and Ronald 
Sandiford 


joint drawing board, 


flags of the nations participating 
in the Marshall Plan. The slogan 
is “You hold the key.” This is 
the first poster produced by the 
two in collaboration, and this 
was the first competition that 
cither had entered. Mr. Sandiford 
works at the Design Research 
Unit, where he is a typographer. 
and Mr. Horton is a free-lance, 
who often works for the Unit 
ALDRIDGE BETTER 
Mr. H. H. Aldridge, chairman 
News of the World continues t 
make good progress after his re- 
cent illness, which necessitated 
hospital treatment. On May 17 
he celebrated fifty years’ service 
with the Company with which he 
has been, successively, circula- 
tion manager, general manager, 
managing director, and chairman 


The Irish Censorship of Publi 
cations Board has announced the 
banning of five periodicals 


Woman's Companion Home 
Notes (three months); Laff, True 
Crime Cases (six months), and 


Lucky Star 


Factory Information 
dvice Scheme 

The London branch of the 
Institute of Personnel Manage- 
ment has appointed a committee 
to discuss with the Incorporated 
Advertising Managers Associa- 
tion the proposal that LA.M.A 
might advise the Institute on fac- 
tory information services. There 
is likely to be a meeting within 
the next two weeks. 


The Outdoor Advertising In 
dustry Advisory Council has 
lodged formal objections to the 
move to schedule most of the Isle 
of Wight as a special area 
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You hold the Key 


-NEWSAGENTS WANT 
SALE OR RETURN 


A resolution calling for the 
restitution of sale-or-return in 
“the general interests of the news- 

and periodical industry” 
be put before the annual 
conference of the National Fede- 
ration of Retail Newsagents. 
Booksellers and Stationers at 
Liandudno next month 

Another resolution seeks a rul- 
ing that there be no publishing 
of morning or evening news 
papers on Christmas Day, Boxing 
Day, or Good Friday, irrespective 
of what days of the week Christ- 
mas and Boxing Day may fall 


Is Sponsored Radio A ‘Dead Duck’? 


Three well known radio per- 
sonalities, discussing whether 
“Radio Advertising Is a Dead 
Duck” at an informal and enjoy- 
able lunch-hour debate held on 
Tuesday by the radio department 
of London Press Exchange, all 


favoured commercial radio “side 
by side” with B.B.C. radio 
One of them. Mr. Howard 


Thomas, believed that radio itself 
was “on the way out” in favour 
of television, and said he wouid 
like to see B.BC commercial, 
and big screen cinema television 

Mr. Thomas, who is Pathé pro- 
duction chief and was originator 
of the Brains Trust broadcasts, 
felt that the danger of commer- 
cial radio was that, in order to 


attract the largest possible 
audiences, it had to appeal to the 
lowest denominator of public 
taste. 


He feared the power that com- 
mercial radio gave to the adver- 
tiser. If a news commentary were 
sponsored, the commentator 
might fear to say anything that 
would annoy the sponsor 

Miss Barbara McFadyean, the 


freelance broadcaster in Home 
and Overseas programmes, be- 
lieved that the B.B.C. was also 


beginning to pander to the listen- 
ing figures. Why could not an- 
other wavelength be licensed for 
commercial use, and the money 
given to the BIBC., instead of 
taxpayers’ money? 


Mr. Bernard Braden, widely ex- 
perienced in most branches of 
Canadian radio, would like the 
B.B« to control commercial 
radio and sell time 

The great advantage of com- 
mercial radio, he said, was as a 
test ground for television 

Dr. Mark Abrams, a 
of L.P.E., presided 


director 


F. Gibbens, 
Northcliffe 


London 
Newspapers 
who has retired after more than 


manager, 
Group, 


20 years, being presented with a 

cheque by W. M. Leleu (left) 

general manager, “South Wales 

Evening Post,” at a luncheon at 

the Waldorf Hotel, London, on 
May 16 
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B.P.A.A. Plans © 


For Scarborough 
Conference 


Col. John Paver, president of 
the National Outdoor Advertising 
Bureau of America, will address 
the annual conference of the 
British Poster Advertising Asso- 
ciation at Scarborough, from 
June 19-21. 

The conference will open with 
a day of golf on Sunday, June 18. 
when the annual competitions for 
the Mills & Rockleys and the 
Leicester cups will be played 

The following afternoon there 
will be a cricket match between 
the British Poster Advertising As- 
sociation and the" London Poster 
Advertising Association, after 
which delegates and friends will 
be entertained to tea by the direc- 
tors of the Scarborough, Filey 
and District Billposting Co., Ltd. 

Following the annual] meeting 
on June 20 there will be a tech- 
nical session presided over by Mr. 
P. D. O'Connell. There will be 
an address on “Rating,” by Capt. 
C. Bordas; a debate on “Dry 
Posting.” with Mr. R. Ellery 
speaking for. and Mr. F. Burton 
against; and talks on “The Adver- 
tisements Regulations,” by Mr 


H. G. Ellinger; “Transport—a 
debate on electric v. petrol 
motors,” by Mr. J. Mills and Mr. 


H. Ogden; and “Construction. 
illustrated by photos submitted by 
members 

Col. John Paver will speak on 
the Wednesday morning, June 
21. Guest of honour at the annual 
dinner will be Lord Luke 


Bertram Kent Is 


L.S.A.C. President 


At the 40th annual meeting of 
the Incorporated Society of Ad- 
vertisement Consultants last week, 
Mr. W. Buchanan Taylor re- 
signed the presidency after 16 
years. He is succeeded by Mr 
Bertram E. Kent, advertising 
manager, Allen & Hanburys Ltd 

Mr. William T. Mss remains 
honorary secretary and adds to 
his office that of treasurer, re 
linquished by Col. Geo. Warden 

Other officers are: vice-presi- 
dents, Messrs. Hopton Hadley, 
E. Marshall Hardy, W. Buchanan 
Taylor and William * Moss: 
council, Col Geo. Warden, 
Messrs. Bernard L. Hoover, Chas. 


M. C. Symes, Chas. J. Rose, 
Clifford J. Harrison, Gordon 
Hargrave, Lewis Hart, and the 


vice-presidents 


Brittain Wanted 
“News Review” 


Announcement of the decision 
to cease publication of News 
Review was held up last week 
because Odhams Press were still 
considering an offer, which was 
declined, to purchase the maga- 
zine. The offer came from Mr 


William Brittain, of Brittain 
Publishing Co.. which, among 
other journals, publishes The 
Recorder. 


lan Harv ey. MP. 


L. W. Needham 


C. D. Notley 


Mackintosh Gives Names 
Of 1951 Conference 


Sub-Committee Chairmen 


Lord Mackintosh has an- 
nounced the following appoint- 
ments of chairmen of the sub- 
committees of the organising 
committee of the International 
aaaene Conference (Britain) 
951 


Social and entertainment: L. W. 
Needham; transport and accom- 
modation: J. H. Brebmer; Press 
relations: lan Harvey, M.P.; 
publicity: Cecil D, Notley; recep- 
tion: Andrew Milne. 

The appointment of Mr. G. R 
Pope as chairman of the finance 
sub-committee has previously 
been announced 

It is expected that Mr. J. H. 
Brebner will also be invited to 
officiate in an advisory capacity to 
the Conference organisation on 
matters concerning public 
relations. 

In addition to the acceptances 
to serve on the committee 
previously announced, the follow- 
ing have accepted invitations: 
Mr. Gavin Astor and Mr 
W. W. J. Studd 


The delegation visiting the 
United States and Canada, con- 
sisting of Mr. F. P. Bishop, M.P., 
Mr. Norman Moore, Mr. lan 
Harvey, M.P.. and Mr. Drum- 
mond Armstrong will be enter- 
tained to lunch by the Advertising 
Club of New York on May 29, 
before going to Detroit for the 
Annual Convention of the Adver- 
tising Federation of America. 


J. H. Brebner 


NEW LEVER 
DETERGENT? 


Strong rumours are current 
that the Lever Bros. group are 
planning to introduce a new 
synthetic detergent material to 
compete with Tide and Fab. It 
is believed that no name has 
yet been decided upon, but that 
Lintas Ltd. have started pre- 
liminary work on the account, 

Lever Bros. would not com- 
ment on the rumour. 


John Sule Tackles Wilson About Niwiaeint’s 
Discrimination Against Press Denied 


Six-page papers should be 
maintained for the rest of 1950, 
and the position for next year 
depends on the dollar situation. 
Any increase in home production 
depends on the building and 
installation of new machines, 
and cannot be effective before late 
in 1951 or early in 1952 

So said Mr. Harold Wilson, 
President of the Board of Trade, 
replying to Mr. John Rodgers, 
M.P.. director, J Walter 
Thompson Co., who raised the 
question of newsprint on the 
adjournment, in the House on 
Monday 

Even the six-page paper, said 
Mr. Rodgers, had only been made 
possible by a very belated con- 
cession to the Newsprint Supply 
Co. that they could import 25,000 
tons of newsprint during the 


second half of this year, and 
there was no certainty that we 
should obtain this because the 
concession had been made too 
late. The Government were 
discriminating against the national 
and provincial Press. Newspapers 
were not asking for specially 
favoured treatment but were 
pratesting against specially 
unfavoured treatment. Magazines 
were back to 90 per cent of pre- 
war consumption, but the daily 
Press was receiving only SO per 
cent. 

Mr. Deedes (Ashford C.), said 
there was a danger of compla- 
cency about the problem. No 
industry had been held back a» 
much as the newspaper industry. 
The Times was down to 33 per 
cent of pre-war consumption, or 
one third; the Daily Telegraph wo 
261 per cent, or about one 


ADVERTISER'S WEEKLY 


Andrew Milne 


Press Ad, Cost Of 
Magazine War 


Figures of Press advertising ex- 
penditure by the four big maga- 
zine publishing houses given in 
the latest number of Statistical 
Review throw light on the cost of 
the circulation battle in this field. 

According to Statistical Review 
records, a total of £189,814 was 
spent in this medium by all pub- 
lishers during the first three 
months of 1950. The four lead- 
ing advertisers were 


Odhams Press £53,716 
Newnes Group £46,208 
Amalgamated Press £32,121 
Hulton Press £20,254 
Odhams, for Woman, spent 


£37,495; Newnes, for Woman's 
Own, £37,599. Highest expendi- 
ture by Amalgamated Press was 
£6,795, for Woman's Weekly. 
Hultons spent £3,600 for House 
wife 

Outside the field of women's 
magazines, Hultons led with 
£13,596 for Picture Post. Odhams 
spent £7,765 tor John Bull, £3,341 
for Illustrated, 


LEAPER APPOINTED A.A. 
ASST. GEN. SECRETARY 
Mr. W. J. Leaper has been ap- 

pointed assistant general secretary 

to the Advertising Association 

He has been on the staff since 

early 1949 


fourth; and the Daily Herald w 
26°2 per cent, or just about one 
fourth. Provincial newspapers, 
with one exception, were under 
half 

Mr. Wilson denied that there 
was any discrimination against 
the Press. In talking they had tu 
be careful not to be hypocritical. 
It would be easily possible for 
the Press to give a good deal 
more space at the present level 
of newsprint to questions of 
public importance. 

Referring to the present ar- 
rangement, by which newspapers 
organised their own consumption, 
Mr. Wilson said he thought they 
had been “a little optimistic” 
about what might happen in the 
second half of this year. They 
could have made it more certain 
if they had returned earlier to the 
Six-page basis. 
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ADVERTISER'S WEEKLY 


Ad. Expenditure Record Broken Again: 
—Soap Battle Helps . 


‘STAT. REVIEW’ FIRST QUARTER FIGURES 


Expenditure on Press advertising for the first quarter of this 


year has broken all records. It was slightly higher than the 
previous record reached in the December quarter of 1949, 


and more than a third higher than for the first quarter 


of 1949, the April Statistical 


Review, published to-day 
(Thursday), reveals. 


“Easily the most extensively 
advertised groups of products 
during the past quarter were 
the household soaps and deter- 
gents,” it is stated. ‘“Compe- 
tition in this field—particularly 
between the synthetic detergents 

-becomes steadily more in- 
tense.” 

A comparison of the first 
quarters of 1949 and 1950 shows 
that, whereas trade and financial 
advertising increased from 
£6,064,678 to £8,558,995 (41-13 
per cent), Government advertis 
ing dropped from £475,920 to 
£371,493 (—27-81 per rent) 

Table | (below) shows that 
expenditure on all Press adver- 
tising for the first three months 
of 1950 was £8,930,488, as com- 

ared with £6,490,598 for the 

rst quarter of 1949--an increase 

of 37:59 per cent. “A_ factor 
which influenced total expendi 
ture is the slightly larger news 
papers which were permitted over 
the election period.” 

Discussing household soaps and 
detergents, the Statistical Review 
comments 

“According to our 
chart aggregate expenditure for 
the quarter was £437,334. This 
compares with £357,834 in the 
closing quarter of last year and 
£159,309 a year ago. It is inter 
esting to note that past quarter's 
total is slightly above the figure 
of £431,168 recorded for the 
whole year of 1948, and getting 
on for half of the total of 
£1,109,786 spent in 1949. Lead 
ing spender is Oxydol, whose 
total of €87,076 ts almost half 
As much as its aggregate for the 
whole of last year. Other heavy 
spenders in the group were Dreft, 
£55,413, Rinso, £53,178, Persil 
£50,491 Wisk £37,294, and 
Lux, £29,004. Note will be made 
of the return to activity of an 
old-established product. Dispa 


current 


Powder 
though 
much.” 


are Cascade Washing 
and Rose Petal Wash, 
neither spent very 

Even more remarkable is the 
rise in health food campaigns. 
The figure for the past quarter 
is £335,371, as compared with 
£200,066 for the last quarter of 
1949, and £124,867 for the first 
quarter of 1949. QOvaltine was 
the largest spender, with Horlick's 
a close second 

There was marked 
in the advertising of food and 
drink in the latter half of 1949, 

Commodities that have regis 
tered increases include: disinfect 

(Continued on page 393) 


eXpansion 


B.D.A. Criticism Of 


B.LF. Stands 


With a few exceptions—notably 
the trade and technical journal 
publishers, whose stands were 
better than they had ever been 
before-B.LF. exhibitors did not 
adequately exploit the “story” in 
their products. 

That was the opinion which 
nine members of the British Dis- 
play Association reached, in an 
informal discussion at Olympia, 
after they had toured the London 
sections of the Fair last week. 


P 
“Vogue” Rates Raised 
Advertisement rates for Vogue 
have been increased, for a full 
page from £225 to £300, in 
colour from £360 to £480 


Rate for European edition of 
New York Herald Tribune will 
be increased to £3 10s. per s.c. in. 
(from £3) as from July 1 


Women Discuss 


The advertiser who never alters 
his advertisement, uses the same 
block year after year, and ts 
furious if he does not continue to 
receive editorial mention, was one 
of the bugbears mentioned in a 
discussion between members of 
the Women's Advertising Club of 
London and their hosts, the 
Women's Press Club of London, 
on Tuesday. 

Miss Olive Bird (Harpers 
Bazaar & Good Housekeeping) 
believed that editors could, and 
should, help by keeping the public 
informed of their advertisers’ new 
commercial and industrial 
developments 

Discussing what the editor 
expects from the advertiser, Miss 
Edith Blake (Heating & Ventilat- 


ing) said she wished to know 
what there was of news valuc 
about the product or firm; and 


she wanted an opportunity of 
meeting the advertiser to give him 
in idea of the way the story 
should be presented. The editor 
should make sure that any claims 
made by the advertiser should be 
placed well and truly on the 
advertiser's shoulders 

Miss Edna Shrives (Berlei 
Corsets) said that the crux of a 


with an expenditure of £3.482 in 800d hand-out was that it gave 
March. Quite new to the chart 
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Editors And Ads. 


the newspaper something that was 
particular to that paper 


Miss Margaret Reekie (British 
Nylon Spinners) held that on the 
national Press and _ provincial 
papers the less connection 
between editorial and advertising, 
the better. But with trade papers 
there was a slightly different 
problem, their advertisements had 
direct reader interest, and adver- 
tisers had the right to be “in the 
shuffle” for news. Miss Reekie 
deplored those papers—particu- 
larly common in America—that 
were little more than combined 
brochures for advertisers or 
handouts she said Their whole 
am ts to get someone to ring 
you up.” 

Miss 
Times). 
Women’s 
over 


Phyllis Deakin (The 
first chairman of the 
Press Club, presided 
an audience that provided 
1 Vigorous discussion 
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Will Festival 
Display Be 
Ready In Time? 


Fears that the display sections 
of the Festival of Britain would 
not be completed in time were 
expressed by Mr. Leon Goodman, 
when he addressed a luncheon 
mecting of the Design and Indus- 
tries Association (London Region) 
on Tuesday 

“The situation is grave indeed.” 
said Mr. Goodman. “There is a 
clear possibility that unless some- 
thing very special happens, the 
work cannot be finished with 
existing facilities.” Members of 
the display industry had been 
emphasising that possibility for 
many months; they had done so 
because they wanted to be as 
helpful as possible. “This is not 
a knock,” Mr. Goodman declared, 
‘it is a well-meant prod.” 

Answering him, Mr. James 
Gardner said the Festival 
designers had always desired to 
give the contractors the longest 
possible time in which to prepare 
the exhibitions for the Festival; 
but a great deal of thought and 
preparation had to be put in 
before the contractors could be 
given the signal to go ahead. 

“We are really trying to show 
the world and ourselves what 
Britain has contributed to the 
arts, the sciences and industry.” 
said Mr. Gardner, “and it takes 
a little time to work out such a 
display. At the same time, we are 
working, through the Govern- 
ment, for the people of Britain, 
and we have to be absolutely 
sure that we find the right tech- 
nicians and experts to say: “This 
is how the job should be done.” 

Mr. Gardner agreed there was 
no time to lose, but he had 
complete confidence that the work 
would be finished by the due date. 

MORGAN BROS. RAISE RATES 

Because of the steady rise in 
production costs Morgan Bros. 
(Publishers) Ltd. are to raise ad- 
vertising rates for their journals 
The increase, which comes into 
effect on June 1, averages about 
124 per cent overall 


“Conflict Over The Code” 


Following the recent publica 
thon of the second edition of the 
British Code of Standards relat 
ing to patent medicine advertising 
the Pharmaceutical Journal, 
official organ of the Pharmaceuti- 
cal Society, comments 

“Since the first edition was pub 
lished, interested partics have 
been engaged in a tug-of-war 
with the object, on the one hand, 
of whittling away the effects of 
some of its clauses, and, on the 
other hand of tightening the pro 
visions of the code so as to pro- 


duce a document of which no 
British advertiser need be 
ashamed 


“To a degree the result of this 
conflict is reflected in the second 
edition.” 


After listing the diseases which 
are “banned,” the article con- 
tinues “But other influences 
have been at work in removing the 
word ‘relicf’ from the clause 
which prohibits advertisements 
advocating the use of a product 
in illness ‘which should rightly 
receive the attention of a regis- 
tered medical practitioner.” In the 
first edition of the code a ban 
was placed on claims that a medi- 
cine would relieve the symptoms 
of a serious disease; it may 
properly be held that in its new 
form the clause still includes such 
a prohibition, but it might have 
been clearer to the copywriter if 
the original wording had been 
retained.” 
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Home and Overseas Ad. 
Campaigns Will Follow 


The British Industries Fair 
this year has succeeded in its 
main objective—that of giving 
a boost to overseas trade. 
Though experience is bound to 
vary, many exhibitors report 
substantial orders from overseas 
buyers and a considerable 
volume of inquiries. 

This is the impression left with 
ADVERTISER'S WEPKLY represen- 
tatives who visited Olympia and 
Earls Court before the Fair 
closed on Friday 

Buyers from the U.S.A. have 
been very much in evidence 
When advertising was intensified 
early in the year, it was hoped 
to induce at least a thousand to 
attend. This target was passed 
on Thursday. The final figure of 
over 1,100 compares with over 
700 last year. There were over 
19,000 from all overseas counfries 
this year 

Some exhibitors booked so 
many overseas orders that they 
talk of extensive consumer adver- 
tising to back up their agents and 
dealers in the countries con- 
cerned. Others, who have done 
good home business at the Fair, 
plan to increase home advertis- 
ing, Or to advertise for the first 
time in the home market. Many 
of the larger exhibitors report 
good business, though, as was in- 
evitable, there were some disap- 
pointments. Some smaller firms 
complain that they had more in- 
quiries from agency-seekers than 
from hard buyers. Among exhibi- 
tors in the printing section at 
Earls Court there are complaints 
of “snoopers” looking for ideas. 

Devaluation, according to most 
exhibitors, made little difference 
“If a dollar buyer wants our 
goods, he'll buy at whatever the 
rate of exchange” is a typical 
view Exception was the toy 
trade, which has found devalua- 
tion helpful 

Points made by exhibitors in- 
clude the following 

The stand of the Periodical 
Proprietors’ Association reported 
“quite good” inquiries and orders 
for overseas subscriptions, and 
several inquiries for advertise- 
ment rates. Orders came from 
all over the world, including 
South Sea Islands, Indonesia, 
India, Pakistan, Middle East, 
China, the Continent, including 
Jugoslavia. Orders from America 
increased Many inquiries on 
textiles, transport, advertising and 
marketing, printing, building, 
engineering, metals. 

Mr. Gorden’ Wild, a British 
buyer from Brazil, interested in 
advertising and display material, 
expressed himself disappointed 
with the selection available. He 
found the display material in 
Basle much more daring, striking 


Orders Booked at B.LF. 


and progressive, in the style suit 
able to the progressive country 
he represented 

Broadcast Soap reported extra- 
ordinary trade, at home and 
abroad. Trade Press advertising 
at home and abroad may in- 
crease, and factories may be set 
up «broad to manufacture the 
soap under licence. They attri- 
buted the “surprising” popularity 
of their soap among overseas 
buyers to advertisements in Bri- 
tish papers being seen in many 
parts of the world 

The amateur photographic in- 
dustry, generally speaking. did 
not experience a very profitable 
B.LF There is a feeling that 
there is not a sufficient “intake” 
in these days of the young ama- 
teur photographer, on whom the 
industry depends for ‘future 
trade. This is attributed mainly 
to high taxation and competition 
from other forms of amusement, 
and some quarters think that the 
Photographic Dealers Associa- 
tion should begin a group adver- 
tising campaign to attract the 
young man and woman of to-day 
back into photography 

Mr. G. S. Rugg, of Cupal, a 
concern making packed pharma- 
ceuticals, said that as a result of 
the Fair they propose establish- 
ing new agencies in Greece, Syria, 
Israel, Pakistan, E. Africa, Ceylon 
and the Malay Peninsula, and 
Australia. Overseas trade adver- 
tising had attracted agents to the 
stand, and when agencies are 
established it is quite likely that 
local consumer advertising will be 
taken to baek them up 

“Excellent” was the description 
of the Fair given by the Imperial 
Typewriter Co. “We have had to 
turn away business because our 
production cannot keep up with 
orders,” said the export manager 
Empire Typewriters declared 
themselves satisfied with the Fair 

Adana printing machines .c- 
ported excellent business,: and 
stated that home advertising will 
probably increase. VFermaprint 
duplicators reported themselves 
not quite satisfied with the busi 
ness done. It is probable thai 
home advertising will increase 

h Co, reported 

home sales poor, and declared 
that the right executives had not 
been sent. Sometimes these were 
chief clerks or company secre- 
taries, who had not the power to 
make decisions on the spot 

Smiths Electric Clocks reported 
inquiries from over 40 countries, 
and trade generally better than 
last year. Advertising at home 
and abroad will increase 

At the stand of Charles Twigg 
& Co. Ltd., manufacturers of 
children’s cycles the comment 

(Continued on page 393) 
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H. Davy (holding magazine), director of Doig Brothers, and chairman 

of the National Young Master Printers Committee, who has jyst 

returned from America where he was a member of the letterpress 

printing productivity team, addressed the Publicity Club of Newcastle 

upon Tyne recently on his American experiences. Here he is with 

D. Miller, N. Heywood (vice-chairman of the club); J. Border 
(chairman); Edith Gott, secretary 


City Needs To 
Be Advertised 


“In publicity, the Americans 
are doing nothing we could not 
achieve, but while’we have the 
artists and the imagination and 
could do it just as well, the Ameri- 
cans are doing it,” Dr. T. J. 
Honeyman, director of Glasgow 
Art Galleries, told members of 
the publicity Club of Glasgow at 
their meeting on Friday 

Glasgow was a fourth-rate city 
in the business of selling herself, 
Dr. Honeyman declared. In Ameri- 
can cities, the matter of advertis- 
ing the city was linked up with 
the Chamber of Commerce, and 
he thought it was time Glasgow 
Chamber of Commerce or the 
‘Corporation assumed some re- 
sponsibility in this direction 


Conveners Naméd 


Glasgow Club has appointed 
the following conveners of com- 
mittees for the ensuing session 

3 J Yule 
(Osborne-Peacock Ltd.), Bulletin: 
T. H. Fairbairn Uohn Miller & 
Sons Ltd.), Education: Duncan 
M. Wilkie (Mail Marketing (Scot- 
lund) Ltd.): Secial: Alan Stephen 
(George Outram & Co, Ltd); 
N.A.BS.: Hugh Gillespie (Glas- 
gow Evening News). Jonior Sec- 
tion: George H. Paskell (City 
Engraving Co. Ltd.); Vigilance: 
president W. A. Woolward (New 
Press and Publicity Co. (Scot- 
land) Ltd). J. E. Hastings and 
Walter Bennet have been co- 
opted to the committee 


FLEET ST. COLUMN CLUB 

Mr. Andrew Milne was unani- 
mously re-elected chairman of the 
Fleet Street Column Club at the 

Wiirectors’ meeting on Monday. 

After some discussion it was 
decided to allow ladies in the club 
in the afternoon between four 
and six o'clock as guests of mem- 
bers. Tea will be available. 


Newcastle 
U.S. Experiences 


Mr. H. D. Davy, chairman, 
National Young Master Printers’ 
Committee and director, Doig 
Bros., Newcastle, told members of 
Newcastle-upon-Tyne Publicity 
Club, at a luncheon meeting last 
week, about his visit to the U.S 
as a member of the letterpress 
productivity team studying the 
American printing industry 

He stressed the good relation- 
ship existing between men and 
management in America and ex- 
pressed the wish that the same 
spirt’ would permeate British 
industry. If we could introduce 
the same spirit, labour problems 
would speedily be solved. 


Hull 
Friends With LS.M.A. 


The good relations between the 
Hull Publicity Club and the In- 
corporated Sales Managers’ Asso- 
ciation, were stressed by Mr 
Gordon Russell, speaking at Hull 
Publicity Club last week. His sub- 
ject was “Speeches and Speech- 
making,” and he gave some en- 
couragement to students of public 
speaking 

Confidence, knowledge of the 
subject, knowing how to start, 
how to finish, being natural but 
avoiding irritating habits, and 
practice make a speaker, he said. 


Leicester 
Two Life Members 


Mr. Frank Gayton, retiring 
president of the Publicity Club 
of Leicester, and Mr. Peter 
Dobbie, both founder members of 
the club, were made honorary life 
members at the annual meeting. 

Officers elected: president, Mr 
Frank Coulson; chairman, Mr. 
Harold Cave; vice-chairman, Mr. 
W. Bowles; hon. secretary, Mr. 
A. Marrion; assistant hon. secre- 
tary, Mr. M. B.S. Pollock; trea- 
surer, Mr. W. L. Whitchurch. 


ot 


fs ihe GE Sar iinnblont a - om : po vee pias so ‘a oc = Fs r ay <<) 
2 _- 
E. P| 
i Fe |_| ’ 
ee _— . 
Pot tinenete Reinet 
i ees kas ee he, 
a ee oe “: ee y 
“i a ij ae ca . oe ae & ; 
— i — 
oy gf -— 2 e : ro , ie 
ue: ; ae ; om: 
¥ ! is A ‘s oe a 7 } Be 
; i R ’ 
% ‘ i 
7: 
: ‘ nobel aa 
: po , 
it _ 
oo } 
z | 
oy ; ce 
a” 
ae 5 ‘ 
a 4 7 
Me: aa 
ss . _ 
it q _ 
Pe ae 
: : 
4 os a 
s y 
: 
s » 
ae 
e+ a ORR Ea ‘ 
2 a 
| : Po i 
i 
B A: 
Aes. " 
gs . : 
Re x ; 
ab: a} 
aa cae 
thin SE SRE i ; 
oe $ : ¢ 
Pais - — aw ei euig % rm , ; ee ik. i = t eK? " ies -* : : - - oes 
“— , Tt ies Paris eae. ae Et: ia 


¢ 
' 
: 


% 


a te arta ce! 


ADVERTISER'S WEEKLY 


wr ; 


EWS ABOUT PEOPLE 


. 


G. G. Hughes Becomes Advertising Manager of 
Industrial Soaps: Smiths Clocks Give J. H. 


Parker Dual Post: Hon. 


Me K. Gore Asst. 


Manager, Associated Newspapers: Dix Joins 
Napper, Stinton & Woolley 


G. G. Hughes has left the ac- 
count executive side of Lintas 
Ltd. to become advertising mana- 
ger, Industrial Soaps Ltd. He 
served on the council of the Ad- 
vertising Association, 1946-—1949, 
and has also been on the executive 
committee, Society of Diploma 
Members of the Advertising As 
sociation since 1946 

* * * 

Norman G. Dix has joined 
Napper, Stinton, Woolley Ltd. in 
the dual capacity of account 
executive and advertising mana 
ger to their associate company 
Displayplan Ltd 

Before the war Mr. Dix was 
advertising and sales promotion 
manager to the Bentima Company 
Lid. and ‘asseciated companies 
and, from 1943 to the end of 
1949, was publicity manager to 
George Cohen Sons & Company 
Ltd. and associated companies 
(the “600" Group) 

* . * 

Hon, Arthur K. Gore has be 
come assistant manager, Asso 
ciated Newspapers Ltd, and 
A. D. Cugan his deputy 

Joining the company last year 
as foreign manager, Hon. A. K 
Gore has held several Press ap 
pointments in British Embassies 
and Government offices at home 
and abroad. Mr. Cugan has been 
assistant editor, Sunday Dispatch, 
and chief foreign sub-editor of 
the Daily Mail 

* * * 

Jack Hearne, P.R.O.. Trans 
World Airlines in Ireland, has 
been appointed sales promotion 

inager for the company's 
Middle and East Region, anJ 
leaves Dublin for his new head 
Cairo at the end of 


ou 


June 


irters at 


. . > 

F. W. Diwell, advertising and 
publicity manager of Eugtne Ltd 
has resinned after being with the 
company for 12 years 

* * * 

D. A. Fuller has been appointed 
South Wales representative of 
Glovers Advertising in succession 
to M. A. Chavasse, who has 
taken charge of the London 
office 

Mr. Fuller 
1934, and from 1938 to 1948, 

from war service, was 
assistant account executive for 
several Unilever accounts 


joined Lintas in 


The following appointments on 
the staff of the London advertise 
ment department of Kemsley 
Newspapers Ltd. have taken 
place 

J, Chater, hitherto London ad 
vertisement manager of the Kem- 
sley weekly newspapers, is now 
London advertisement manager 
Glasgow Evenine News and the 
Aberdeen Evening Express. W. J. 
Hort has been promoted from 
the London staff of the Daily 
I‘ispatch to the post of London 
advertisement manager of the 
Kemsiey weeklies 

* * * 

After being with the company 
since it was formed in 1931, J. H. 
Parker has taken over the posi- 
tion of advertising manager va- 
cated by H. Baker, who has gone 
to Brevitt Shoes. Mr. Parker is 
sssistant sales manager and will 
combine this job with that of 
publicity 

* * * 

J. Lodge has succeeded Leslie 
Knight as publicity manager for 
the Harland Engineering Co., of 
Alloa. He has been chief of the 
photographic and printing de- 
partment, with John Brown & 
( % Ltd., Clydebank, since leay 
ing the R.A.F. in 1946. Before 
joining the services, Mr. Lodge 
was with the publicity department 
of the City of Bradford Corpora 
thon 

* ol > 

Joseph P. Gallagher, syndica 
tion editor of the British United 
Press since 1948, has been ap 
pointed manager of Irish 
News Agency recently established 
by the Irish Government in Dub 


lin 


the 


el > . 
Royman Browne 
Associated Hliffe Press 
department as visualiser 
four 


yomed 
publicity 
He was 
years assistant publicity 
National Magazine Co 


has 


> > * 
Peter Long has joined George 
uming Ltd from Everetts 
Advertising Ltd 


* * * 

Maurice William Paynter wi 
hecome secretary, Institute of 
Packaging, on July 1, from which 
date the Institute's headquarters 
will be at 55-60 Moorgate, Loa- 
don, E.C.2. 


G. G. Hughes 


chief copywriter in the Melbourne 
branch of the tjeorge Patterson 
agency, is in England studying 
advertising technique for export 
marketing. Mr. Osborne started 
in advertising in 1931. Past ex 
perience includes being advertis- 
ing manager of.a large retail store 
in Adelaide, and P.R.O. for com- 
mercial radio station 3UZ, as well 
as working with Samson Clark. 
Price-Berry, and Goldbergs. He 
had been head of the George 
Patterson copywriting section 
since 1946 
* * * 

Advertisement manager for 
Country and Travel, a new 
monthly planned to appear 
in September, is Peter M. East- 
wood, who has temporary offices 
at 20 Buckingham Street, W.C.2 

> * > 

Cc. E. Jitlard has retired os 
editor of the Surrey Advertiser. 
He joined the paper as a reporter 
in 1923 He is succeeded by 
F. A. Lingwood, former chief 
sub-editor 2 

* * * 

Frank Ford, free-lance adver- 
tisement artist and designer, has 
joined Bossfield Ltd. as a director 

> al * 

W. B. Dickson has been 
appointed Press and publicity 
officer to the Scottish Committee 
of the Council of Industrial 
Design, in succession to J. 
Smythe, who has joined the 
Scottish Daily I upress 

* » > 

Stanley Greenwood, advertise- 
ment manager of Headlight, pub 
lished by Road Haulage Ltd., has 
become advertisement manager 
and a director of Pensioners Pic 
published by Headlight 
Publications Ltd A. Lesley 
Whitaker, who is associate editor 
of Pensioners Pictorial, and editor 


torial 


D. A. Fuller 


Bob Osborne 


of British Packer, is now editor- 
in-chief of Empire Digest, a 
journal hitherto published im 
Canada, which is to be published 
~ Britain monthly from Septem- 
er 


Gilder Chairman Of 
Herts & Beds N.A.E.A. 


Mr. C. W. Gilder, of Home 
Counties Newspapers Ltd.. was 
elected chairman of the Herts and 
Beds Newspaper Advertisement 
Executives’ Association, at the 
annual meeting, held at Hertford 
last Friday. He succeeds Mr. } 
Gillespie, of the Watford Ob- 
server. Members were guests et 
luncheon of the Hertfordshire 
Mercury & County Press 

Mr. Gillespie referred to the 
good reception which their Data 
Booklet had received 

Other elections were: Mr. A. E 
Eddy, Herts Advertiser, vice- 
chairman; Mr. C. W. Blyth, Hert- 
fordshire Mercury & County 
Press, hon. secretary and trea- 
surer,; Mr. W. FP. Bennion, Beds 
Times, and Mr. J. Gillespie, Wat- 
ford Observer, executive commit- 
tee, in addition to the officers 


OBITUARY 
Herbert J. Gray 


Mr. Herbert J. Gray, director 
of Gilbert Advertising Ltd., died 
suddenly on Monday, aged 62. He 
had been associated with the com- 
pany for more than 25 years, 
almost since it was established, 
as financial director and space 
buyer. 

Mr. Gray had been personally 
associated with Mr. Ernest Gil- 
bert, founder, and chairman and 
managing director of Gilbert Ad- 
vertising Ltd.. for more than 37 
years, having worked with him 
before the 1914-18 war, 
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THE WOMAN who considers quality 

first and then the price; the woman 

who admires the gracious but who 
admires the practical, too, is the 

woman who reads and relies upon 

GOOD HOUSEKEEPING to guide her in her 
choice of what to buy ... which you 


can sell and she may well seek ... 


--and for such women, there’s 


extra confidence in the fact that all 


HOOD HOUSEKEEPING 


advertisements are guaranteed 
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Survival Of The Fittest 


EWS of the death sentences on Leader Magazine and News 
Review, coming so soon after the demise of the venerable 
Strand, has come with something of a shock. After years of 
control, we are not yet conditioned to cempetitive conflict, with 
its casualty lists as well as its triumphs. Such casualties became 
inevitable as soon as paper rationing for periodicals was lifted 
Why, one may ask, did these magazines fail to survive? It was 
not necessarily because they were inferior in quality, One of 
“them (heaven forbid that we should court contumely by saying 
Swhich one!) was, in fact, of exceptional editorial merit. [t was 
because, for one reason or other, they failed to achieve a sufficient 
mass readership, and thus to attract the volume of advertisement 
Mrevenue needed to make them profitable at a time of rising 
Production costs. 


* ” * 


3 
' N the case both of the Leader and of News Review the very 
‘A selectiveness of their appeal to the educated and discriminating 
teader may have been their undoing. One is forced to the 
Wegrettable conclusion that the limited market for magazines of 
Mhis class is saturated. No amount of advertising and sales pro- 
Motion can, it seems, compel acceptance of a product for which 
here is no potential demand. Public taste changes, but its 
ihanges are gradual, and cannot be forced. What the public 
wants is sufficiently indicated by the nature of the magazines and 
‘Newspapers that have succeeded in building the biggest sales 

This trend towards larger and larger circulations is symptomatic 

f the levelling tendency that is characteristic of the post-war 
Btructure of society. Publishers, like manufacturers, must shape 
their policy to provide for the great mass market created by the 
‘accession of purchasing power to consumers in the lower income 
‘Tanges Taste and thus demand are becoming stereotyped at that 
evel. Variety, distinctiveness, are at a discount. Experiment 
involves greater risk. Publishers, whether they like it or not, are 
almost obliged to be demagogues 

Advertisers cannot afford to ignore the new pattern of consumer 
demand, There may be some truth in the charge that some allow 
themselves to be mesmerised by quantitative sales, and to forget 
that smaller readership of proven quality may often best suit their 
purposes. But, if an advertiser has a product with a mass market, 
one can hardly blame him if he seeks to reach that market through 
a journal that can talk to him in terms of millions rather than in 
thousands. 


* * * 


UBLISHERS must meet the advertisers’ requirements, even at a 

price, The price may be, as we see, to sacrifice ruthlessly journals 
that do not command a mass sale. Survival of the fittest is a 
harsh law—doubly harsh because the test it imposes is one, not 
of intrinsic quality but of adaptation to environment. But it is 
the law of free competition, and its consequences must be accepted 
by a publishing business that accepts and welcomes competition 
We have learned by bitter and prolonged frustration that the 
alternative—the protective umbrella of control—saps vitality, 


vitiates enterprise, and deprives both reader and advertiser of 


the freedom of choice that is their right. 
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To-morrow’s Topics 


A PEW YEARS ago the British 
insurance industry, which is the 
largest of its kind in the world, 
would have looked upon collec 
tive advertising as 


NEXT something com- 
NSURANCE pletely outside its 
' scope. Not 80 to- 
CAMPAIGN day. Last year the 

British Insurance 


Association used advertising in its 
anti-nationalisation campaign, 
and just recently the Industrial 
Life Offices have begun collective 
advertising to sell the idea of per- 
sonal insurance (though taking 
the opportunity to underline the 
free enterprise character of the 
industry) 

The British Insurance Associa- 
tion exhibited at the last two 
British Industries Fairs, and 
reports for last year an overall 
increase in business, and raised 
prestige. Within the next few 
weeks this Association will settle 
details of its next advertising cam 
paign, the object of which will 
not be to sell the idea of insur- 
ance, but to put over to the pub- 
lic the way in which British insur- 
ance is valuable to the country as 
an earner of currency, particularly 
dollars. This will be a home 
campaign, based mainly on the 
Press. Posters are not at the 
moment contemplated. 

—_— 


Tuts 1s the time when many cam- 
paigns for the autumn are being 
planned, but never has planning 
been more difficult. Space buyers 

find themselves be- 


SPACE wildered and frus- 
trated by uncer- 
BUYERS tainty They do 


FRUSTRATED not know, and the 
newspapers cannot 

tell them, what space will be 
available later in the year. News- 
papers may be on a six-page basis, 
or even less, or it may be seven 
Not even the Government knows! 
One agency has even prepared 
three different schedules, to 
provide for three hypothetical 
situations, but whether he will be 
able to get advance bookings on 
this basis may be another matter 
—_— 


_—_— 


NECESSITY to reduce newspapers 
to the 6-page basis again appears 
to have caught many papers py 


surprise, the Daily Mail being 
alone’ in announc- 

WILL BiG ing the discontinu 
SPACES BE ®ton of its large 
> mm = 3 om 

DROPPED ? space. Most papers 
are of course, 


reluctamt to drop any such large 
space, but a decision may be 
forced upon them 

The Evening Standard will 
almost certainly stop its full 
page, but 4-pages will, it is hoped, 
be available. The Daily Express 
will not decide until the neWsprint 
situation is further clarified; no 
alteration is likely with the Daily 


B they 


Herald, though no firm decision 
has yet been taken, and in the 
News Chronicle the matter will 
depend on circumstances. The 
Star envisages no alteration in 
policy as yet, and the Evening 
News has still to make its decision 
known. 
_ 


NEWSPAPER ADVERTISEMENT Man- 
agers are not at all happy. They 
are learning to say no again, as 
gracefully as possible, and they 
don't like it a bit 


NOT,AT They are worried, 
too, because they 
ALL feel that they are at 
HAPPY a disadvantage 
compared with the 
magazines, which, though they 


still have their paper problems, 
are at least free of control. Ad- 
vertisers, they fear, will divert ex- 
penditure to magazines because 
have to, and may tend to 
develop a habit the newspapers 
will have to fight hard to alter 


when betier times return. They 
feel that the present situation, 
with mewspapers restricted, and 


magazines comparatively free, is 
not fair competition, though they 
recognise that the magazine pub- 
lishers are in no way to blame, 
and they would be the last to 
suggest that periodical restrictions 
should be reimposed. 

_— 


_—_— om 


THE BATTLE of the Beard has be- 
come a three-cornered contest 


The campaigns for the new 
Gillette 32 razor and for Ever- 

Ready’'s double- 
BATTLE edged Star blade 
OF THE (discussed here on 

April 27) are well 
BEARD under way. Now 

Pal-Personna  an- 
nounce the introduction of the 
Zipak dispenser, backed by an 


extensive Press campaign and the 
firm's biggest outdoor scheme to 
date. (See page 389.) 

The idea of such a dispenser 
has, of course, been exploited al- 
ready by Gillette, but Personna 
claim an advantage over their 
competitors through the “Used 
Blades” compartment 

_- —_—= —_— 
ABOLITION of the points rationing 
system is unlikely to affect the 
biscuit advertising position. Many 
manufacturers, particularly those 


making popular 
NO POINT € brands. were al- 
IN MORE ready working io 
full capacity and 
PUBLICITY selling all their 
output Further- 


more, the de-rationing was only 
partial, as in the case of paper 
for periodicals. The consumer is 
at liberty to buy as much as he 
can find, but the manufacturer is 
given no increased raw materials 
allowance. Shortage of sugar ts 
also a limiting factor 
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of Stowe and Bowden Advertising 


One day in 


student of economics at 


well, the date doesn’t matter —a young 
Manchester University was 
glancing through a magazine when he came upon an 
advertisement that had been written by the great Haslam 
Mills (although he did not know it at the time). In that 
moment the seeds of advertising were first sown in his mind. 
Geoffrey Bowden has come a long way since then. He is 
a Director of a growing agency with offices in London, 
Manchester and Newcastle. Bowden and his associates 
believe, that by covering different parts of the country 
in this way, it is possible to give clients much better 


service. But because it was in Newcastle that Stowe and 


Daily 


THE 


LARGEST DAILY NET 


Bowden Advertising first came into being, their registered 
offices have always remained there. 

Bowden is a man of ready wit, with the Northerner’s 
forthright approach to life-—he knows what he wants 
and usually gets it. “As an advertising man °’, he says, 
“IT believe that mass readership is the soundest basis 
of the 


Manchester School, I try to apply the economic approach 


for most campaigns. And as an economist 
to advertising.”’ 

That being the case, Mr. Bowden must be very appre- 
ciative of the Daily Mirror's average daily net sale of 
over 4,547,000 at such an economical rate. 


Mirror 


SALE IN THE WORLD 
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ADVERTISER'S WEEKLY 
MARKET RESEARCH 


Assessing the potential 
market for a dog food 


F market research is no more 
[ines finding out facts about 

markets, a// manufacturers 
use it; for every manufacturer 
plans on the basis of some facts 
or other—or on opinions he 
believes to be facts. But not ail 
manufacturers take the trouble to 
be as informed as is necessary, 
to assemble and digest all that 
available and relevant, before 
making important decisions. In 
this sense some manufacturers 
use market research. 


Now, “to be as informed as is 


necessary” does not invariably 
mean “to be as informed as pos- 
' sible.” Collecting and sifting data 
is expensive, and little is more 
conducive to mediocrity in both 
the timing and appropriateness of 
business endeavour than the atti- 
tude which subordinates judgment 
and experience at every point to 
the assembly of new information 
from whatever source it may 
come, and however marginally 
relevant it may be. But it remains 
true that situations inevitably 
occur in all businesses when the 
weight of the decision to be taken 
is sufficiently heavy, and the con- 
sequences of failing to be at least 
approximately right, so enormous, 
that even relatively costly rein- 
forcement of intuitive judgment 
by fact is clearly an essential in- 
vesitment. 

Although the balance within 
the average business decision (if 
such an abstract idea can for 4 
moment be admitted) is still very 
much in favour of judgment as 
opposed to fact, there has been 
a continuous trend during the last 
25 years towards greater reliance 
on research. This trend will 
become more marked 

(a) as techniques for finding 
out things become more effi- 
cient, 

(b) as those who have to 
exercise judgment become in- 
creasingly aware of the range 
of business topics to which 
research techniques can be 
applied 


Research Aids 
Good Judgment 


The research story 1 am going 
to tell is an example of (b), in- 
creasing awareness of where re 
search can help in exercising 
judement 

The work was carried out two 
years ago for a manufacturer of 
dog foods, so bedevilled with 
shortages and restrictions on both 
raw material and containers that 
he had to invent a new type of 
product, and ask himself once 
again the familiar question, “Is 


a 


| hen eae erm A HE er 


Ce 


there a worthwhile potentia] mar- 
ket for this product?” 

In answering this question 
there was very litthk to go 
on. There had been a pre-war 
market for a prepared dog 
food, but it had been undeveloped 
and no statistics were available 
on the total annual volume. Since 
that time distribution had been 
rudimentary, supplies intermittent, 
the product varying in character, 
and the whole situation was com- 
plicated by the shortage of food 
generally, and therefore of left- 
overs with which the domestic pet 
might have been fed. 


Getting The 
Product * Right” 


The stages in attacking this 
problem were 3-fold: 

1. Get the product “right,” 
not only technically, formula- 
wise, but also in appetite ap- 
peal (for the dog), in price, 
package, size of unit. 

2. Having done this, institute 
some form of test which would 
indicate the volume of sale 
reasonably capable of achieve- 
ment, 

3. See how quickly this 
volume, should it turn out to 
be worthwhile, could be 
achieved. 

The question of getting the pro- 
duct “right” was largely, but not 
entirely, one for the client's own 
laboratory. Within the range of 
products of requisite nutritional 
standard devised by his tech- 
nicians some were naturally more 
acceptable than others from a 
taste point of view. The range 
had to be tried out—and literally 
on the dog 

Various samples were tried out 
by the research department call- 
ing on owners of dogs with the 
request that they feed it to their 
pets, and then give their opinion 
as to how the animal seemed to 
like it 

These samples were tried on 
successive batches cach of 100 
dog-owning households, in the 
first instance locally for con- 
venience and quickness sake, but 
later the scale and locality of 
the test was extended as the 
choice was narrowed down to the 
best of three formula, Eventually 
there emerged one formula which 
seemed consistently to be re- 
garded by the dog owners as the 
most “acceptable” food for the 
dog 

At this point the first problem 
of evaluation arose. How accept- 
able should a product be before 
one can with confidence invest 
the necessary large sums in ts 
promotion? Here there is no 


figure provably and uniquely 
right. The figures from the test 
had been running from 60 per cent 
to 85 per cent of householders 
giving as their opinion that the 
dog liked the food being tried. 
Had these figures not been of this 
order, but of, say, 30, 40, 50 per 
cent, reasonable doubts might 
have been entertained as io 
whether even the best of these 
formula was good enough to 
stand up to all the direct and in- 
direct competition with which it 
would inevitably be faced. From 
experience it was judged that any- 
thing beyond a 70 per cent ac- 
ceptance would justify going on 
with the promotion. 

The second point, “Is the 
potential market large enough to 
justify the investment in plant, 
labour and materials which is 
necessary?” Was tackled by put- 
ting the product on sale in some 
test areas and by repeated store 
checks to find at what rate it was 
moving over the coupter and into 
consumption. 

The third point, the effect on 
sales of advertising and other pro- 
motion activities, was checked at 
the same time. 

Four areas were picked us 
being as nearly representative of 
the country at large as it is pos- 
sible for so small a selection of 
towns to be. York, Newcastle, 
Norwich and Lincoln were the 
towns chosen. Salesmen were 
diverted from other parts of the 
country in order to get effective 
distribution. This was defined as 
complete distribution in pet shops 
and corn chandlers, and 50 per 
cent distribution in ancillary out- 
lets, such as grocers, multiples 
and department stores. At this 
point the research department 
moved in and arranged by per- 
sonal calling to collect figures 
weekly for over-the-counter sales. 

After a short period (varying 
between two and four weeks) of 
selling with no more promotion 
than occasional window and 
counter display, varying degrees 
of “heat” were turned on in order 
to see if and to what degree there 
was buoyancy in the sales. [n 
one area a coupon was distributed 
by canvassers entitling the holder 
to a free sample. In another area 
for a short period there was 4 
“two for the price of one” offer. 
A third area received a house-to- 
house distribution of a free 
sample, delivered by mail to such 
dog owners whose names and ad- 
dresses could be traced. In the 
fourth, a “money back if you are 
not satisfied” offer was made. In 
each of the towns as much adver- 
tising pressure in the way of 
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By J. HAYDOCK, 
Director of Masius & Fergusson 
Ltd.; Past President of the 
Market Research Society and 
member of its Council; chair- 
man of the editorial board 
engaged in preparing the Re- 
search Society's textbook on 
market research. 


posters, cinema slides, local Press 
advertising, as possible was 
turned on, 

These deals were timed to run 
a fortnight in each of the areas, 
but continuous stock checks were 
made at weekly intervals. Ap- 
proximately six weeks after the 
beginning of the test selling, re- 
search investigators called on a 
hundred dog owners in each of 
the four areas asking questions 
to reveal the percentage of dog 
owners who had been induced to 
try the product, the percentage 
who had made more than one 
purchase, their estimation of the 
amount that they had bought, and 
their overall general opinion of 
the product in use. 


What The “Leg 


Work” Revealed 

What did all this “leg work” 
reveal? It showed the following: 
stock checks gave “over-the- 
counter sales” for before, during 
and after the deal had been run. 
These, grossed up, and related to 
the dog population of the four 
areas gave a basis for calculating 
an “expected” long term level of 
weekly sale on a national basis. 
A cross check on the calculation 
was possible from the four hun- 
dred consumer calls which 
showed how many regular users 
there were at the time, and how 
much on an average each con- 
sumed a week. Both figures were 
substantially greater than the cost 
accountants’ estimate of the 
“best” level of weekly production, 
giving confidence to the manage- 
ment in their decision to lay down 
plant, to hire and train staff for 
a serious crack at the market. 

The costs of special promotion 
could be related to the extra busi- 
ness produced in cach area, indi- 
cating the “kind” of cost and 
“kind” of return to be expected 
if any forcing tactics should be 
tried on a national basis. 

None of these questions was 
susceptible to solution by intui- 
tive judgment. Common sense 
and experience certainly had to be 
used in the evaluation of the 
results, but it is difficult to see 
the sense in promoting any pro- 
duct nationally, without some 
laboratory work of this nature. 
Quite a range of activities from 
the researchers’ repertoire was 
called for Product testing— 
continuous store checks on a fixed 
panel—house-to-house calls, plus 
the assembly of the date and in- 
terpretation of the results. 

And the cost? Less thag one 
eleven triple in an important 
national newspaper. 
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BRITISH TRANSPORT COMMISSION 


Commercial Advertisement Division 


A NEW OFFICE IN SCOTLAND 


THE BRITISH TRANSPORT COMMISSION ANNOUNCE that as a further step in 


~~ 


the co-ordination of Transportation Advertising in Great Britain, they 


WA 
- oe 7, 


will shortly assume control of Travel Press and Publicity Company, 
Edinburgh, a former subsidiary of Scottish Motor Traction Co. Ltd. 
Mr. Tom Steel has been appointed Advertisement Manager (Scotland) ~ 


seek 


— 


and will be in charge of the new offices, which will be opened on | June. 
The new address will be: 


oe ER Ge eee 
ee - "7 


TRAVEL PRESS AND PUBLICITY 
7 CASTLE TERRACE 


EDINBURGH 
Telephone: Edinburgh 31021-2 
Telegraphic Address: Rodanrayle, Edinburgh 


As from that date, all commercial advertising in Scotland on the 
Commission’s properties and vehicles and in their publications will be 
dealt with at this Scottish Office (subject to existing licences at present 


held by certain Contractors and Agents). 


NOTE: Until further notice Messrs. EB. W. Player Ltd., of 30 Fleet Street, 
London, E.C.4, will continue to act in their present capacity as space-selling 
Agents in the Midlands and the South of England for the vehicles of the 
Scottish Omnibuses Group and for Scotland's Magazine. 


cae 4-5 ial ee ae Se la % > a py. «>. Sn bee eet, ed” a 7. vee . > So S 
Sane - : 
7, 
ie 
se 
as | 
a ; 
Eset | oi 
eB, u 
ie! 7 
ws ee 
t 
, “ 
om 
pi 
4 ) 
) 
ee | 
9 J Bat 
f eke r | at 
Solel 5 ie 
‘ ' ay 
ATE ; Fa 
e i 
y | v 
a 
> _ 
KER Z 
4 i 
pi 
= 
, ee | 
i r £-5 [ 
a, i 
= : 
* P ZY 
Ze — 2 > 
F * : — esa 
" , ; ’ . 
Ne mt Ps 7 } a gee a te - ” 7 * \ 7 
see TS Se _ : 
Team Rs a on ee es a >= 


att SEs te 


ADVERTISER'S WEEKLY 


UST as the English-speaking 
world is divided into those 
who merely blush when 
attacked by hiccups, those who 
say “I beg your pardon”, and 
the cheerful extroverts who 
exclaim, “Hark at me!" so the 
advertising industry is divided 
by the word quality 
Many—probably most—adver- 
tising people believe that the 
word is an adjective meaning 
superlative Of, On occasion, 
expensive. Another large section 
of the industry is vaguely aware 
that the word is a noun, and 
believes it to mean perfection or 
excellence “The dignity cf 
quality unsurpassed” is the slogan 
of a Scotch whisky. Finally, of 
course, there are the people who 
know that “quality” is not and 
never has been an adjective, and 
that it is a completely neutral 
word, quite incapable of suggest- 
ing goodness, youth, high value, 
or any other desirable attribute 
When you read the book of 
etiquette by “A Lady of Quality” 
you may be instructed by a lady 
of the royal bedchamber, but 1 
may just as well be by a landlady 
or a charlady. All you can be sure 
of is that she is not precisely « 
literary lady. When you buy a 
bar of quality checolate you will 
probably find that it is very good 
indeed, but there is nothing in the 
name to tell you so; and if you 
order printing from the Quality 
Press you will no doubt find the 
work done well, but you will 


358 


A Question 


of 


hope that the proofs are not 
being corrected by the man who 
christened the company 

Because it is such a neutral and 
colourless word, and because its 
meaning has been so debauched, 
it is best left out of advertisements 
altogether. Off-hand I can think 
of no circumstances in which it 


Review of 
Advertising 


by 


could not be effectively replaced 
by characteristic, character 
nature, grade, kind, or—less 
accurately—virtue, description, or 
even advantage, according to i's 
context 

You may think it doesn't 
matter a Shinwell’s cuss whether 


Head Office 
MAIDSTONE 


H.R. PRATT BOORMAN 
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80 FLEET STREET 


ARTHUR CLAY 


Quality 


your English is correct or not as 
long as the public understands 
you. Perhaps you are right about 
that, but even if only one per 
cent of the public is irritated by 
your indifference you are upsetting 
nearly half a million customers 
And, however smug it sounds, I 
suggest that no true craftsman 
abuses his tools. Our tools are 
the words and idioms of the 


English language — the most 
flexible in the world. If we can’t 
express our thoughts without 


distorting and damaging it we do 
no credit to our craft 

And now a warning. Until 
now, advertising seems to have 
been almost immune to a repel- 
lant solecism that is spreading 
like an epidemic among jour- 
nalists and novelists: the use of 
a singular verb after the phrase 
“one of those that ae 
a pretentious book-review, for 
example, we are told that “World 
Without Visa is one of those 
many-levelled books that some- 
times appears to have half a 
dozen plots,” while a literary 
weekly, some months ago, had 
this unforgettable sentence by a 
woman writer: “I am not one of 
those who is always satisfied with 
what she is doing!" The mis- 
take seems easy to make, and I 
can think of no newspapers—not 
even the most expensive news- 
papers, or magazines, in which it 
does not crop up. It has been 
seen in booklets and folders, but 
I can trace only one instance of 
its appearance in an advertise- 
ment, and that was several years 
ago. This paragraph, therefore. 
is prophylactic rather than 
curative. Let’s hope it works. 


* . . 


REVIEWING an advertisement 
for Raymond the hairdresser some 
time ago I said that it would have 
been more memorable and inter- 
esting to women if the model's 
clothing had been more exciting 
Several people have written that 
1 completely missed the subtlety 
of the thing. as the woman's hair 
had a tulip cut. and the so-called 
clothing was tulip petals. Which 
would be all very shamine 
and=~—s sackcloth-and-ashes-worthy 
if the copy had not seemed to 


suggest that Raymond created a 
new style for each customer 
Reading it again I see my 


mistake, but it was excosable. In 
any event. it would have been 
wiser of Raymond to use the 
words tulip cut somewhere in the 
advertisement. Mrs. Copytaster 
and 1 are not the only dumb 
bunnies in London 


* * * 


ANOTHER observant reader 
points out that the cup finalist 


Cup finalists dream 
of the victory yell 
but the motorist 
only dreams of (sweu) 


~— 
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“This Shell advertisement is a 
good one, but the cup finalist 


has two left feet—or are they 
right feet?” 


in this Shell advertisement, like 
the hero of a famous P. G. 
Wodehouse story, “has two left 
feet.” Or are they right feet? 
It would be interesting to hear 
how many people wrote to Shell 
about that—and how Shell dealt 
with them. 

The advertisement is a good 
one. It is a real pleasure to see 
an advertiser go at the job in this 
gentle and insinuating way instead 
of trying to bash ideas into 
people's heads like Jael with her 
hammer. If you accept the ideas 
that most people like to follow 
the crowd and nothing succeeds 
like success, what could be better 
than to keep suggesting that 
motorists are all longing—even 
in their dreams—for Shell? You 
could dramatise the enormous 
pre-war sales, of course, or claim 
that Shell is the best-seller in 
certain countries or continents or 
all over the world. Or, on the 
other hand, you could tell a long 
scientific, or pseudo-scientific, 
story about the product, and hope 
that a few motorists would settle 
down to read it when they had 
nothing better to do But, 
particularly at a time when the 
product is off the market, isn't 
it infinitely wiser to find an 
approach like this—an approach 
that will reach even the pedes- 
trian—rather than an appeal to 
reason that will reach only the 
reasonable few? 

* * * 

SOMETHING quite extraordinary 
seems to happen in bottles of 
Bass and Worthington. A recent 
advertisement says these “beers 
of old England are brewed in the 
old English way, containing in 
bottle only the condition arising 
from their natural fermentation.” 

The word only first caught my 
eye. Does it mean that only in 
hottled B. and W. can you find 
the condition? Or that you find 
nothing but a condition in the 
bottles? And how can beer con- 
tain a condition? It's all a 
mystery to me, but my perplexity 
is mere beer and skittles com- 
pared with the deep bewilderment 
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Anew model process factory 
in the West Country... 


The Layton photo-engraving factory recently opened in Bristol has 
been designed and built solely for photo-engraving. The factory is a 
model of its kind . . . well equipped, well staffed and providing the 
West Country craftsman with equipment worthy of his skill. This 
photo-engraving service in Bristol is supplemented by other facilities 
provided by the Layton organisation in London and Birmingham, i.e., 
typesetting, stereo and electrotyping, photography, colour photography 
and art work. Bristol office can make all the arrangements necessary 
for those who need to use these additional services. 


Many people who have visited the photo-engraving 
plant at Standard House know it to be one of the 
mest of its kind in the world. The Birmingham and 
Br istol factories, although smaller in themselves, 
we as up-te-date in method and management 

Nothing has been spared to maintain the quality of 
Layton produced blocks at the highest level 


LONDON 

Standard House, Farringdon St., London, E.C4. 
Telephone: CENtral 2020 

BIRMINGHAM 

65 Livery St., Birmingham, 3. Telephone 
CENtral 7971. 

BRISTOL 


669/671 Fishponds Road, Bristol. Telephone: 
FISHPONDS 55373/4 
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Review of Advertising—continued 


of a reader who says that his 
week-end was overshadowed by 
this sentence in the same adver- 
tisement: “Treat them with care 
as you would a vintage port, for 
they too have a natural health- 
giving sediment that may cloud 
the memory of forgotten suns 


— a 


ar a = memes 


a 


that now fills your glass.” 
sediment in vintage port health- 
giving? 
drinks it? And how can even this 
new wonder-drug 
memory of forgotten suns? 
finally, isn't it 


% 
= e gotten 


aaa | entirely 


Is the 


Who says so? Who 
cloud the 
And, 
what shall I say? 
a trifle uncouth to separate the 
relative clause 
~| “that now fills your 
glass” from its 
subiect like this, so 
that the reader 
thinks it is going to 
qualify the for- 
suns, and 
/ | then — puzzled by 
the singular verb 
has to go back on 
_ his tracks to find 
its subject? Even 
now I am _ not 
sure 
whether it is sedi- 
|} ment or the 
memory that fills 
my glass. The more 
| I look at the sen- 
| tence the more 
ham-handed it 
seems, and the 
more apparent tts 
vacuity becomes. 
* 


| THe ACCLES AND 


id PoLLock advertise- 
“3 ment (left) from 
Punch is delicious 

meal 


‘Copy and drawing both absolute joys.” 


Copy and drawing 
are both absolute 


360 


joys, and even the typographer has 


entered gaily into the spirit of the 
thing. Here is the copy with its 
own absence of punctuation: 

As it’s a well-known fact that 
people never read advertise- 
ments on any account we might 
just as well please ourselves 
how we do them not have to 
be considering the reader all 
the time and have a bit of fun 
while we are at it we shall 
have to drag in something 
about Accles & Pollock some- 
where but that’s by the way 
there’s a chap in Camberwell 
or some such place who wants 
to adapt an Accles & Pollock 
tubular bow and arrow to get 
wireless acrials hitched to high 
trees or chimney-pots instead of 
climbing them for a living per- 
hap’s he’s the forgetful sort 
and can’t remember to bring 
his ladder or else he’s nervous 
of heights but why on earth 
shouldn't he be spared the 


May 25, 1950 


trouble like lots of other people 
have by coming to Accles & 
Pollock with all sorts of odd 
ideas for using tubes saving 
money and getting up in the 
world you answer that one. 

Whose style does this recall? 
I think it is Stevie Smith, whose 
Novel on Yellow Paper was such 
a joy fourteen or fifteen years ago. 
It is less easy to do than it looks. 

* * * 


For Missie SHAMPOO there's a 
small advertisement with the 
headline: The girl who says 
“Roses"—not “Flowers”—she's 
the girl who chooses Missic 
Shampoo. This is a first-rate way 
of expressing, by actual example, 
the old headline about discrimin- 
ating people who always ask for 
this, that or the other whisky or 
what not. But it was a pity, per- 
haps, to go to roses and flowers 
for a shampoo. So many people 
will think the headline refers to 
the smell] of the stuff. 


“HIGH-BROW” TRANSPORT POSTERS 


“Why does London Transport 
spend so much effort on ‘high- 
brow’ posters?” was a question 
put to Mr. Harold F. Hutchinson, 
publicity officer, London Trans- 
port Executive, when he ad- 
dressed Bromley (Kent) Art 
Society recently 

A good poster was no more 
expensive than a bad one, he 
replied, and in its effect was a 
good deal cheaper. London 


Transport did not believe in so- 
called “prestige” advertising as 
such—they believed in tempting 
potential customers to use public 
Services more, and by the quality 
of this temptation he hoped to 
achieve prestige. 

In this sense, all London Trans- 
port’s posters contributed to a 
process of “oiling the wheels”— 
of creating a goodwill which was 
essential to smooth running. 


INFLUENTIAL 
WEEKLY NEWSPAPERS 
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For information concerning the circulation areas of these influential newspapers, 


serviced by the Advertisement Department of 


NORTHCLIFFE NEWSPAPERS GROUP LTD 


contact R. WH. PENNEY, Advertisement Director, Carmelite House, London, E.C.4. Central, 6000 
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Dramatic photograph of an every- 
day mishap, backed by a strong 
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GPE 


. There you are 
1} grve +t 3O seconds 
J waterproof 
| \ fear ble & invisible 
xy is 


( Just a minute 
\ / think / can 
fix gow up 
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DRIES IN 30 SECONDS - REPLACES BANDAGES 
Apply Portex liberally from the tube. ik 

sterilizes, medicates, and dries quickly to form 

a thin protective skin that will not 

slip or catch at the edges. Being 


ale flexible it permits full . 
he \y 
Space is handled economically — VN rr 


copy gets down to a clear mirumum, 
and the tube serves as nameplate 
and for product identification. 
Space saving scores on adaptations 
to smaller sizes. 
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Scott & Bowne Ltd. were building up a nation- Cardinal selling points, emphasised, 
wide market for a new form of medicated strike home the practical aspects of 
dressing. They decided to entrust the advertising to the product as a summing up for 
Greenly’s, and the success of the “Portex” campaign readers. 

is shown in the steady growth of retail sales. 


See GREENLY’S about ADVERTISING 


Incorporated Practitioners In Advertising — Greenly’s Ltd., 5 Chancery Lane, London, W.C.2. Hol.: 8400. 
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HE British Association of 

Industrial Editors is to be 
congratulated on its recent ex- 
hibition. The Association is 
little more than a year old, and 
to have organised an exhibition 
at all is an indication of virility 
The Association has much work 
to do; it has made a good start 

Fifty journals were on show 
representing the thousand or 
more published in this country 
Those 50 were not selected from 
the whole thousand, but from a 
large number sent in by their 
editors. The introductory speeches 


Spotlight On 
House Organs 
by 
BRIAN HILTON 


—— 


revealed that the selection was 
made on quality of appearance 
and/or content, or for an inter 
esting method of reproduction 
May I suggest to the Associa 
tion that in its next exhibition 
(this should become an annua! 
event) it should put a typewritten 
slip under each exhibit stafing the 
reason why it was selected. Such 
a slip might, for example, say 
“This was selected for its interest 
ing method of presenting items 


BYERY OTHER MONTH 


PRICE Ss. 64. 


362 


Two Old And Proved, Two 


New And 


of personal news 
news 


Note how the 
s sectionalised into groups, 
and how the names of people are 
thrown up by being set in bold 
face type.” 

Or again Selected to show 
an interesting treatment of an art 
paper supplement publishing the 
results of a holiday snapshot 
competition.” 

* * * 


ANY MAN Who is trying to per- 
suade his company to have a 
house journal might remind his 
directors that Lever Brothers first 
issued Progress in 1899, and it is 
still running, and that the 
National Cash Register Company 
started their journal, now called 
National Post, in the same year 

This ought to dispose of the 
argument that only big organisa- 
tions can afford house journals 
In these two cases the journals 
helped to give expression to the 
enterprising spirit that built such 
businesses. 

* . * 


Two NEWCOMERS make 
appearance this spring 

One is Stone's Quarterly, pub- 
lished by the old and famous 
engineering firm of Deptford and 
Chariton. Crown quarto, it has 


their 


Promising 


24 pages, art paper, including 
covers, which are of heavier 
weight than the inside. The front 
cover carries the title in Allegro 
reversed white on a stone grey 
panel about two inches deep. 
This grey panel is repeated at the 
foot and carries the contents. The 
five-inch centre panel is a full 
colour photograph of the Com- 
pany'’s stand at the Engineering 
and Marine Exhibition last year 
* * * 


Tue ormer new baby is The 
BS.A. Tools Group Journal, 
which is to be published every 
two months. It is a 28-page plus 
cover demy quarto job on art 
paper. 

The front cover, in an attractive 
shade of blue with black, carries 
a two-colour half tone photo- 
graph of Westminster Bridge and 
the Houses of Parliament. It is a 
pleasant picture but has no con- 
nection with the firm. 


* * » 


Hae. Cnr ceca re 
a, 4 


Sorry to learn that the lively 
and friendly Riley Record is to 
vanish as a separate publication. 
It is being incorporated in 
Motoring, official journal of both 
the Riley and M.G. Car Clubs. Two attractive new journals. 


’ S¥ means business 


Future has a serious editorial purpose 


to champion the cause of competitive business 
Future also has a serious readership 
consisting of those who earn their living 
in industry, commerce and the public services 
Future is therefore a serious advertising proposition 
as Britain’s leading business magazine 


Black and white pages at £80 are available 


The future of British business is the future of Britain 


Adprint House, Rathbone Place, W! 
a 


Museum 1788 
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You are 


two people 


vou (dear reader, anybody, everybody) are a 
Private Person — and a Public Person. 


You are man - or - woman - with - a - home - and - 
relations, man-or-woman-eating-breakfast, man-or- 
woman-taking-the-dog-for-a-walk. You are also man- 
or-woman-doing-a-particular-job : a job with a skill, 
language and world of its own. 

As Private Person you see the general press. 
In it you see a lot of advertisements for which we at 
Everetts are responsible : advertisements for people 
like Bob Martin’s, Boots, Rothmans, Civil Defence, 
Ferranti, Lilley & Skinner, Dorville, Chubb, the 
National Institute for the Blind. 

But as Public Person you’ve a specialised field of 
vision. You don’t see our advertisements for I.C.I. 


Agricultural Products — unless you're farmer or 
stock-breeder. For Imperial Smelting Corporation — 
unless you’re manufacturer, engineer or industria! 
chemist. For the Cable Makers Association — unless 
you’re a cable-user. For the Zinc Development 
Association — unless you’re architect, builder, paint 
manufacturer or user of die castings . . . Or unless 
your job i closely linked with the jobs of some of 
these hundreds of thousands of people. 

Each of these two types of advertising — advertis- 
ing directed to ‘people in general’ and advertising 
directed to occupational groups*— has its special 
methods and media, its own tactics and techniques. 
We at Everetts have had long and wide experience 
of both types. Whichever type concerns you, why 
not consult us? 


Everetts 


A GOOD AGENCY BY ALL ACCOUNTS 


Everetts are responsible for the advertising of: ACCURIST WATCHES; BOB MARTINS PRODUCTS; 
BOOTS PURE DRUG CO. LTD. (National and Medical Press); CABLE MAKERS ASSOCIATION; 
CHUBB SAFES AND LOCKS; C.O.1. (CIVIL DEFENCE); COUNCIL OF INDUSTRIAL DESIGN; DORVILLE 
CLOTHES ; DURESCO PAINTS; FERRANTI RADIO AND TELEVISION; GENERAL SERVICES LTD.; ILFORD 
FILMS; IMPERIAL CHEMICAL INDUSTRIES LTD. METALS AND FERTILIZERS; IMPERIAL SMELTING 
CORPORATION (SALES) LTD.; KARDOMAH COFFEE AND TEA; LILLEY AND SKINNER SHOES; MANN 
CROSSMAN & PAULIN LTD. BEERS; MORTON ‘SUNDOUR FABRICS; REVELATION SUITCASES; ROTHMAN 
CIGARETTES; THE BRITISH DRUG HOUSES; W.B. CORSETS; ZINC DEVELOPMENT ASSOCIATION, etc. 


EVERETTS ADVERTISING LTD + IO HERTFORD STREET - LONDON WI + GROSVENOR 3477 
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Is Not Exhibition Drill Becoming Much 


Too Regimental ? 


Shell stands have largely outlived their usefulness, believes 


BEVERLEY PICK, M.S.LA. 


“Let the exhibitor have more 


freedom in the design of his stand” is his theme in this 
forceful article, which has particular interest for all who 
saw this year’s B.1.F. 


XHIBITIONS have proved 
their worth as an adver- 
tising medium. Each year 
new events make their appear- 
ance, more time is taken with 
their preparation, and larger 
sums are spent on display and 
presentation. The time has come 
I believe, to examine trends which 
seem to be developing in the 
wrong direction, and | hope my 
colleagues, the exhibition organ 
isers, will forgive me if I take a 
stand against some of these 
First, this business of over 
standardisation. The trend to- 
wards too rigid control over 
exhibitors is causing increasing 
concern and is having a bad effect 
on the appearance of exhibitions 
as a whole 
In earlier days, with exhibition 
technique largely undeveloped 
the need for some sort of control 
over the less sophisticated exhib: 
tor, with plans of his own all set 
to mar the general appearance of 
the exhibition, was very neces 
sary. The shell stand was born 
The layout of standard shel! 
stands is arranged by the organ 
isers, and it ts left to the exhibitor 
to provide his own interior dis 
play, With the vast improvement 


Pin exhibition technique so evident 


in recent years, shell stands would 
seem to have outlived their use 
fulness; but, alas, far from giving 
exhibitors more latitude in 
making their own arrangements 
for their stands, regulations are 
becoming ever more restrictive 
Shell stands are becoming so in 
volved that it is almost impossible 
for exhibitors and their architects 
and designers to produce interior 
displays which marry harmoni 
ously with the exterior 

The organisers’ often-voiced 
comment that a good exhibition 
designer should be able to pro 
duce a scheme that fits well into 
the existing shell stand would 
seem less presumptuous if exhibi 


tors and architects were quite 
happy to lower their own stan 
dards to those of the so often 
atrocious shell stands 

It has been quite evident in 
recent years that the principal ex 
hibitors taking space in the larger 
annual exhibitions (those who are 
usually to be found on the ground 
floor) are ready to entrust experi 
enced designers with the prepara 
tion of their schemesgind to spend 
an adequate amount to make an 
effective exhibit possible. Given 
a free hand, the combined efforts 
of such exhibitors, under the 
guidance of an overriding exhibi 
tion architect. would bring into 
being an impressive and dramatic 
array of stands providing all the 


Short of a live sheikh sitting on 
there is little that could 
be effectively displayed inside this 
stand (for the forthcoming 
Food Exhibition at Olympia) 


a carpet 


Site 


excitements of a fair—so vitally 
necessary for the stimulation cf 
buyers 

This has been proved at exhibi 
tions where organisers have made 
ictions, and is much in 
evidence on the Continent. where 
less control is exercised. It is, of 
. appreciated that there will 
ilways be exhibitors who, given 
i free hand, would be likely to 
pol the general scheme. but io 


no restr 


Course 


One of several types of shell stand used at the recent Furniture Trades 
Exhibition at Earls Court, this stand demonstrates how the use of too 


many pillars and shaped fins 


exhibitor's own design 


muterteres 


with the purpose of the 


which in this case attempts to show furniture 


displayed in room interiors 


prevent such a possibility is surely 
the main task of the principal 
exhibition architect 

The charges for sites and shell 
stands are considered by many 
to be very high, and it jis particu- 
larly galling to the more ambi- 
tious exhibitors, having met these 
charges, to be prevented from 
making best possible use of their 
Sites according to their own ideas 
and in their own individual style 
Let us remember that it is these 
ambitious exhibitors, with their 
reputation for a high standard of 
presentation, who lend tone and 
colour to an exhibition. Exhibi- 
tors who fit into this category are 
now well-known and it would be 
fairly simple for exhibition organ- 
isers to ascertain beforehand the 
nature of the various schemes 
contemplated by them and, in 
collaboration with the designers 
and architects concerned, create 
a really successful layout 

Instead of this. we are faced 
with a cemetery-like conglomera- 
tion of square boxes of very little 
height, masses of columns, pillars 
and posts in all shapes and sizes 
often more in evidence than the 
exhibits themselves; unscreened 
fluorescent fittings. as provided 
by the organisers, hanging around 
in the most unimaginative way 
along facias; and facia lettering 
which is so often bad and out of 
keeping with the interiors 

Now, I do not claim that these 
controls could be scrapped with 


one bold sweep without placing 
exhibitions in jeopardy—and, of 
course, there still is the shortage 
of building materials to consider. 
But it should be possible to go a 
little way towards a compromise 
instead of away from it—to offer 
the exhibitor, say, the choice of 
either the shell stand or his own 
display Attempts at marrying 
the two have too often proved a 
dismal failure from the zsthetic 
as well as the selling point of 
view, unless, of course, I am told 
that there is nothing very wrong 
in placing a replica thatched cot- 
tage inside a shell stand sur- 
rounded by chromium supports 
and painted facias, and, as a final 
touch, in having the chimney 
Sticking through the standard 
muslin ceiling 

The difficulties encountered by 
organisers in meeting the point cf 
view here expressed are appre- 
ciated by all concerned, Dut I am 
sure that much could be done by 
more co-operation with the ex- 
hibitors and their architects. It 
would seem, however, that some 
of the views held by organisers 
form a more formidable obstacle 
than the technical difficulties 
themselves. For instance, there is 
the belief that it would not be 
fair to the smaller exhibitors to 
grant their more powerful com- 
petitors “privileges.” If such privi- 
leges amount to no more than 
giving exhibitors with bigger ad- 

(Continued on page 366) 
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IDEA!!! 
roof 


HAMPDEN PRESS LTD 


107 SOUTHAMPTON ROW, LONDON, W.C.! 
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a ° - .’ 
The question of whether or not your paintings 
are going to remain fresh and brilliant is a very 
important matter because it is natural that you 
will want your work always to do justice to 


your merit as an artist. 


Yeu cannot afford to be disappointed 
if your ntings deteriorate in the 
course of time . . . nor can your clients. 


By using REEVES materials you are 
assured that your work will retain 
chose qualities as when first painted, 
for our reputation, respected since 
1766, ensures complete dependability 


REEVES 


Jouyoud pt Colowedt since 1766 @: 


178 Kensington High Street, London, W.8 
13 Charing Cross Road, London, W.C.2 


The better 


way to r 


colour proofing — 


Kodatracing 


ering or proofing line 
or tone blocks for colour work, fit- 
ups, colour background work— 
it is essential to ensure correct 
register. This can be done without 
the expense of colour proofing by 
“pulling up on Kodatrace”’. 
A forme proofed in black with 
the 2nd and 3rd colour (up to 7 


\ 
Ory, 4% 


Kodatrace overlays will still give 
complete transparency) is ideal 
for client presentation, shows 
complete job in colour (less colour 
proofing expense )—can 
indifferently and still retain its 
freshness of colour. This is only 
one of many production tips. 


ideal for client presentation 


A KODAK PRODUCT 


THE ORIGINAL PLASTIC FILM 


Supplied in Rolls 40 ins. « 20 yords and Half Rolls 40 ins. x 10 yards. 
Sole Distributors : 
W.CSTem CRAVEN HOUSE, 121, KINGSWAY, LONDON, W.C.2. Helborn 6085 
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exclusive box paper! 


Your personality is the public-relations side of your business 
A plain paper wrap can do nothing whatever for your reputa- 
tion. A well designed and lively paper is an obvious improve- 
ment. . . . And a paper which is not only attractive but 
distinctive, which carries your name, your device, the very 
stamp of your personality into highways and homes of the 


world — now that is best of all. 


SANDERSON 


SIGNATURE PAPERS 


whether you use them for packs or for wrapping, take care of 
your public appearance. An extra charge on the first 
thirty reams covers costs of design and special printing 
rollers. After that they’re as inexpensive as any other of 


Sanderson’s famous range. 


ARTHUR SANDERSON & SONS LTD 


57 BEANERS STREET - LONDON - W.1 TEL: MUSEUM 7800 
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and 


you need, supplied by people with a wide capericnce 


@ Entire Range Winsor 
& Newtons’ fine colours 


@ Tracing — Derail 
Carwidge 
@ Dry Mounting Service 


COLYER & SOUTHEY LTD. 
17°18: TOOK'S COURT: CURSITOR STREET-E-C4 


W718 Tooks Court... 


An addres 


for Artis 


@ Complete range of our | @ Photographic sad 
own Fasmhion Boards— phoiostauic department 
9 w choose from equipped tw carry out 


any work, any size, in 
the shortest possible 


ume. 
@ Relieve that headache 
and 


and centralise § your 


Papers 


buying 
Phone HOL 62454 


Original 


suggestions 
Display Units ,Showcards and Transfers 
- 'phone TERminus 2775/6. 


Advertising Display 


Fine Art Colour Printers 
324, Gray's Inn Road, 


for Cut - oute, 


Ltd. Rr -— 
London, W.C. 1. = 


WURRAY 
STUDIO 


> ROSEBERY AV 
LONDON EC 


“oud 


EALing 3626-7. 


EALING. W.5 


LONDON oFFice 
WEWMAN YARD w: 


MUSeum O70! 


E€stebtished i910 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersea 5300 & 4886 


| Coinciding with the completion of 
our new premises at West Ealing, 
| we are completely re-organising our 
business, in order to cope with the 
expansion of output necessitated by 

_the demands upon our services. 

| In addition to increasing our normal 
high quality silk-screen capacity for 
advertising and display, we are 
installing a furnace to enable us to 

eadereis the firing of our silk- 
screen printing in gold, and ceramic 

| colours of cosmetic containers, 
bottles and glassware. 

R. FESTER & C@. (oiseiay) LTD. 
Eccleston Road, West Ealing, W.'3 
Telephone No. Ealing 2924 
Quality Silkscreen Printers & Display Producers 


Because we're an Art service we 
sometimes get called on to serve 
the gentler arts of song and dance 
Ac those we're not so hot. But for 
design, for print and display, and 
construction of multiple units — we 
certainly co-operate 


CO-OPERATIVE ART SERVICE LTD 
ta Doughty Se. W.C.! 
cas] Tel. HOL. 141! 


SIGNS 
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Is Exhibition Drill Too Regimental ?—continued 


Studio Managers to | 
find 


This shell stand, one of a series at this year's Ideal Home Exhibition, 


is of more than usual design merit. 


is swamped by 


vertising budgets an opportunity 
to contribute breath-taking spec- 
tacles of showmanship, then 
surely they are, in doing so, in- 
creasing the pulling power of the 
entire exhibition, thus benefiting 
all taking part. 

If considerations of building 
material economy are all impor- 
tant then let us remember that 
ways and means exist to double 
the height of a stand without the 
use of any scarce material. If the 
raising of a ceiling, changing of 
a colour, or moving of a column 
will, as we are so ry he told, inter- 
fere with the effectiveness of the 
overall scheme, then I am promp- 
ted to inquire “What scheme?” 
At the recent Furniture 
Trades Exhibition, for instance, 
where my request for permission 


An example of the dramatic effects possible with a stand unhampered 
by the necessity of conforming to a shell scheme. 


Nevertheless, the interior display 
the exterior. 


to remove some particularly inter- 
fering supports was persistently 
refused on the grounds above 
mentioned, no uniform scheme 
was in any way evident, the whole 
layout on the particular floor 
being about as haphazard and ill- 
conceived as an exhibition can be. 
If the principal purpose of an ex- 
hibition is to sell advertisers’ 
goods, then the shape and layout 
of stands should be determined by 
the nature of the exhibits on dis- 
play, and by that only. After all. 
the advertiser pays all the bills, 
and should have some say in de- 
ciding the type of stand best 
suited to his products. 

And please let us have a little 
more accuracy with the site plans 
and details of pillars and columns 
sent out by organisers. All stand 


Nothing interferes 


with the lines of the stand itself, and all lighting is carefully concealed 


within the display. 
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designing has to be based on such 
Measurements and much 
prefabricated display has had to 
be cut to pieces to allow for ob- 
structions, either not shown on 
the plan or wrongly positioned. 
This wastes a lot of money and 
frays a lot of tempers. 


The electrical side, too, is often 
the cause of irritation. In most 
exhibitions, exhibitors are unable 
to employ their own electrical 
contractor, but have to place 
their orders for electrical installa- 
tions with the organisers at 
scheduled rates. This may have 
its advantages from the economy 
point of view, but it generally 
leaves the exhibitor at the mercy 
of the contractor nominated by 


the organisers. It is problematical 
whether he can expect the same 
service as he would get from a 
firm appointed and paid by him- 
self. The clectrical installations 
thus laid on constitute a heavy 
item of expenditure in the exhibi- 
tor’s budget, and it is not good 
enough that he or his architect 
should, as is so often the case, 
find himself chasing after fore- 
men a few hours before the open- 
ing pleading with them to com- 
plete work which they are under 
contract to do. Perhaps if ex- 
hibitors were allowed to choose 
their own contractors, the con- 
stant reminder, “Yours is not the 
only stand in the exhibition,” 
would not have to be patiently 
accepted, 


New Point-of-Sale Material 


HIS showcard for Kershaw 
Sportsman binoculars has 
been designed to tie-up with the 
forthcoming world heavyweight 
title fight between Woodcock and 


& 
SPORTSMA Nyettt pinocutar 
Pre, O6555-0 


Savold. It has gone out to al’ 
Kershaw wholesalers and dealers. 
The front plane (top right of 
photograph) can be interchanged 
to link up with other sporting 
events. 

* * 


ATEST Three Flowers dis- 

play material has been de- 
signed so that it can be used as a 
full window display (illustrated), 
a part window display (showcard. 
face powder stand and foundation 
cream stand); a shelf display 


(showeard, foundation cream 
stand, and lipstick and rouge 
stand); and a counter unit (fac- 
powder and foundation cream 
stands). Further, each item when 
shown on its own is an effective 
display piece. The material was 
designed for the manufacturers. 


Richard Hudnut Ltd, by R. L. 

Shirley & Co., Ltd., and printed 

and produced by Lowe & Cary 

Ltd. The artist was Gwen Joyce. 
* * * 


HE Gramophone Co., Ltd. 

have produced two new type 
price ticket holders for H.M.V 
television sets, radios, radic 
gramophones and household ap 
pliances. One type of holder is 
illustrated above. 


LITHEMBOS AND METCRAFT SEALS 
FAMOUS FOR 20 YEARS 


WALSALL LITHOGRAPHIC CO LTD 


MIDLAND ROAD: WALSALL 


29 LUDGATE HILL 


LONDON - EC4 


POTTERS 


(LONDON) LIMITED 


ask our Representative to call 
97-99, ST. JOHN ST. 
CLERKENWELL, LONDON, E.C.1 
TEL.:, CLERKENWELL 2171-2 
No connection with Wm. Potter & 


Sons Led. formerly of 160 Aldersgate 
Street, E.C.! 


| 
FOR OIL COLOURS 
WATER COLOURS 
POSTER COLOURS 


| GEORGE ROWNEY & CO LTD 


1 PERCY STREET © LONDON WI 
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DISPLAY 
TYPE 


FROM 


HIRED 
MATRICES 


CHOOSE A ‘MONOTYPE’ DISPLAY FACE: 
Any printer in the British Isles with a ‘Monotype’ Super 
Caster, Display Machine, or Composition Caster with Display 
Attachment can hire the matrices 


SILK SCREEN 
PRINTING 
From a Double Crown Poster 
to a 48 Sheet 
Let us quote you! 
CLARKE BROS. 

26 THE GREEN, TWICKENHAM 


LITTLEWOOD 


= sTUDIOS —— 
DRAWINGS FOR ADVERTISING FIGURE 
& STILL-LIFE - CUT-OUT DISPLAYS - SILK 
SCREEN PRINTING LETTERING & 
SHOWCARDS 


15 Tri S Trinity St., Huddersfield Phone 5555 


DISPLAYS 
EXHIBITIONS STANDS 


MERCURY 


DISPLAYS LTD. 


VAUKHALL BRIDGE ROAD 
TORIA-S.W.1. TEL. VIC 0912.3 


in Eire, from our Dublin 


Office; elsewhere, from 54 Fetter Lane, London, E.C.4. 


THE MONOTYPE CORPORATION LTD., 55-56 Lincolns Inn Fields, London, w.c.2 
Head Office & Works: Salfords, Redhill, Surrey. Reg. Trade Mk. MONOTYPE 


DESIGN 
PHOTOGRAPHY 
DISPLAY 
EXHIBITION 
SILK SCREEN 


Replicards Ltd 


407-409 

HORNSEY ROAD 
HOLLOWAY 
LONDON N.I9 
ARC: 1178 & 3469 
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WOULD A JOLLIER BLF. 
SELL MORE GOODS? 


« HERE isn't enough of 
the fairground atmos- 
phere about the B.L.F.” 

Pressed to elaborate this com- 
plaint, the exhibitor who had 
made it swept Olympia with a 
gesture. 

“Look at it,” he said, with a 
grimace. “Rows and rows of little 
boxes inhabited by people all 
grimly intent on making a sale. 
All very worthy and desirable, of 


course; but not likely to cheer up 
the buyers from abroad No 
bands, No bunting. No fun and 


gents of charm, in the shape of 
models and salesgirls, there was 
Dorothy Lamour. She must have 
added quite considerably to the 
gaicty of nations, and have caused 
a pleasant fluttering in many a 
stern commercial breast. 


Fairgrounds apart, one handi- 
cap under which exhibitors have 
to work is the severe discipline 
of the shell stand system, with 
which Beverley Pick deals on 
another page. That so many good, 
selling stands are built reflects 
greatly to the credit of exhibitors’ 
advertising depart- 


Norman Weaver's four-colour mural breathed 
the very spirit of South Africa, (Commonwealth 
Section.) 


games—not even a cinema. After 
all, they call it a Fair. Why not 
make it one?” 

A little gaicty, he thought, 
would be very good for business, 
on the analogy that the more at- 
tractively goods are presented, the 
better they sell 

A tour of Olympia and Earls 
Court revealed that quite a few 
exhibitors share this view. Even 
without the bands and bunting, 
however, it was obvious that 
some good, solid business was 
being done, though whether this 
would have been larger in an at- 
mosphere of fun and frolic is a 
moot point 

At least there was glamour 
Quite apart from the usual contin- 


Trade 
at Castle Bromwich 


de partment 


The 


ments and the 
designers they 
employ. 
* om 

Among the 
stands that caught 
the eye were two 
by Hulme Chad- 
wick, one 
enormous one— 
Smiths Eoelien 
Clocks Lid., and 
the other for F. W 
Elliott Lid., also 
clockmakers. The 
4,000 sq. ft. Smith's 
stand displayed 
examples of every 
type of watch and 
clock they make, 
and fairly gobbled 
up the visitor as soon as he had 
set foot in Olympia, so vast and 
welcoming was it. The Elliott 
stand had six 2 ft. 6 in. x 3 ft. 
deep windows containing some 
beautifully made reproduction 
timepieces, a grandfather chiming 
movement in a tubular glass case, 
and a back display (in portholes) 
of reproduction style clocks. 

Cockade Ltd. had equipped ope 
wall of the Guinness stand with 
six large dummy glasses of that 
nourishing brew which slowly ro- 
tated to reveal on their reverse 
sides pictorial representations of 
some of the more legendary feats 
of which Guinness drinkers are 
said to be capable. The reception 
room on this 825 sq. ft. stand was 


technical and specialised journals exhibited on the Uliffe stand 
design— 
was carried out by Replicards Ltd. 


-by Iliffe & Sons Ltd. publicity 


4 a _ DISPLAY & COMMERCIAL ART) 
ie 
. 
ig. pe 
: ee jae = a <s 
+ S \ a, nF 
7 ‘ +4 ’ Sar Ty 
? : ee “4 Ih i 
“if : i) ap a ers 
! € soe i se . 
ee : — _- 
”, : « : 
. | ) x 
+ e =. 
ys ™ — — — 
i ; ; 
A ; } 
| a = | 
“tts 3 | 3 
q PHONS! FPOrPRSUG ROVE soer | a = 
Established nearly 40 years : 
_ : - 7 : “8 : ‘ 
ae” rena ett Par = ae = erp — eg 
“a a LL : pe 3 > 4 : Le 
“4g ; F 4 ‘et a . igs 
ve oem ~ be + 4 _- 
be 4 ) ‘eh ee 4 
ae. . ¥ oe S 7 - 
s a oF LEADING STUDIOS Dee +o. +A fil ; 
BR wah =e "tf 
“ W AWE C ate <n eae P< 84 ea 
a Be | a_i 
ts@ “= MATT 44D tnooTN 
K 00 SNOWCARGS + sounurin acaape 
a ee eo : 
Savisig 
q ee| (22. 7 
: " Corrie ' i 
Me = OR RR TURAN CB = ? 
ny . eee a ‘A Ue i 2 Sai Pee See a a: CS sale b ; whee eae 
NS a oe : eee Ry. he 


May 25, 1950 
DISPLAY & COMMERCIAL ART 


one of the best designed of the 
exhibition. 


* * * 


As might be expected, women 
at work drew the crowds, notably 
to the Kensitas and Wakeficld 
Shirt Co.'s stands at Earls Court 
Kensitas had jmported from their 
factory cigarette-making and 
-packing machinery, and installed 
it on the stand which Arthur C 
Braben had designed for them. 
The machines, attended by half- 
a-dozen spotlessly overalled girls 
and one lonely but just ‘as spot- 
lessly overalled man, turned out 
cigarettes by the ten thousand, 
and the buyers and their ladies 
queued to have a look. Wakefield 
Shirt Co, had built their staad 
in the manner of a factory, with 
the sewing machines in neat rows; 
and while the crowds looked on. 
Sister Susie sewed, and snipped 
and sewed again. 


* * * 


One was spoilt for choice in the 
Commonwealth section. Wf a 
selection had to be made, per- 
haps the Canada ard South 
Africa stands merited special 
mention Both were big, both 
told the story of their Dominion 
in arresting fashion, and both 
overcame, in a masterly way, the 
limitations of the shell stand 
system. 

One of the few stands visited 
by Dorothy Lamour was that of 
Malta. She was presented with a 
silver filigree Maltese Cross. 

Earls Court boasted a parrot 
(blue and orange) and a cockatoo 
(white), both seasoned exhibitors. 
The parrot, of course, was there 
to lure the buyers on to the 
Sharp's “Super-Kreem” Toffee 
stand, while the cockatoo per- 
formed a similar function for 
1. J. & G. Cooper Ltd.. who had 
their children’s wear on show in 
a commodious country cottage, 
designed by C. J. Lansdell. In the 
“garden,” groups of jovial gnomes 
were seen at work (statically) on 
childish garments. 


Produced after approximately S50 

printings, this calendar (May 

to December 1950) was distributed 

by Silk Screen Arts Ltd. in May 
to coincide with the B.LF. 


For the fabrics of J. H. Birt- 
wistle & Co., Ltd., Beverley Pick 
had once again produced his 
striking draped “turntables,” and 
W. M. de Majo and L. Bramberg 
had made the very best of the 
small space (8 ft. x 9/1.) occupied 
by Wills & Hepworth Ltd. and 
their Ladybird books. The main 
feature of this stand was a port- 
able display unit, showing the 
Ladybird range, which will now 
be lent to retailers. 

Display Craft Ltd. bought their 
first automatic silk screen printing 
machine at last year’s B.I.F., and 
this year have staged an exhibit of 
work produced for national ad- 
vertisers and their advertising 
agents during the past twelve 
months. Display Craft have now 
mechanised their factory with 
these machines. 

Pictorial Display Ltd. made 
their mark at the Fair. Not only 
did they design and build 47 
stands, but also they completed 
the shell construction for the 
Stationery section at Olympia 
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GETTING DOWN To. 


IN THE. 


ee eee 


The biggest problem when entering any 
market is the choice of agents and 
distributors. This is particularly so in such 
a widespread country as Canada where 
coast-to-coast representation is difficult to 
‘obtain. Your problem can be solved with 
the help of the trade publications that 
know and serve your Canadian market 
intimately. 

If you wish to have “down-to-earth” 
facts about the potential Canadian market 
for your products, we will gladly send you 
information without obligation. *(Your 
request sent by airmail brings you a 
prompt reply in only a few days.) 


The Business Newspapers Association 
is composed of over 100 trade papers and 
other specialized periodicals serving all 
sections of Canadian trade and industry, 
manufacturing, finance and management. 


* You may see copies of Canadian business 
papers at the offices of the Canadian Govern- 
ment Trade Commissioner in London, Liver 
pool, Glasgow. Belfast 
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The Midlands is an agricultural as well as an industrial region. Its farming community 
is prosperous and mobile. Midland farmers as well as Midland industrialists read the 
Post-—-sometimes they are combined in the same individual. The very latest national 
and international news, plus authoritative comment on regional affairs makes the 
Birmingham Post—daily——one of the few great “ provincials”’ that are essential for “ A” class 
marketing in town and country. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 
Morning Daily ; Member of A.B.C. 

‘f Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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How The paeet Affected 
Midlands Market 


DAVID PICKARD, of Research Services Ltd., 

says the lowering of purchase tax on expensive 

cars was greeted as a production stimulus; but 

the tax on commercial vehicles is expected to 
hit Midlands industry as a whole. 


NE of the most far reach- 

ing results of the depres- 

sion of the early 30's was 
the steady stream of workers and 
industries out of the stricken 
areas of Northern England. 
Since 1938 a similar migration 
has been taking place, but this in 
days not of depression but of 
full employment, for over the past 
12 years the population of the 
Midlands and North Midlands 
has increased by 10 per cent 
while the population of the rest 
of the country has advanced by 
less than 3 per cent. 

Now, 17 people in every 100 
in Great Britain are a part of 
this expanding market, and 5 out 
of every 100 live’ in the two 
conurbations of Birmingham and 
Coventry. This population move- 
ment has left its mark on the 
structure of the population, and 
the area now has a higher propor- 
tion of young people than any 
other part of the country. 


Birmingham and Coventry 


N the early days the impor- 

tance of Birmingham as a 
manufacturing centre lay in the 
fact that nearby in South 
Staffordshire there were extensive 
supplies of coal and iron. Over 
the course of time these deposits 
showed signs of becoming ex- 
hausted, and the heavier indus- 
tries tended to avoid the area 
Light engineering, however. 
stayed and flourished, and Bicm- 
ingham became the natura] home 
of the motor car industries. There 
is now comparatively little heavy 
industry in the conurbation, and 
what there is of it tends to be 
situated in the west, nearer to the 
old sources of supply in South 


Staffordshire. The lighter indus- 
tries have developed more in the 
eastern areas. 

Birmingham and its neighbours 
can boast of an extraordinary 
variety of industries—simply io 
list them all would require more 
words than are contained in the 
whole of this article. Neverthe- 
less, any area tends to develop 
one or two staple industries to 
which the others are, in part at 
least, ancillary. So it is that the 
vehicle industry takes pride of 
place in 20th century Birmingham 

There is little doubt that the 
topic of the moment in Birming- 
ham and Coventry is the recent 
Budget with its preoccupation 
with vehicles and petrol. One 
aspect of it was greeted with 
strong approval—the lowering of 
the purchase tax on the more 
expensive cars will certainly 
provide a_ stimulus to the 
production of many of the more 
elegant models. The tax on 
commercial vehicles is likely to 
hit industry as a whole much 
hardtr than the motor industry 
itself. The measure is naturally 
most unpopular, but if the motor 
manufacturer’s own claim that 
there are many thousands of out- 
standing orders for commercial 
vehicles is true, then it seems 
difficult to conclude that the 
industry will suffer any very 
severe set-back.” 

There is, however, one item of 
Government policy outside the 
Budget which the industry regards 
as of the utmost gravity—the 
reduction in the number of 
vehicles which they are to be 
allowed to dispose of to the home 
market, a cut from 150,000 to 
110.000 for cars and from 110,000 
to 81.000 for commercial vehicles. 


This reduction will, they say, 
seriously impair the export drive, 
for home sales are relied upon 
to cover most of their overheads, 
enabling overseas sales to be 
made at a competitive price. 
Last year the industry exported 
20 per cent more vehicles than in 
1948, and earned £173 million in 
foreign currency. Difficulties 
abound however, for overseas 
countries are showing an 
increased tendency to insist on 
assembling the vehicles them- 
selves. Markets are also liable to 
disappear overnight as the result 
of prohibitive import duties. 
Austins produced 30 per cent 
of the vehicles sent to hard 
currency countries in 1949, and 
Mr. Lord (who may by now have 


other worries on his mind) was 
expressing the feelings of many 
of his fellow manufacturers when 
he said recently that sales to the 
United States had been very dis- 
appointing in spite of every induce- 
ment, including a cut in prices 
to such an extent that a joss had 
been incurred’ on every car 
shipped. If against this is set 
the opinion of the Regional 
Controller of the Ministry of 
Supply who predicted that the 
output target for vehicles of all 
kinds would rise by at least 25 
per cent in the near future, it 
sc ms likely that Sir Stafford may 
have to think again about the 
home allocation of cars. 

All Birmingham manufacturers 
are worried by costs these days. 
The situation of the conurbation, 
its distance from its sources of 
supplics and its natural outlets, 
all render it particularly vulner- 
able to an increase in freight 


THE BIRMINGHAM CONURBATION 


Only the main administrative areas within the conurbation 
are named on this map. 
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charges. In addition, the 
electricity tariff in its new form 
removes from Midlands manu- 
facturers the 10 per cent discount 
they previously enjoyed. The 
prices of non-ferrous metals, an 
important item for light engineer- 
ing industries, have also risen 
sharply since devaluation, while 
there is the still unsettled claim 


for increased wages looming 
ahead. 
Coventry shares very many 


of Birmingham's problems, for 
its leading industries are the same. 
A very special problem for 
Coventry is the restoration of war 
damage nearly 70,000 houses 
were reported blitzed. Some idea 
of the town’s importance can be 
gained from the fact that, in 
contrast to most other towns ‘n 
the country, Coventry's working 
population actually increased 
during the war. Add together 
war damage and a rapidly grow- 
ing population, and you get a 
housing problem of the first 
magnitude. 

This part of the Midlands has 
a number of smaller towns of 


particular interest because of 
intense specialisation in one 
particular industry Thus the 


bulk of the hand-sewing needles 
made in the country come from 
Redditch; Kidderminster accounts 
for nearly half the workers in the 
woollen carpet industry; Walsall 
produces a high proportion of the 
saddlery and leather goods; while 
in Stourbridge is situated nearly 
two thirds of the hand-blown 


domestic glassware industry. 


| 


The Potteries 

HE five towns which, together 
with Stoke, make’ up the 
Potteries present a major problem 
in town planning. Economically 
the town’s weakness arises out of 
its dependence on two main 
industries, the pottery industry 
itself and mining. Socially the 
problem is one of overcrowding, 
of atmospheric pollution, and of 
unsatisfactory working conditions 
Economically, at the moment, 


| Meaford Power Station, one of the bi 


on the border of Stoke-on-Trent. 
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all is well. Only just over 1,000 
of the town’s 275,000 are unem- 
ployed, and the demand from 
overseas for china ware from the 
traditional houses such as 
Wedgwood or Minton js still 
unsatisfied. There is a desperate 
shortage of skilled workers (the 
work calls for an extremely 
specialised, often inherited craft 
rather than for a highly trained 
technical skill). It has been 
estimated that each new com- 
petent decorator would add as 
much as £1,000 a year to the 
country’s overseas sales, and at 
the moment Stoke manufacturers 
are having to seek their skilled 
workefs from Europe, mostly 
from Italy. 

The social problem is, however, 
less tractable. Even the standard 


solutions of new towns and 
“overspill areas” are difficult to 
apply since the surrounding 


country is often undercut by old 
mining shafts which make large 
scale building impossible. The 
modern electric kilns are thinning 
to some extent the traditional pall 
of smoke which hangs over the 
town, but to reconstruct the old, 
ill-designed factories within a 
constricted area and in the face 
of limitations on capital expendi- 
ture is no mean problem. 


North Midlands 

HE North Midlands, consist- 

ing of Derbyshire, Notting- 
hamshire, Leicestershire and 
Northamptonshire, is, without 
doubt, one of the most prosperous 
areas in the country. A large 
proportion of the national 
reserves of coal are to be found 
here (some 350 million tons are 
reckoned to lie under Notting- 
hamshire alone) and the mines are 
the most efficient in the country. 


Between them these counties 
produce nearly a fifth of the 
country’s coal, and production 


per man shift is more than double 
that of some of the less highly 
mechanised areas (for example in 
1948 the South Derbyshire pits 
produced at the rate of 4-9 tons 
per man shift at the face, as 


(Continued on page 385) 


gest in the country, recently opened 


xtensions are already being built. 
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The percentage increases in our 
business during the last three 
years were :— 


1947 - 83-6" 
1948 - 512%, 
1949 - 110-3% 
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WELLINGTON STREET - DERBY «+ TEL: 45471 
London Office: Africa House Kingsway London W.C.2 ' Phone Holborn 887! 
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Birmingham 
Competition 


ITH busy factories and few the |2 months ended jn February. 
unemployed, Birmingham The 
Birmingham was 
which showed little decrease on 
the previous year compared with 
a big drop nationally. 
Engineering, which is one of 
the most important of the city’s 
industries, is the greatest single 
contributor in the country to the 
Latest figure issued of the = export 
results have been achieved by the 
One of the leading 


is among the most prosperous 
industrial areas in the country 
Stable trade throughout the city 
and, in many cases, full order 
books for years ahead promise 
a continuation of this state of 
affairs. 


number of unemployed was 2,572, 


representing 5 per cemt of the = car industry 
total insured population, com- firms inthe city recently produced 
an 
3,240 vehicles in one week 
an average of 3,200 a week it is 
the biggest single exporter of cars. 


pared with the national average 
of 1:7. It is the lowest figure for 
unemployment ever reached and 
chiefly relates to people in the 
course of changing their jobs. 


A labour turnover of 12,000 a Big Factory 


month is the result of an acute 
shortage of skilled workers, and 
there are permanently some 
15,000 vacancies. 

Wages are good, piece-work, 
bonuses and overtime paying as 
much as £12 to £14 a week to 
many skilled workers An 
indication of the prosperity of 
the wage-earner is given by the 
figures for national savings for 
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higher production, but it has been 
officially forecast that within two 
years there will be enough steel 
for 
and extensions to 
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Ready To Meet Foreign 


By RONALD W. WILCOX, 


Industrial Correspondent, “Birmingham Gazette”. 


the city making components. 

Already a highly industrialised 
area, Birmingham has little space 
for further development, and 
expansion is taking place by 
additions to existing factories and 
reorganisation of productive 
resources. Results in increased 
industrial efficiency have been 
remarkable, some firms improv- 
ing output by as much as one- 
and-a-half times over pre-war 
with almost the same labour 
force. 

Large building schemes are 
progress at factories where land 
is available. The additional 
capacity is needed urgently to 
deal with the exceptional volume 
of orders and every inch of space 
is being utilised—even to the 
extent of using former air-raid 
shelters as workshops, which is 
one firm’s way of overcoming the 
difficulty while waiting for its new 
buildings to be completed 

In the car industry alone half 
of the million square feet of new 
factory space being provided in 
the Midlands is in Birmingham. 


One firm has a scheme which will 
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cost well over £1 million. The 
improvements going on now are 
to meet immediate needs 
additional plant may be necessary 
if more steel becomes available. 
A £2 million extension scheme ‘o 
the factories of a metals, paint 
and chemica! concern is planned, 
while a £1 million addition to 
a factory making heavy electrical 
equipment is in progress. The 
latter extension will raise 
production by a third. 

Other large firms want to 
expand but cannot find land, or 
are not allowed to build because 
of the labour shortage. Some 
have built new factories in 
development areas in South 
Wales and the north. 

The greater demand by 
industry on electricity and gas 
supplies will be met by a new 
£10 million power station in 
Birmingham, to be ready in 1951, 
and by several others nearby, 
while extensions are going on to 
21 gas works which are connected 
to the Birmingham system. Work 
costing nearly £2 million is going 
on at one works near 
Wolverhampton. 

A variety of new industries 
have come into the Birmingham 
area. Plastics is now an impor- 
tant industry. 

Foreign competition, particu- 
larly German and Japanese, has 
appeared as a danger signal to 
Birmingham industrialists, but 
there are as yet no signs of it 
having any appreciable effect on 
trade. 
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iM cme 2 BOLER MAKER | 
F , ® ENGINEERING O ,- 
. We boilermakers play an essential part in the production drive. _ 
; “s AGRICULTURE For a start, wubat us there would be no eran or ships. We ‘ 
P 
ae * make some of the finest boilers in the world here in the East 
meee BOOTS &ESHOES Midlands. That's why there is such an enormous demand, and 
. that’s why we are working at top speed. ; 
e DOCKS Every bit of our job must be perfect, so we are a highly skilled a 
x body of men. 
4 ® CLOTHING Our jobs are certain and we are paid well. : 
. We turn out good work and we like good stuff ourselves. Lots ’ a 
‘ TIMBER of goods we'd like to buy are in short supply, but things are i 
e getting better and we'd be glad to hear about them. A 
mi ® BRICKS It’s up to you to tell us. We all take the local paper and read it 
e from end to end. The missus too. You advertise, we'll spot it, 
FORGING Rate £3. 10. 0 s.c.i. fiat. 
i ® BREWING 
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MA, LL6. 
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by Mills & Rockleys 


Walnet Street, Leicester, 
Another example of an improved poster display. 


it is our constant aim to provide 
an outdoor advertising service 
which is unrivalled and equally 
efficiem throughout the whole of 
our territory To this end, 
new suggestions and ideas are 
continually being considered 
Whether a client takes 
complete ordinary display, 4 
solus display, of just a single site, 
for a long or short period, he 
may rely upon it that our full 
resources are at bis command 


Mills & Rockleys Ltd. — 


4 Central Offices 21 QUBENS ROAD COVENTRY 


publicity 
in the 
provinces? of course-through 


LAWSON 
TROUT 
PUBLICITY 


general 
advertising This agency offers 
INDIVIDUAL 


° SERVICE 
theatre to advertisers 


publicity throughout the 
provinces 
e 


personal 
publicity 


Managing Director 
Mm. F. K. FRASER 


55 Temple Row 
Birmingham 2 
Midland 6396 


POSTER ADVERTISING _—_—_ 


25, 1950 


“Selling” A City To 


Overseas Visitors 
By F. W. BRADNOCK, M.B.E. 


Public Relations Officer, City of Birmingham 


IRMINGHAM'S _Infor- 
mation Department, with 


an exception of a break 
during the war years, has been 
functioning since 1930 and now 
takes a very active part in 
many aspects of the city’s life. 
Charged with the duties not 
only of publicising Birmingham 
overseas but also with making 
known to the citizens of Birming- 
ham the work of the Corporation, 
the department maintains two 
municipal information offices, one 
at the Council House and one in 
Corporation Street, one of Birm- 
ingham’s main shopping 
thoroughfares. 
To publicise Birmingham over- 


seas, both as a manufacturing 
centre and as a tourist centre for 
the Midlands, a modest Press 
campaign is now running in 


selected American and Canadian 
papers. 


Many Trade 

Inquiries 

As a result, the Information 
Department is receiving a grati- 
fying number of trade inquiries 
which it passes to manufacturing 
concerns, Already a number cf 
valuable new contacts between 
Birmingham firms and American 
and Canadian importers have 
been established. 

Hundreds of requests for Birm- 
ingham’s new guide book have 
also been received from all parts 
of the world, many from prospec- 
tive tourists interested in Birming- 
ham where, to quote the Infor- 
mation Department's slogan, 
“Countryside and Commerce 
Combine.” 

A monthly news sheet, Your 
Business, of which nearly 25,000 
copies are distributed free, gives 
information about Corporation 
activities. Many of these go to 
senior school-children as an aid 
te lessons in civics, and each 
month parties of school-children 
attend the Council House for a 
short talk on civic administration 
followed by a visit to the monthly 
Council meeting, where, from the 
public gallery, they see the 
Council in action. 

A weekly leaflet Whar's on in 
Birmingham, published by the 
Department, is issued to all hotels 
and other places where it is likely 
to be of use to the stranger 

Every day nearly 300 people 
make use of the two Information 
Offices, and their queries range 
from a simple request for litera- 
ture to the planning of claborate 
tours of Birmingham for over- 
seas visitors, including visits to 


factories and other 
interest. 

Varying types of literature are 
produced by the Information 
Department, and last year some- 
thing like 100,000 pieces were 
distributed. At present the depart- 
ment has available a 48-page 
illustrated guide for which a 
charge of sixpence is made, a 


places of 


PRS TREP ws 


BIRMINGHAM 


This is an example of the excellent 

literature produced by Birming- 

ham’s Information Department. 

Requests from all parts of the 

world for copies of this guide have 

followed an overseas Press adver- 
tising campaign. 


hotel-and map folder for Birm- 
ingham, a Midland hotel guide, a 
coloured brochure A Day in 
Birmingham and small guides to 
Birmingham generally and to 
industrial Birmingham. 

Several other publications, in- 
cluding a 300-page City of Birm- 
ingham Handbook and an elabor- 


ate pictorial map of the city, are 
in course of preparation 
rT Information Department 


acts aS a mouthpiece of the 
Corporation by the issue of Press 
stories or arranging Press confer- 
ences. Administration depart- 
ments are encouraged to give the 
Press information, and _ the 
Information Department 
frequently acts as an intermediary 
between Press and officials 

Finally, the department receives 
many overseas visitors, and for 
their comfort there is at the 
Council House an overseas 
visitors’ lounge comfortably 
furnished with arm chairs and 
settees, where overseas Visitors (o 
the city can rest, write letters or 
use the telephone. 
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ALES 
NALYSIS 


OF THE PAPER WITH 
THE SECOND LARGEST 
PROVINCIAL EVENING 
SALE SOUTH OF 
SMEFEIELD Coes 


pes day during 1949 the certified net 
sales of the Express and Star averaged 
190,200—a record for the paper. Distri- 
bution to the important industrial and 
agricultural centres in the 750 square miles 
of the Black Country and Shropshire, is 
effected mainly through ten branch offices. 
The high standard of service rendered to 
readers by these offices can be gauged by 
the analysis of sales of the Express and Star 
in the various districts. They effect efficient, 
speedy ‘distribution of localised editions 
containing up-to-the-minute news of the 
day, to all the main town? in the area. 
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Coal and Ships 
Sheep and Cattle 


Farming and Fishing 

on ms 
Opportunities abound in this rich 
4 and varied market. Blyth is our 
third biggest coal port, and of the 


many collieries, Ashington’s is one of 

the world’s biggest and most modern. 

Busy Alnwick is the market town for the 

«CV prosperous agricultural area to the north. 
a The Westminster afford a 


Press papers 


complete coverage. 


NORTHUMBERLAND GAZETTE 
BLYTH NEWS ASHINGTON POST 


(Members of the Audit Bureau of Circulations) 

ERNEST LUMSDON : London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LTD. 
167-170 FLEET STREET, LONDON, £.C.4. Tel: CENerai 3265 
Leeds Office Manchester Office 
Russell Chambers, Merrion Street Midland Bank House, 16 Cross Street 
LEEDS 2. Tel: Leeds 249968 MANCHESTER 2. Tel: Blackfriars 3930 


"Twixt the Black Country and Potteries . . . 


The only 


EFFECTIVE 
means 
covering the 
industrial and 


Agricultural 
aip-STAFFORDSHIRE 


: h 


A.B.C 
FOR 


anal 


wil exnannonanssase 


MILL STREET 


STAFFORD 


Tel. Centre!l 6712 TEL. 1603 


578 


THE MIDLANDS 


May 25, 1950 


Coventry To Have “‘New 
Look” Outdoor Ads. 


HE vision of Midland con- 
tractors is largely responsible 
for the bright future that exists 
for outdoor advertising in the 
area. Itis already widely recog- 
nised that here advertisers receive 
a service second to none 
The success which attends the 
industry is duc, in the main, to 
the co-operative attitude that has 
been the cornerstone of all deal- 
ings with public authorities, and 
the transcendent desire to achieve 
higher standards of outdoor ad- 
vertisement presentation 
So effectively has this aim been 
achieved that it is doubtful if any 
major disturbance is likely when 
the Advertisements Regulations 
became fully operative. Poster 


| panels which may have offended 


| amenity 


have largely been 


jremoved, or renovated. The 


objects of the Regulations have, 
therefore, already been almost 
achieved. 

This pioneering spirit has not 
ended with the improvement of 
sites and service, but has gone on 
into the technical aspects of bill- 
posting; that is, into the proble- 
matical fields of adhesives, blank- 
ing-out and fading. Many im- 
portant advances have been made, 
and more are expected 

With such enterprise in evi- 
dence it is no wonder that a tour 
of the Midlands should impress 
anyone connected with advertis 
ing—especially poster advertising 
Most sites in the major towns are 
fully posted with announcements 


of both national and regional 
advertisers 

Harder selling conditions are 
causing Many national advertisers 
to link-up with local stockists, 
and many large size posters in 
the Midlands now give an address 
at which the advertised product 
may be obtained. 

There are waiting lists for sites 
in most towns throughout the 
area covered by this Survey. This 
success can be attributed in part 
to the prosperous conditions that 
obtain im this industrial hub of 
Britain, where industry em- 
ploys every able-bodied person, 
and where posters supply gay 
splashes of colour against an 
otherwise predominantly murky 
background 

Midlands outdoor advertising 
goes from strength to strength. 
It is here that the medium is 
likely to get its first really “new 
look.” With the rebuilding of 
Coventry—home of so many new 
ventures in outdoor advertising, 
three-dimensional displays, public 
information panels, and The Size 
and Nature of The Poster 
Audience—there will arise a new 
town with poster sites built into 
the general scheme. Their plan- 
ning will be one of the greatest 
tests outdoor advertising may ever 
experience. 

The ingenuity of Midland con- 
tractors will be taxed to the 
utmost, and the outcome of their 
efforts may well shape the destiny 
of outdoor advertising as a 
medium of the future. 


Trade Press Appeals Opened 
Nylon Hair-net Market 


OES it pay to advertise 
hair-nets to the consumer? 

Bemrose Publicity Company 
Ltd., Derby, have fust completed 
an initial national campaign for 
a novelty sleeping net in the 
higher-price group, made by the 
hair-net section of Raywarp Tex- 
tiles Ltd., Nottingham 

Despite a considerable step- 
ping-up of manufacturing facili- 
ties for this particular net, de- 
mand has outstripped production. 

Some research was made to 
find reactions of both older and 
younger women to the net's de 
sign, its price—3s. Iid—-and to 
the longer-than-usual name 
which also included a number 
PS Nylon Panelled Sleeping Net 
The net would be just PS to the 
trade, and inclusion of this sym- 
bol was found advisable 

Pages and half-pages were 
taken in hairdressing, chemists’ 
and drapery journals, and chief 
selling points set out in straight- 
forward fashion—one net for ail 


hair styles, nylon for strength, 
individual transparent packing, 
choice of colours and, the main 
feature, “The Panels Protect 
Your Perm.” Price to retailer and 
public as given, with illustration 
of counter display box. 

To time with trade publicity, 
space was taken in Radio Times 
and twenty women’s magazines, 
covering all classes. 

Copy was slightly glamourised 
and a “quality” touch given to the 
lady's head by a fine leaf-pattern 
border. No important change 
of copy was made in ‘subsequent 
insertions 

Plenty of white space effec- 
tively isolated the ad. and 
suggested a dainty, tidy product. 

Bemrose Publicity Co. Ltd. and 
their clients gave every help to 
wholesalers and retailers, backing 
up Press advertising at home and 
abroad by despatching showcards 
holding a PS packet and carrying 
an illustration of the same head 
printed four colours letterpress 
and litho 
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5 


RTISING 


PROMOTION 


* 
\ 


eg 
THE 


COMPLETE AGENCY 


ELLIOTT ADVERTISING LTD - 192 Broad Street * Birmingham 15 


TELEPHONE MIDLAND 567! (P.B.X.) - TELEGRAMS VERTISAD BIRMINGHAM 


N > ie ona 
SUA | 


a 


FOR EFFECTIVELY COVERING THE 
THICKLY POPULATED INDUSTRIAL AREA 
OF SMETHWICK AND WEST BIRMINGHAM 


The 


Smethwick Telephone 


IS YOUR PROPOSITION 


CIRCULATES AMONGST A CLASS OF HIGHLY PAID 


WORKPEOPLE AND PROSPEROUS 


LOCAL TRADERS 
* 
Member of the A.B.C. 


* 


Rates and full particulars from 
HEAD OFFICE, HUME STREET, SMETHWICK 


Or from our London Representative 
W. HORACE BIGGS PRESS ORGANISATION 
LIMITED 


115 High Holborn, London, W.C.1 


«G \ TEMPLE STREET 
WOLVERHAMP 
TELEPHONE * W'TON. 22939 TELEGRAMS + ILLUSTRATE, w'TOR 
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Loughborough 
Echo 


Circulating in 
an Industrial and 
Agricultural Area 


NET SALES 


17.867 


(A.B.C, Certificate) 


€ 


A LIVE PAPER IN A 
A LIVE DISTRICT 


7 
RATE CARD ON APPLICATION 
Head Office: 
LOUGHBOROUGH 


Tel.: 2323 Telegrams: Echo 


‘Tein 


PUBLICITY 
Lk. / 


Estat 
NATIONAL AND 
PROVINCIAL 
PRESS 
ADVERTISING 


CREATIVE DESIGNERS 
OF PRINTED PUBLICITY 
CATALOGUES, FOLDERS 
POSTERS, SHOWCARDS 
PACKAGE DESIGNS 


BOSWELL 


PUBLICITY L” 


Accredited Advertising Agents 
BILBIE ST. NOTTINGHAM 
TELEPHONE 41358 


380 


| > 


* 


BURTON 
DAILY 
MAIL 


Only Evening Paper 
printed in 


BURTON-ON-TRENT 


Net Sales, six months 
ending June 30th, 1949 


21,674 


COPIES DAILY 


Circulates Burton, South Derby- 
shire, North Staffs, and most 
prosperous towns in Midlands. 
Local industries include Brew- 
ing, Engineering, Coal Mining, 
Clay Working, Pottery, Agricul- 


ture, etc. 


BURTON 


OBSERVER 


Illustrated Weekly With 
BIGGEST CIRCULATION 


10,672 


* 


BURTON Office: 
65-68 High St., Burton-on-Trent 
Tele: 3485 - 3 lines 


London Rep. 
E. GREENWOOD LTD 
231 The Strand 
Cent 2994 


CLIMBING | 
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Midlands Meet 


PETERBOROUGH 


ETERBOROUGH is, and is 

likely to remain, an area of 
full employment. Of its approxi- 
mate total working population 
of 40,500 (28.700 men, 11,800 
women) only 46 men and 94 
women were registered as 
unemployed on April 17 

Industrial and electrical 
employment is the highest group, 
with 9,000, but agriculture and 
forestry's total of 6,200 indicates 
the coatrast of employment in 
and around the city on the edge 
of the Fens. 

Fine example of the enterprise 
of Peterborough firms is F. 
Perkins Ltd., who recently landed 
a contract worth £1 million for 
diesel engines to be delivered into 
India in the next two years. Near 
their new factory at Newark the 
City Council is developing a large 
housing estate. 

Biggest scheme in progress is 
the £5 million power station, for 
which Mitchell Construction Co. 
are the main civil engineering 
contractors. 

Other leading firms include 
Baker Perkins, bakery and 
laundry equipment, Peter Brother- 
hood, general engineering, Newall 
Engineering, precision  instru- 
ments, Joseph Farrow, canning, 
Hotpoint Electrical Co., refrigera- 
tors and washing machines, who 
have recently taken over the 
Woodston factory of B.T.H., 
J. P. Hall, pumps, and. of course, 
the London Brick Co. A recent 
addition is Hartley's jam factory 
at Westwood 


BURTON 


INCE the end of the war the 
number of industries in 
Burton-on-Trent has been steadily 
increasing and now, in addition 
to the breweries, the Pirelli Tyre 
works, the British Tyre and 
Rubber Works, the Stocal 
Enamels Ltd.. Eatough’s Shoe 
Factory and various old-estab- 
lished works, there are Lloyds 
(Burton) Ltd. iron foundry, the 
“EFCO” Electric Furnace Co. 
and F.N.F. (Fast Needle Frame) 
Ltd., all established and progress- 
ing rapidly 
The Corporation has started 
developing the Manners Estate at 
Winshill on which is to be built 
$50 council houses, blocks of 
flats, a community centre, a shop- 
ping centre and a Methodist 
Church. At Stapenhill a junior 
school has been completed and 
a secondary modern school to ac- 
commodate 480 pupils is in 
course of erection in the centre 
of 35 acres of land, 10 of which 
are to be laid out as playing 


fields. a further four acres being 
laid out at a later date. Plans 
have also been approved for a 
school to accommodate 480 pupils 
at Horninglow. 

Unemployment in the town is 
practically non-existent, and the 
returns issued monthly by the 
Ministry of Labour usually refer 
only to those who are changing 
and thus temporarily stopped 


KETTERING 


a= ERING is a flourishing 
multi-trade town in the heart 
of Northamptonsaire with a 
population around 40,000 and has 
the boot industry as its staple 
trade. 

Footwear manufacturing has 
prospered for many decades and 
18 to-day carried on in modern 
factories with the latest 
machinery and light, airy working 
conditions. Many workers are 
also employed in Kettering’s 
clothing factories, among the 
finest in the country, and in the 
big printing press manufacturing 
firm. 

Agriculture plays no small part 
in the life of the community, the 
town being bordered on three sides 
by rich productive farm land. 
Farmers in this area pride them- 
selves on having the most up-to- 
date agricultural machinery, some 
of which is made at Kettering. 

On the outskirts there is a rich 
mineral belt containing thousands 
of tons of iron ore, at present being 
mined. This ore helps to feed the 
huge steelworks in the neighbour- 
ing town of Corby, one of the 
proposed new towns for which 
a Development Corporation is 
now being set up 

New factories for Kettering are 
planned for erection when build- 
ing conditions permit. 


DUDLEY 


UDLEY, situated on the 
fringe of the Black Country, 
does not boast the profusion of 
factories to be found elsewhere 
in the area, but it can claim to 
have a wide range of industries. 
For instance, John Douglas 
Sons & Co. Ltd, one of the 
most famous leather goods 
manufacturing companies in the 
country, has its home at Dudley 
Drescott Clothes Ltd., a relatively 
new firm, has rapidly made a 
name for itself in a Id 
previously alien to Dudley, and 
its fashion goods for men and 
women are now finding a quickly 
expanding market overseas. Its 
parent company, Grainger & 
Smith Ltd, has long been 
renowned for woollen products 
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Export Demands 


NORTHAMPTON 


RESERVING its traditional 
identity as the centre of the 
boot and shoe industry 
Northampton is rapidly expand- 
ing into a town of light indus- 
tries, embracing a wide variety 
of trades 
At Kings Heath, a new Cor- 
poration housing estate, some 30 
acres have been zoned for hight 
industry. A local firm of bakers 
are erecting a Garden City 
bakery, and Coles Shoe Repairs 
Ltd., are following suit with a 
factory 
The Wilson Industrial Estate, 
in another part of the town, gives 
another example of the light 
industry develop- 
ment. The type of 
firms being accom- 
modated are for 
aircraft designing; 
the manufacture of 
electrical con- 
densers and coils; 
the production of 
bleaches and disin- 
fectants; light en- 
gineering embrac- 
ing welding, heat- 
ing engineers, the 
printing of tin 
foils; as well as the 
estate’s own build- 
ing plant for hire 


service. 
Building licences, 
unless firms can 


advance strong ¢x- 
port claims, are difficult to get, 
and many extensions to existing 
factories and left in abeyance 
On the dollar earning side, Mr. 
V. Amberg, managing director 
of the Express Lift Co., is spend- 
ing the whole of May in U.S.A. 
on business 


WORKSOP 
NOWN as “the Gateway to 
the Dukeries,” Worksop is 

fast changing from an attractive 
little market town and shopping 
centre for a wide rural area into 
a highly industrialised borough. 

Within the boundary of the 
borough itself are the collieries of 
Manton and Shireoaks, with 
many others in the vicinity hidden 
by the green belt of Sherwood 
Forest. In addition to the 
collieries there are in Worksop, 
a wire-rope works, glassworks, 
electrical equipment factory, a 
cannery, timber mills and wood 
turning plants, a refractory brick 
company, ehemical works and, 
perhaps oldest of all, the malting 
and brewing industries 

A factory being buik for 
Bairnswear is progressing 
rapidly and this, which at first 
will employ about 500 girls, will 
gradually take up to a thousand 


Work has also started on the 
building of a C.W.S. stocking 
factory in the Manton area, this 
to employ some 230. 


COVENTRY 


hy has frequently been stated 
that there is not another 
town in the country which has 
contributed so much per head of 
the working population § to 
Britain's export drive as Coventry 

And a brief glance at the 
numerous car factories in the 
city should suffice to convince 
anyone of the truth of that state- 
ment. Most of these have had 
extensions added during the past 
year or two, and at the moment 


Use of underground air-raid shelters at the Witton 
works of G.E.C. Ltd. for life-testing of electrical 
equipment has solvedja severe accommodation 
problem. 


Daimler and Alvis have large 
factory extensions in hand 

Textiles are also a prominent 
feature of present day industrial 
activity, and Courtaulds have de- 
cided again to house their engin- 
eering and maintenance plant at 
Coventry 

The General Electric Com- 
pany’s radio and televésion works 
at Spen Street are busier than 
ever Coventry, of course, is 
world-famous for its cars 
Daimler, Humber, Sunbeam- 
Talbot, Jaquar, Standard, Lea 
Francis, Singer, Morris (engines). 


NETHERTON 


ETHERTON, a “suburb” of 

Dudley, is a centre of the 
heavy engineering industry. One 
of the most progressive firms is 
that of M. & W. Grazebrook Ltd., 
who, since the war, have 
developed a completely new 
department They now build 
oil-tanker wagons for railways at 
home and abroad, an industry 
never before carried on in the 
district. The pioneer firm of the 
metal spraying industry, Metal 
lisation Ltd. is situated at 
Netherton. The only boot and 
shoe manufacturing business in 
the district is also to be found 
at Netherton. 
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Well over 40,000 
of Walsall’s population 
of !10,000 buy 


The | 
alsall | 
Observer 


“OBSERVER” BUILDINGS, BRIDGE ST., WALSALL 


L. Gian 


are initials to be seen with increasing 


frequency in association with many 
different types of advertising. 

If you are seeking an Agency not too 

large to frown at a small account, and 

not too small to handle a large one 

efficiently, we should like to associate 


our initials with your advertising. 


L. GRAHAM BROWNE ADVERTISING LTD 


REGISTERED PRACTITIONERS IN ADVERTISING 


MIDLAND BANK CHAMBERS 
335, MOSELEY RD. - BIRMINGHAM, 12 


Telephone: CALthorpe 3119 
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ADVERTISER'S WEEKLY 


THE 
COUNTY 
PAPER 


Since 1795 this Newspaper has 
served the County of Stafford- 
shire and is still recognised as 
the best Advertising Medium. 


Experts write and advise on 
Agriculture, Live Stock, Poultry, 
etc., in each issue 


LONDON OFFICE 
173 FLEET STREET, E.C.4 


HEAD OFFICE 
TEL. 692 


STAFFORD 


* 
EVERY FRIDAY - 2d 


‘| your ; 
| : pamils | 
i pape’ * 


| 


STAFFORDSHIRE 


CHRONICLE | 


‘STAFFORD 


Supreme 
IN NEWS INTEREST, 
> PRESTIGE, VIGOUR, 
INDEPENDENCE 


Vy 

3 

> @ An excellent field for 

3 

é Advertisers 

Rate cards and other information 
supplied on request 


HEAD OFFICE $ 


GREENGATE ST - STAFFORD 


Phone : 693 


LONDON OFFICE 
P. MOON 
173 FLEET STREET ~ E.C.4 
You cannot afford to miss 
Stafford 


ARMM ocauttt sli Atos 


if you are seeking 
sound ideas to promote 


sales and goodwill then 


es? 
G08 certain that our 
organisation can be of 


service to you in planning 


advertising 


that brings results. You 


are cordially invited to 


consult ou: 


executive staff with your 


particular sales problem. 


John Halifax 


LIMITED 
Consultants and Agents 


Grey Friars 
LEICESTER 


Phone 23020 
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Many Factories 


WOLVERHAMPTON 


| population to 
through 
| 


| obtain the 


OLVERHAMPTON, 

described as the “Metro- 
polis of the Black Country,” 
where on the map the black of 
the industrial, concentrated areas 
meets the green of agriculture, is 
the centre of an inexhaustible 


often 


number of diverse trades—rubber, 
rayon, motor and _— general 
engineering, ironfounding, locks 


and safes, switchgear, aircraft and 
components, motor and motor 
cycle accessories, trolley and 
diesel buses and lorries, boilers, 
inks, pants, and many more. It 
has an exceptional 
number of “back- 
street industries.” 

Within the town 
and its near 
vicinity are 100,000 
insured employees 
Indeed, recent sur- 
veys have shown 
unemployment as 
under 3,000-—--less 
than 2 per cent 

No sites are ear- 
marked for. new 
factory building 
since such develop- 
ment has virtually 
reached a peak, but 
it is thought that 
about £2 million 
has been expended 
during the last five 
years on factory extension, e.g. 
Goodyears new pliofilm plant, 
new machine shop of Bayliss, 
Jones and Bayliss, expansion of 
the John Thompson works. 


(oe Bi 


Proposed development for 
motorways through the West 
Midlands will make Wolver- 


hampton strategically even more 
prominent for manufacturing and 
distribution 


STAFFORD 


HE pleasant county town of 

Stafford—chartered in 1216 
as “a free borough for ever” 
is to grow from its present 37,000 
70,000 or 80,000 
seven _ self-contained 
neighbourhood units within an 
outer by-pass. 

The town is already in the 
throes of a problem—how to 
extra 1,000 workers 
to fill that number of vacancies 
in the various local industries 
These include electrical engineer- 
ing. internal combustion engine 
manufacture, the making of 
grinding wheels wire reinforce- 
ment for concrete, shoe-making, 
locomotive engine manufacture, 
and the making of salt, among 
other industries. 

Since the war, the Council has 
built over 1,000 houses, and 
another 1,000 are cither in course 
of erecton or planning. At least 
two of the major firms—the 
English Electric Co. Ltd., and 


W. G. Bagnall Ltd.—have built, 
or are building, their own 
housing estates. 


STOKE 


HE Etruria Gasworks, cater- 

ing for the industrial needs 
of Stoke-on-Trent, are to be 
further extended at an estimated 
cost of £14 million. 

The.pottery firms are going full 
out on exports. Hence the need 
for increased supplies of gas for 
the tunnel kilns in which so much 
of the china and earthenware of 


Photo: Birmingham Gazette 


These buildings under construction at Austin 
Motor Works, Longbridge, give some indication 
of the industrial activity in the area. 


to-day are fired. 


The local coalfield, which 
already employs upwards of 
20,000, is also being extended 


A shaft for a new pit at Hem 

Heath, on the city borders, is 

now being sunk. 
Steel—another 
is booming 


local industry 
Shelton Steel 
Works, employing over 4,000 
men, have recently broken all 
previous production records. 

Litho firms have never been 
busier. That applies, too, to all 
the colour-makers 

Two hundred applications 
dealing with developments of one 
kind and another are, on an 
average, received by the Stoke- 
on-Trent Reconstruction Com- 
mittee every month 


WORCESTER 


HE level of employment in 
Worcester is very good. In 
some of the engineering industries 
there is a slight falling off but 
is more than compensated by the 
pressure in others. The need is 
for highly skilled men in heavy 
metal cutting and welding, for 
types of metal construction, and 
metal casting and canister work. 
Glove and porcefain making, 
the staple industries, are very 
busy, much of the produce being 
for export 
There is little prospect of 
factory extension. Most factories 
were brought up-to-date during 
the war 
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Are Being Built 


DERBY 


NDUSTRIAL Derby is usually 
associated with Royal Crown 
Derby china, Rolls-Royce aero 
engines, British Celanese fabrics 
or the production of railway 
locomotives and rolling stock 
True, the last three. numbering 
their employees in the thousands, 
form the industrial backbone of 
the town, but there is a large 
number of smaller firms produc- 
ing a surprising range of goods 
and giving employment to a big 
proportion of the 86,000 people 
who daily earn their living in 
Derby. 

Derby produces sugar refining 
and cane crushing machinery, can- 
making machinery, cables, elec- 
tric motors, power presses, 
kitchen equipment, boilers, tubes, 
diesel engines, bricks, leather, 
paint, glass and dairy equipment 
This variety, as much as the post- 
war trading boom, has kept the 
town prosperous 

It is the exception rather than 
the rule to see periodic unem- 
ployment figures of more than 
200. 


LOUGHBOROUGH 


ITUATED in the heart of 

Leicestershire, Loughborough 
is remarkable for its diversity of 
industries. The Brush Company 
Ltd. have their main engineering 
works there and make turbines, 
engines, bus bodies, etc., whilst 
other firms make hosiery 
machinery, horticultural products, 
cranes and lifting tackle, stock- 
ings, hose, underwear and outer- 
wear, bells, scent, patent 
medicines, etc. 

A large area round Lough- 
borough is given over to agricul- 
tyre, and Shepshed, a prosperous 
but small industrial town, is close 
at hand 


WEST BROMWICH 


TEST BROMWICH’'S 84,000 
population is maintained 
by 58 major industries, including 
coal mining, the production of 
steel tubes, constructional engin- 
ecring and the manufacture of ail 
manner of goods from glass to 
springs including iron and steel 
tubes, typewriters, nails and 
paint 
There is a job for every fit man 
in the town, with engineers and 
builders demanding more men. 
but there is constant movement 
of workpeople 
More industries are planned 
and 1,322 acres of land have been 
scheduled for industrial develop- 
ment. Plans have been passed for 
the erection of a new small arms 
works owned by the Birmingham 
firm, Webley & Scott, and a new 


bakery serving West Bromwich 
and neighbouring boroughs will 
be built as soon as materials are 
available. 

Work has already started on a 
new gas works at Swan Village 
which will treble the existing gas 
supply, and the need for tech- 
nicians in industry is being met 
by the provision of £303,000 for 
a technical college. 

Virgin land is scarce in the 
town, a large amount of the 
ground available for industrial 
development being reclaimed 
from derelict land. 

An aerodrome is to be built on 
part of 1,000 acres acquired for 
recreational and agricultural 
purposes. 


LEAMINGTON 


OYAI Leamington Spa 
achieved its fame during 
the days of the Regency by 
virgse of its saline waters, and 
although they still form the 
basis of its quiet attractions, 
much progress has been made in 
the development of light indus- 
try 
Employment is at a high level, 
and recently the Corporation pur 
chased a large tract of land 
specifically for use by light in- 
dustry. A number of applica 
tions for sites have been received 
from firms as widely diverse as 
plastic manufacturers and light 
alloy founders 
Employment is centred upon 
the Lockheed Hydraulic Brake 
Company, whose products are 
world-famous, but other manu- 
factures include gas cookers, 
agricultural machinery, photo- 
graphic films, gloves, jewellery 
and ladies skirts 


RUGBY 


HE population of Rugby in 

. 1931, the year before the 
town was incorporated as a 
borough, was 34.416. At the end 
of last year it was 46,180. 

This gives an indication of the 
growth of the town, the popu- 
lation of which has been rising 
steadily at the rate of a hundred 
a month for some time. The only 
limiting factor now is the speed 
with which houses can be erected 
for, desvite the fact that well over 
a thousand houses have been built 
for the local authority since the 
evar, the waiting list still contains 
two thousand names 

With full order books, the 
British Thomson-Houston and the 
English Electric Companies. the 
main employers of labour in 
Rueby, will be busy for years 
Orders include electric traction 
equipment for the Empire and 
Europe and power station prime 
movers and generators for the 
British Electricity Authority. 


383 ADVERTISER'S WEEKLY 


WELINGTO JOURNAL 
SHREWSBURY. HEWS 


One of the foremost weekly newspapers in 
the country, the Wellington Journal and 
Shrewsbury News affords unrivalled cover- 
age throughout Shropshire, the West 
Midlands and Central Wales. Detailed 
distribution figures are available on appli- 
cation. Space is strictly limited under the 
present newsprint restrictions, but the 
Journal is a “must” in your forward planning. 


NET SALES 54,182 WEEKLY ABC 


Heod Office— 
WELLINGTON, SHROPSHIRE 


London— 
DAVID L. CLACKSON, 60 Fleer Sc 
Cen. 2626 


One herald may have been a satis- 
factory method of advertising 
in mediaeval days, but to-day 
one has to use several Heralds 
and Posts and Mails, Gazettes and 
Despatches to ensure} that’ the 
world in general knows what 
you have to offer, whether it be 
goods, service or ideas. ’ [* 
Without blowing our own 
trumpet we, as specialists, know 
what makes good advertising, 
and, advertising good. 7%" } 
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ADVERTISER'S WEEKLY 


GET YOUR MESSAGE INTO THE HOMES OF 


NORTH WORCESTERSHIRE 
STAFFORDSHIRE BY USING THE 


DUDLEY HERALD SERIES 


Certified net sales 33.000 copies per week 


LONDON OFFICE 


154 FLEET STREET, E.C.4. Phone: CENtral 7955 


HEAD OFFICE: 


PRIORY STREET, DUDLEY. 


AND SOUTH 


Phone: Dudley 2424 


IF YOU KNOW THE MIDLANDS YOU WILL 
NOT FAIL TO INCLUDE THE 


STOURBRIDGE COUNTY EXPRESS SERIES 


@ COUNTY EXPRESS 


@ KIDDERMINSTER SHUTTLE 


@ LUDLOW ADVERTISER 


@ TENBURY WELLS ADVERTISER 


Head Office: HIGH STREET, STOURBRIDGE. 
London Office: 7231 STRAND, W.C.2. 


AB.C. CERTIFIED 
WEEKLY WET SALES 


Phone: 5183 
Phone: CENtral 2994 


To Cover 
Staffordshire 
you must include the 


“LICHFIELD 
MERCURY” 


For rate card apply — 

4. T. ROBSON & SON, 
13-28, FLEET STREET, LONDON 
or Head Office 
BM, BIRD STREET, LICHFIELD 
Tel, 3005 


THORNTONS (BIRMI 
COMMON LANE, ay 
Phone: Birmingham STE. 4235 


The 3 papers covering 
NORTH STAFFORDSHIRE and 
SOUTH CHESHIRE 
STOKE-ON-TRENT CITY TIMES 
NEWCASTLE TIMES 
ALSAGER TIMES 


Londen Representatrwe NORMAN SMALE 
92 Fleet St, E.C.4 


Tel. Central 8209 


Indispensable in 
their Area 
The 
Tamworth 
Herald 


(Est. 1868) 
The 


Atherstone 


. Atherstone, Warwickshire 


Hlerald 


(Est. 1877) 
Head Office: 


14 Silver Street, 
Tamworth, Staflordshire 
Phone: Tam, 12 


Also at: 


3 Market Street, 


Phone: Ath, 3151 


London 
J. T. Rebson & Son Ltd., 
23 Fleet Street, E.C.4. 
Phone : CENtral 4438 
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MIDLAND TOWNS (Continued) 


NOTTINGHAM 


OTTINGHAM'’S strategic 

position in the great Midland 
industria] belt, its accessibility by 
excellent rail and bus services, 
and jts close proximity to one of 
the most valuable coalfields in 
the country, make it an ideal 
location for business enterprises. 
The best known of the city's in- 
dustries is that of lace-making. 

The building of new factories 
has been materially affected by 
war and post-war conditions, al- 
though great progress is being 
made with the new Bairnswear 
factory at Worksop. 

Nottingham can claim to have 
the largest cycle factory in the 
world, giving regular employment 
to over 6,000 people, while the 
county is a centre of the home- 
grown sugar industry, with fac- 
tories at Colwick and Kelham. 
There is, too, country’s largest 
firm of manufacturing chemists. 

Other local industries include 
brewing and malting, tobacco 
manufacture, brick-making, 
bleaching and dyeing, and, the 
manufacture of cash _ register 
machines. 

Industry generally will benefit 
greatly by the important power 
station extensions at North 
Wilford, just outside the city, and 
by the new station being built at 
Staythorpe, near Newark. 


MANSFIELD 


IGURES just published by 

the National Savings Move- 
ment show that people in 
Mansfield and district achieved a 
unique distinction. They actually 
saved more last year than in 1948 
and in March they were keeping 
it up to the tune of £21,500 more 
than March 1949! 

To cope with an acute problem 
employers offer attractive con- 
ditions and facilities to the 
workers The Mansfield and 
District Hosiery Manufacturers’ 
Association has opened a school 
in a drive to get girls leaving 
school back into the industry 

The Council recently made 
known its plan—running into 
millions—for obliterating the 
centre of the town to make way 
for a new civic centre. In March 
the builders started work on a 
huge factory for Boneham and 
Turner Ltd. the precision 
engineers 


WALSALL 


HE title “Town of a 
Hundred Trades” often given 
to Walsall, is too modest for the 
hard-working industrial borough 
of to-day 
Walsall’s world-wide reputation 
for quality leather goods was 
never higher, and 106 firms with 
5.000 workpeople produce leather 
articles of every description. The 
remaining 240 firms, with 18,000 
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workpeople, manufacture metal 
goods of all types, plastics, cloth- 
ing, textiles, food and drink. 
Newest firm to the town is 
Elkington & Co. Ltd., who have 
moved their entire silversmith's 
premises from Birmingham. 

Council houses in this borough 
of 113,000 people now number 
more than 10,000 and an estate 
for another 1,200 is being 
prepared. 

Major developments since the 
war include the construction of 
a vast electricity station, which 
will have six generators, the 
building of several schools, and 
the start of a workshop block for 
a large technical college. 

Deposits in the district Trustee 
Savings Bank which has seven 
branches, exceed £3 million. 

As a shopping centre, Walsall 
serves a mixed rural, mining, and 
industrial community of 150,000 
in addition to its own population. 


WARWICK 


ARWICK, although it has 
a population of only 
15,000, is a thriving town with 
a mixed population of artisans 
and middle class people, many 
of whom earn high wages and 
salaries in the neighbouring 
industrial towns of Coventry and 
Birmingham. 
There is no unemployment, 
and the town’s light industries 
are contributing to the export 


drive. These include Austin 
Edwards, makers of Ensign 
cameras and films; Nelsons, 
gelatine manufacturers; Eagle 


Company, makers of municipal 
vehicles; Norman Engineering 
Company, petrol engines; and 
De la Rue, manufacturers of gas 
stoves. Others are engaged in 
making accessories for the car 
industry. 

Catering for tourist traffic to 
the Shakespeare country is 
another important aspect of the 
town, which is also a popular 
centre for shoppers from the 
neighbouring rural areas. 


KIDDERMINSTER 


ITH more than 25,000 of 
its population of 38,000 
registered as employed, Kidder- 
minster, the carpet manufacturing 
centre of the world, boasts a 
higher percentage of employment 
than any town in the country. 
Industrial development of 
certain parts of the town was 
encouraged after the war, and 
the introduction of heavy and 
light engineering firms, an optical 
lens manufacturing concern, and 
a rapidly expanding company 
making car bodies, has served io 
give the town a better balanced 
economy than was the case when 
practically everyone employable 
was dependent on the staple trade. 
Extensions to many of the 
carpet factories are in hand 
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How Budget Affected Market 


(Centinued from page 372) 


against a comparable figure of 
2 tons for South Wales). 

Leicester, Northampton and the 
neighbouring towns produce 
between them more than half the 
country’s footwear. Leicester 
concentrates on women's shoes, 
while Northampton specialises 
more in men’s shoes. Leicester 
was producing at the rate of over 
20 million pairs a year before the 
war. The industry's labour force 
(of which 50 per cent are women) 
diminished by a third during the 
war, and so great is the shortage 
that other industries which 
employ mainly women are 
officially discouraged from mov- 
ing into the area 

There has been some criticism 
of the industry's export record, 
and a mission returning from the 
United States found fault with the 
finish and “cye-appeal” of some 
home products, and regretted 
present tendencies to copy 
American fashions rather than to 
develop traditional British 
designs. The industry, after a 
good year in 1948, is now finding 
competition brisker, and company 
profits of shoe firms are showing 
what no doubt the Government 
regards as a commendable 
tendency to dwindle. 

The hosiery industry too, more, 
than two thirds by value of which 
is concentrated into Leicestershire 
and Nottinghamshire, lost ground 
heavily during the war, and found 
itself in 1945 at only half strength. 
Here, once again, is the same 
desperate shortage of skilled 
labour, for after their war-time 
experience in more modern 
engineering works women are 
reluctant to return to the more 
traditional industries. 

Nottingham has also been 
famous for centuries for fine 
quality lace, although in terms 
of numbers directly employed the 
industry is not of major impor- 
tance. The war-time run-down 
of workers was less than might 
have been expected, for the 
demands of the eastern fronts for 
Mosquito netting was heavy. It 
is a sign of the extraordinary 
complexity of modern economics 
that the discovery of D.D.T. 
should represent a serious threat 
to an old established craft 
industry! Lace workers view 
with approval the modern 
tendency of women’s clothing to 
become less utilitarian, for their 
industry is liable to the most 
violent ups and downs as fashions 
change Nottingham is also 
probably the most important 
tanning centre in the country, and 
its leather works deal with over 
60,000 skins a week 

These towns also illustrate the 
tendency already pointed to in 
Birmingham for ancillary 
industries to begin life as the 
servants of an old established 
trade, but to develop in the course 


of time into independent 
industries of major importance. 
so it has been with the engineer- 
ing industry, which had its origins 
many years ago in the need to 
provide the hosiers of Leicester 
and lace manufacturers of 
Nottingham with the machines 
re were learning to demand, 


* o * 


yo byw brief survey of the 
industrial Midlands has, 
perhaps, emphasised problems 
rather more than possibilities; if 
this is so it is because the way 
back to a state of economic 
equilibrium is a difficult one to 
find. There is no doubt that the 
possibilities are there as well as 
the problems. 

As a market the Midlands and 
North Midlands present a better 
prospect than any other Region. 
In the short term, present pros- 
perity is there for all to see. 
Unemployment in the 12 counties 
that make up the two adminis- 
trative Regions stands at the 
fantastically low figure of 24,000, 
or less than one jn every hundred 
workers. The industries in the 
area for the most part pay good 
wages. The Board of Trade 
Retail Sales Index, which reflects 
the buying habits of the Regions’ 
24 million households, shows that 
sales here are increasing at a 
greater rate than in any compar- 
able area. 

In the long term too the future 
looks bright for the Midlands 
asa whole. The major industries 
are those which are the least 
susceptible to boom and slump. 
A higher degree of mechanisation 
in industry is constantly being 
urged on us, and the Midlands 
manufactures the tools that will 
make this possible. Finally, the 
Midlands has a younger popu- 
lation, is expanding, and is 
showing itself to be confident of 


. its future. 


A busy shopping centre, Leaming- 
ton is, of course, noted as a Spa 


where many elderly people live in 
retirement. 
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Mainly Personal— 


By CONTACT 


ALTHOUGH Lord Luke 
has many other commercial 
interests—— Lloyds Bank and 
the Ashanti Goldfields among 
them-—it is doubtless as chairman 
of Bovnl, one of the biggest 
poster users in the country, that 
he will be the principal guest at 
the British Poster Advertising 
Association's annual conference 
at Scarborough in the middle of 
June 

With an Eton and Cambridge 
background, Lord Luke, judging 
from his public work, does in fact 
possess that sense of responsi 
bility which should derive from 
such a background The Terri- 
torials, the Cadet Force, the 
Church Assembly, hospital street 
collections, the National Playing 
Fields Association, Red Cross and 
St. John's, the national fitness 
campaign, the British Legion, the 
B.B.C., the National Federation 
of Young Farmers’ Clubs, are 
some of the Organisations and 
movements that have benefited 
from his public spirit. He is a 
Commander of the Order of St 
John 

As might be expected, he is too 
good a businessman not to be 


interested in advertising; as a 
matter of fact, somewhere about 
1928, he was for a period in the 
office of S. H. Benson Inci- 
dentally, his brother-in-law is 
1. J. Pitman, M.P., whose own fine 
work for advertising is still fresh 
in our memories. 


x *k * 


ELECTED this year's president 
of the British Federation of 
Master Printers, at the annual 
meeting at Torquay on Tuesday, 
is a man who has spent his whole 
working life in printing. He is 
George Newman, managing 
director of W. Heffer & Sons 
Ltd., Cambridge. 

Born in 1882, and educated at 
King Richard’s Schoo] and 
Leicester Technical College, he 
was apprenticed to Leicester Co 
operative Printers. In 1906 he 
went to the Garden City Press, 
ind ten years later to Heffer’s to 
develop the printing section of the 
business, particularly the produc 
tion of scientific textbooks and 
periodicals and phonetic books 
for which the firm is noted 

His work for master printers’ 
organisations started many years 
ago. He has been three times 


pret 


For over 33 years 111! UNIVERSE has shown 
a rising sales figure. This rise expresses the con- 
fidence of a satisfied readership, and gives in- 


PRESENT § 


ead 


QUALITY 
at 40)- 


FIELD HOUSE 


comparable results for all advertising. 
SALES EXCEED 


231,000 copies 
market — 


QUANTITY 
per s.c. inch 


No national appropriation is complete without 


BREAMS BUILDINGS - LONDON EC4 


or 
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and be satisfied 


RESULTS 


Tom Steel 
president of the Cambridge and 
isle of Ely Master Printers Asso- 
ciation; on the council of the 
British Federation of Master 
Printers since 1932 and on its 
labour and legislation committees 
since 1935; been president of the 
East Anglian Alliance for seven 
years and a member of the Cam- 
bridge District Committee of the 
Joint Industria! Council. 
Outside printing his main in- 
terests lie in horticulture-—-particu- 
larly the hybridisation of flowers 
The B.F.M.P.’s new vice-presi- 
dent, Rolf G. Unwin, is a direc- 
tor of Unwin Bros. Ltd., of 
Woking. Belonging to the fourth 
generation of Unwins controlling 
the business, he is a great nephew 
of Edward Unwin, hon. treasurer 
of the Federation from 1911 to 


1933. 

- =. 
CLAIMING that anything is 
first,” or “the biggest,” or “the 
best” is one of those risks of 
which journalists are taught by 
“sad occasion” to beware. So 
that when | say that Prose of 
Persuasion is the only book on 
copywriting published, let me 
hasten to add that | am merely 
retailing this claim on behalf of 
its author. Tom Steel. If you do 
not agree, send your objections 
to 7 Castle Terrace, Edinburgh, 
headquarters of the newly estab- 
lished British Transport Commis- 
sion advertisement division, of 
which Steel ts head 

This lean, quiet-voiced 41-year- 
old Edinburghian (is that the right 
word?) comes to the job from 
being production manager of 
John Menzies & Co., Ltd. He 
has been in advertising for 22 
years, starting with Crawfords .s 
a copywriter on a motoring 
account, moving to C. R. Casson 
and to Arks Publicity, then be 
coming advertising manager of 
Pye Radio before going to Scot- 
land Working in shops and 
department stores has given him 
an insight into the selling side 

Steel is a member of the Pub- 
licity Club of Glasgow His 
hobbies are few—and will prob- 
ably be fewer stil! henceforth 
but he manages to find time for 
a little cine-camera work 


x *«§ * 
NEVER have I enjoyed a con- 
ference more than the first week 
end Conference of the Institute 
of Public Relations at hospitable 
Hastings. Many factors contri 
buted to this. The weather was 


“the 


George 


iSun Lounge Photo 
Newman Norman H. Rogers 
glorious; the LP.R. people are a 
very nice crowd—predominantly 
young, and idealist enough to be 
deeply concerned about the moral 
implications of their job; if there 
is a pleasanter or more efficient 
Press officer than Andy Mc- 
Loughlin, I have yet to meet him; 
and the organisation of the con- 
ference could not have been 
better 

For this last, the main credit 
goes to Norman H. Rogers, the 
conference secretary, who prob- 
ably made such a good job of it 
because it was a labour of love. 
What the Institute means to him 
may be gauged from the fact that 
he is also a member of the coun- 
cil, the hon. assistant secretary. 
and the hon. secretary of its local 
government group. 

Norman has been assistant 
P.R.O. to the National Associa- 
tion of Local Government 
Officers since 1946 and edits 
PROgress, its quarterly devoted 
to P.R. in local government and 
allied services As right hand 
man to Alec Spoor (P.R.O. for 
N.A.L.G.O. and hon. secretary 
and Fellow of the Institute) he is 
responsible for developing 
N.A.L.G.O's network of volun- 
tary P.R.O.s in the 1,200 branches 
and for promoting the branch 
Magazine Movement. 

Norman was assistant editor, 
the Swimming Times, for some 
years and, as “Natator,” wrote a 
swimming column in the Croydon 
Times. He was the first voluntary 
P.R.O. to be appointed by a 
N.A.L.G.O. branch; inspired the 
formation of the first staff and 
local authority joint P.R. com- 
mittee in the country; and won, in 
1937, NA.L.G.O.'s nationwide 
Coronation essay competition on 
P.R. for local government 


WEEKS WISECRACK 


“That wasn't the hydrogen 
bomb formula I found— 
it’s the recipe for the 
Ministry of Food’s new 
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Bartholomew Fair in 1808. It 


was established as an annual 
event about 1123 by Rahere, a 
jester to Henry | and the 
founder and tirst Prior of 


S. Bartholomew's The fair 
continued almost uninterrupted 
until 1855 


Time to make a Stand ? 


About igo years ago, the movement toward more elaborate fairs was 
starting. Exchibits were shown in brightly lit and well draped stands, in 
themselves an attraction to fairgoers. Higher standards have since led to 
even more lavish displays. And standfitting charges have increased accordingly 
To-day, exhibitors are saying that such costs are too bigh, that the time 


bas come to balt the increase. At Olympia we agree, and bere our first 
EAM" TEM RA 


SUCCESSFUL ADVERTISING 


ULAR GMA Adis Ta) 


LONDON OFFICE: 85 FLEET STREET, E.C.4. Telephone: CENetral 2845 
* Members of the Audit Bureau of Circulations since 1932 


consideration is to keep costs down. Long experience bas taught ws bow to 
plan abead and to make the best of materials. If your standfitting is causing 


you concern, why not get into touch with us about it? 


OLYMPIA STANDFITTING 


OLYMPIA LTD: LONDON: @.14° TEL: SHEPHERDS BUSH 5566 


TYPOGRAPHER 


required by 


L. P. E. 


There is a vacancy in one of the 

creative production groups for a good 

typographer with Agency experience. 

Apply Director of Production London 

Press Exchange Ltd. 110 St. Martin’s 
Lane, London, W.C.2 
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| der Grenner tendon’ SerreyCompaigns” | 
Croydon 
Cimes 


104 HIGH ST., CROYDON 
\. 


FOUNDED Lwws ~ 


to-dey the most authoritotive textile journal in the world 


COVERS THE WHOLE FIELD OF TEXTILE MANUFACTURE 
EMMOTT & CO LTD. 31 KING STREET WEST MANCHESTER 3 
LONDON OFFICE: 21 BEOFORD STREET W.C.2 


LL? 


Tat. 


WE PRINT for the ADVERTISER 
DIE-STAMPING 


is only one of the Printing processes at which we 
excel. Just at present we can die-stamp letter 
headings, booklet covers ete. promptly, from the 
design stage to the completed job. 


. Ring CITY 34856 ° 


EDWARD 0. BECK L™ 


29 WATLING STREET, LONDON, E.C.4 
LETTERPRESS @ LITHO @ COLOUR PRINTERS © DESIGNERS 


% AND YOU WILL BE 
RIGHT 


if you advertise in the 


NATIONAL NEWSAGENT 
Bookseller, Stationer 


@ The only independent retailers’ 
journal. 
@ The only S-figure net sole 
journal. 
Specimen Copy, Rate Card, etc. 
trom 


107 Fleet St. London, E.C.4 
Tel: CENtral 2884, 4439, 6492 


@SHOWCARDS - POSTERS 
@ WINDOW BILLS - DISPLAYS ETC. 
SILK SCREEN PRINTED BY 


PUBLICITY SERVICE 


39 WEST HILL, LONDON, S.W.18 
Phone VANdyke 6667 


* POSTER SITES 


BULLETINS 


G. F. KRUSE 
LTD. 


37, Spring Street, W.2 


PADOINGTON O1@8 7 


May 25, 1950 


A Story of 


Progress - 


| 
| 


(and ingsborn & Kenton Aews) 


FOUNDED in 1923 


a now installed a rotary printing press 
to enable them to cope with their big 
developments in one of |.ondon’s busiest 
suburban areas. 


A district of 135,000 people appreciate the 
service and complete news coverage these 
papers provide. 


Advertisers know, from results, that they 
get full value for their money. 


Customers at our extensive commercial 
printing works are satisfied with jobs of 
the highest quality. 


Hemblen News Ltd. 


NEELD PARADE, WEMBLEY 


Tel: WEMBLEY 6051-4 
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CURRENT ADVERTISING 


Gor-Ray Skirts Back To Scientific 


ACCOUNTS MOVING 


To Scientific Publicity Ltd. 
Gor-Ray Ltd., skirt manufac- 
turers. The agency has previously 
held this acc ‘unt. 

To Max dAcson & Partners 
Ltd.: Tudor Accessories Ltd., 
manufacturers of motor acces- 
sories, from June WO (motoring 
journals andgmotor trade Press) 
The agency will also take over 
the account of an associated com 
pany, Benlow Ltd., manufacturers 
of cigarette lighters and cases. 

To Rathbone Publicity Ltd.: 
Newall Group Sales Ltd., and 
associated companies, Keithley 
Grinders Ltd... and Optical 
Measuring Tools Ltd. 

To L. Graham Browne Adver- 
tising Ltd.: Hart Foundry Co. 
agricuktural machinery (farming 
papers).—-Moulded Products Ltd.. 
plastic mouldings (trade and tech 
nical papers).—Birmingham Acci 
dent Prevention Council (Birming- 
ham dailies and weeklies).— 
Ansell, Jones & Co., Ltd., ships 
blocks (shipping papers). — 
M.G.K. Engineering Co., Ltd 
steel pallets for mechanised hand 
ling (trade and technical papers; 

Birmingham Citizens Perman- 
ent Building Society (Midlagds 
dailies and weeklies).—-Midland 
Sales Co., mail order (nationa’ 
dailies and Sundays).—Gillarc 
Hughes & Co., Ltd., farm build- 
ings (farming papers).—Dulsor 
Associated Products Ltd.. Van- 
tage lawn mowers (trade journals 
and nationals).—Orcene Co., Ltd 
industrial chemists (trade and 
technical journals)—Wm. Man 
ton Ltd., manufacturing jeweller: 
(trade journals and nationals). 
Hotel & Domestic Equipment 
Services, ice cream equipmeri 
(trade papers) 


NEW ACCOUNTS 


To Armstrong-Warden Ltd.: 
Afrikander Bright, a new cigar- 
ette and pipe tobacco which has 
just been launched by Cohen 
Weenen & Co., Ltd. National 
dailies, Sundays, London even- 
ings and selected general interest 
magazines, for 13 weeks 

lo Spottiswoode, Dixon & 
Hunting Ltd.: Samue! Smith Old 
Brewery (Tadcaster) Ltd. Con- 
centrated campaign in Yorkshire 
papers, and 16-sheet posters 

To Haig-McAlister Ltd.: Gas 
flannel trousers, manufactured by 
Loxenfield Weaving Co New 
mail order scheme in News of the 
World and People, to be extended 
to other Sunday papers later 

To Scott-Turner & Associates 
Ltd.: Jaska Ltd., manufacturers 
of wool jersey piece goods (“A” 
class home and export magazines) 

Molho Furcraft Ltd. (“A” class 
nationals and periodicals) 

To Duke Publicity Ltd., Chel- 
tenham Surface Maintenance 
Services Ltd. contractors for 
maintenance of airfields, etc.; 


Berry Bros., plant hire service: 
and Allicrop Dryers Ltd. 

To John Benington § Ltd. 
Lymington Slipway & Enginecer- 
ing Co., boat builders. Export 
literature 
NEW CAMPAIGNS 

For Personna razor blades and 
introducing the Zipak dispenser, 
using 11 in. triples plus 6 in. and 
5+ in. doubles in five national 
dailies; similar spaces plus 4 in 
doubles in three national Sun- 
days; 11 in. and 8 in. triples plus 
6 in. doubles in two London 
evenings; half page and 6 in 
doubles in two  provincials: 
quarter pages in Punch; colour 
full pages and black-and-white 
quarter pages in general interest 
magazines; trade Press and a 
wide out-door campaign. Agents 
J. Walter Thompson Co., Ltd. 

For South African Citrus 
Board, a £50,000 summer cam- 
paign to publicise Outspan 
oranges. Point of sale materials 
are now being offered to the 
dealers through the trade Press. 
For Bibby household soap in 
nationals For Trans-Canada 
Air Lines, in nationals, provin- 
cials and specialised business 
journals. Agents: Mather & 
Crowther Ltd. 

For Mothaks, manufactured by 
Thompson & Capper Wholesale 
Ltd., allocation “practically 
doubled” for spring and early 
summer, Agents: London Press 
Exchange Ltd. 

For the Creda Cadet table 
cooker, recently introduced 5y 
Simplex Electric Co., Ltd, in 


women's Magazines, weekly gen- 
eral interest magazines, electrical 
trade Press, Evening Standard 
and tie-ups with stores. Agents 
Stuart Advertising Agency Ltd. 
For Imperial Life Assurance 
Co. of Canada Ltd, in London 
evenings, selected provincial 
dailies, “class” weeklies, and 
selected trade journals.--For 
Watermans pens and Bal! Pointer, 
in national and provincial dailies 
and general interest magazines 
Agents: Armstrong-Warden Ltd 
For Star frocks, in trade Press 
To be extended to Woman, 
Woman's Own, Picture Post and 
Daily Mirror in the autumn 
Agents: Haig-McAlister Led. 
For Tenbra underwear, in 
national dailies Agents: Gee 
Advertising Ltd., Leicester 
For the holiday resort of Eas’- 
bourne, in national dailies, Lon- 
don = evenings Sundays and 
selected provincials during Janu- 
ary-April 1951. A considerabie 
sum (available through the in- 
crease in publicity rate to 24d.) 
will also be spent in the autumn 
and winter of 1950 through 
selected nationals and provincials 
to attract out-of-season visitor 
Agents: Lambe & R 


EXPORT CAMPAIGN 


For Kitty Kola Co., Ltd., which 
is marketing a new British-pro- 
duced drink, in Cyprus dailies. 
The product has also been mar- 
keted in Tripolitania (where ad- 
vertising has started) and Malta 
(where a scheme is due to start 
shortly). Agents: Wilfrid Tisbury 
& Co., Ltd. 


Agency At Agricultural Show 


The National Advertising Cor- 
poration Ltd., which handled the 
advertising for the Hertfordshire 
Show, at Willian, near Letch- 
worth, on May 17, took a stand 
to advertise its services to agri- 
culture clients. 


The advertising scheme for the 
show included $5 in. dc. spaces 
in local Press, several composite 
pages, shared with exhibitors, 16- 
and 48-sheet posters, and three- 
dimensional signs, banners and 
directional signs. 


AGRICULTURAL | 
ADVEREISING — 


A panel in the National Advertising Corporation Lid. stand. 


ADVERTISER'S WEEKLY 


W. HOPWOOD & 
COMPANY LTD. 


for their client 
ROBERT JENKINS 
and CO. LTD. 
to tell all food manufacturers 
the excellencies of Jenkins 
welded stainless and mild 
steel tanks, containers, mixers 
and jacketed pans. 
FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


MANUFACTURE 


Covers the manufacture of Painta, 
Varnishes, Lecquers, Colour, Plastics. 
Dyes, Enamels, Printing Inks, Dis- 
tempers, Oils, Spirits, Pigments, and 
appropriate Raw Materials, Machinery 
and Plant. World-wide circulation. 


LEONARD HILL TECHNICAL GROUP 
Marvufacturing Chemist— World Crops 
- uufacture 


All published at: 
| 17 Stratford Place, W.1 
Specimen copies on request 
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MERCHANTS 


ished Monthly. 


Publ 
SHIPPERS. 


ACTORS. 


AL F 


Colour Ads. facing matter. 
c 


Every Ad.“ BOUND TO BE SEEN” 


8vo. 
TIVES. 


wv 
XECU 


. 
4 


All Art Paper. 


COAL s COLLIERY NEWS-DIGEST 


COLLIERY 


for full particulars apply to 


HARPER & CO. 
8 Lloyds Avenue, E.0.3 


ROYAL 3838 


0 May 25, 1950 


Just out! 
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Advertisement | 
Production | 


For Newspapers and 
Periodicals | 


By COURTNEY D. FARMER. This 
practical guide takes the reader 
through the various stages of the 
preparation and production of ad 
vertisements. its scope includes 
planning, design, copywriting, typo 
graphy and illustration technique 
as well as advertisement analyse 
and the internal management of an 
agency. it will do much to enable 
the beginner in advertising to grasp 
and apply the main principles of suc 
cessful advertisements, and provide 
many experienced 

readers with useful 


new tines of 124 
thought. lhustrated ay 


Pitman 


PARKER ST KINGSWAY LONDON 


British advertisers anxious to 
increase their trade with 
Denmark should investigate the 
possibilities of ExsTRABLADET, 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 
space facilities. Full details from 


CRANE-DEBENHAM LTD, 
69, FLEET STREET, LONDON. E-C-4 
Central 2811 


‘CLELAND 
PACKAGING 


Cartons, outers and display pieces made 
to order, in immaculate style and in the 


best traditions of Industrial Design — 
functionally and visually 


WM. W. CLELAND LTD 
STAPLE HOUSE, HOLborn 252! 
CHANCERY LANE, W.C.2 & BELFAST 


ROOSTER photography 


MEDIA SPACE RECORD 
For week ending Sunday, May 21 


London Column 
Mornings & = *« 
Evenings 
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Daily Eapress 
Daily Herald 
Daily 
Daily 
Daily 
News 


ERs 
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Evening News 
Evening Standard 
Star 


—— = 


pw oon 


apts; 


Sunday Papers 


News of the Worid 
Observer 


‘copie ; 
Reynolkts News 
Sunday Chronicle 
Sunday Dispatch 
Sunday Empire News 
Sunday Express 
Sunday Mai) 
Sunday Mercury 
Sunday Pictorial 
Sunday Sun 
Sunday Times 


Western Independent 18 


Provincial Mornings 


Aberdeen Pres & Jul ‘s 22 «x 
Birthingham Gatettr 
Birmungham Post 
Glasgow Daily Record 
Manchester D. Dis 
Manchester Guardian 
Newcastle Journal & 
North Mail 
Sheffield Telegraph 
Western Daily Press 


Provincial Evenings 


Aberdeen E. Express 
Belfast Telegraph 
Birmingham E. Des 


“4 1 
w 2 
a2 
Biruungbam Mail 42 
40 
a2 
8 


Boltoa E venag News 
Bradford Tel. & Argus 
Coventry E weg 
Eastern Evening News 
Edinburgh E. News 
Glasgow EK. Citizen 
Glasgow Evening News 
Manchester E.. Chren. 
Manchester E. News 
Middlesbrough EB. Gaz 
Newcastle E. Chron 
Northern D. Telegraph 
Shetheid Star 

W. Lanes. E. Gazette 
Yorkshire E. Prese 
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it must be borne in mind when reading these figures tnat a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are still published in “A” and “B” 


copies. Figures given here and on the opposite page represent space 
occupied in one copy 


FOR ALL CLASSES OF PRINTING consult 
THE WAYFARER PRESS 


14 HIGH STREET, WINCANTON, SOMERSET 
Telephone : 230! 


WITH A SERVICE EQUAL TO ANY IN LONDON 
* * UNSOLICITED 
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MEDIA SPACE RECORD (Continued) 


we 
(omches ) 

Tones 10 2x 1 
Bedfordshire Times 10 Zigx 1 
Berrow's Worcester 

Journa! 10 mxis 
Burkenhead News 1-209 

Group 6 1-6 «2 
Blackpool Gazette & 

Herald 20 16 x 
Bournemouth Times .. 10 wax! 
Brighton & Hove Gaz - sx il 
Bucks Free Press 10 2x if, 
Chester Chronicle 10 22 x 
Cumberland News .. 10 2 = «14 
Darlington & Stockton 

Times + 20 ax it 
Dudiey Herald 8 — 
Eastbourne Gazette - 16x 1 
Easex Chroniche le 1x 1 
Evesham Journal & | 

Four Shires Advtr, 10 22x 2 
Harrogate Advertiser. 10 or 23%2 
Hastings Observer 10 ux i 
Herts Advertiser 10 
Hertfordshire Mercury max? 
L. of W. County Press 10 “x2 
Kent & Sussex Courier 10 2x i 
Kent Messenger -| -- 
Kentish Express 10 > i me | 
Kenush Times 10 2x 1 
Luton News & Bed- 

fordshire Advertiser 10 “a. tt 


Manchester City News 16 7 x i 
Middiesex Chronicle | 


er - 2x? 
Rochdale Observer 20 ae | 
Rugby Advertiser 10 
Salisbury & Winchester 

Journal w - 
Somerset County Gaz. 10 “4x if 
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South Yorkshire & j } 

Rotherham Advtr 10 | 22x if 
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| 2 | 16ax 1 

Stourbritige Ciy Cry. Exp. © | @x i) 
St Helens Reporter a « | ax? 
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Sussex Express ‘| 10 } 2x 1 
Walsall Observer ~+ 10 } 25x 2 
Warrington Guardian | 1 | 219 r 
Wellington Journal ..| 10 Zigx 2 
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When more than one edition is published, figures are for main edition only. 


U.S. To See Our Goods On Tour 


A travelling 
British goods, 


exhibition of 
a mail order ser- 
vice, and a “comparative shop- 
ping” report by air mail from the 
United States are three services 
for British manufacturers that 
have been organised by Gillies- 
Wells Lid., of Grosvenor Strec 
London 

The exhibition, under the con- 
trol of Mrs. Jane Gillies, one of 
the two directors (the other being 
Miss Joyce Wells) will comprise 
a representative selection of goods 
described and illustrated in the 
firm's new mail order catalogue. 
Best from Britain, which is sent 
free to 15,000 out of 150,000 
“British-minded” American con- 
tacts. It will leave on July 2 and 
will be seen in the chief cities 
right across the U.S 

Leather goods, flower seeds, 
perfumery, stationery, sweets, 
children’s atlases, cigarette cases, 
woollens, tweeds and even nylons 
are just a few of the lines handled 
by mail order 

A wide variety of information 
is offered in the comparative 


shopping report information 
which Mrs. Gillies (herself an 
American) believes is vital if 
British manufacturers are to get 
a. clear picture of competitive 
lines in the U.S.A The report 
will cover types of stores in which 
competitive lines are sold; quality, 
price, packaging, point-of-sale 
display and literature put out by 
the competitor; and the consensus 
of opinion as to the possibility of 
selling British articles in the par- 
ticular city 


“AD. WEEKLY” ON 
MICROFILM 


ADvenTisen’s Weekiy bas entered into 
an agreement with University Muicrofiler 
10 make available to libraries and other 
interested parties imsucs of the publication 
anqually in microfilm form 

Sales of microfilm copies are restricted 
to those subscribing to the regular edition 
of Apverrism’s Wereary 
only distributed at the end of the 
volume year 

Microfilm is furnished on metal reels 
in positive _microtim suitably labelicd 
Enquiries moerning purchase of the 
journal on microfilm should be directed 
to University Microfiims, 415 ! inet 
Street, Ann Arbor, Michigan, U.S.A 


ADVERTISER'S WEEKLY 


== ~~ NEW service 


FOR ADVERTISING 


IN SCOTLAND 


Here is a new organisation, with a new 


service for advertising in Scotland. 


NEW, but it has years of experience and 
progressive work behind it. 


Management, Creative Production, and 
Space Sales, are in the hands of those who 
have been responsible for the advertising, 
publicity, publishing and advertisement 
work for the S.M.T. group of Scottish bus 
Scotiand’s S.M.T. 


Magazine, now nationalised. 


companies, and for 


With this experienced key staff available to 
it, the new organisation offers its services as 
advertising agents with a specialist Bus and 


Outdoor Services unit, and as Publishers. 


NEW PRESS & PUBLICITY 
Co. (SCOTLAND) Ltd. 


Director & General Manager W. A. Woolward 


Production Manager J. McLeod 
Sales Manager A. 8. Williamson 
In charge of publications i. Clark 
in charge of advertisements - W. Glen 


41 GEORGE STREET, EDINBURGH 


New Phone Numbers : 
EDINBURGH 34371-2 
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ADVERTISER'S WEEKLY 


THAT proofs for posters to be 
used in next year’s British 
Industries Fair advertising cam 
puign were passed while this 
year's B.1.F. was in progress 

* * * 
THAT C. L, Sinclair, P.R.O. to 
the South Eastern Gas Board, is 
the new Mayor of Kingston 

* * * 
THAT E. W. Sellar has been 
elected captain of Addington 
Palace Golf Club 

* * * 
THAT Fred H. Pullin, deputy 
chief Press officer, National Coal 
Board, last week celebrated forty 
years work as a journalist 

* * * 
THAT Rosina C. Baglin, afte: 
five years with United Trade 
Press Lid, has left to re-enter 
free-lance journalism 

* * . 
THAT Garry Allighan is coming 
to England for a visit after an 
absence of nearly three years. He 
was seen off at Johannesburg by 
a number of leading journalists 
and publicity men, including J. 
Cowie (Lever Bros P.R.O.), W. 
Hall (P. N. Barrett Advertising) 
and N. Alexander § (Publicity 


We Hear— 


1HiAT Miss Miriam Forrester 
(Mrs. Roger Cole), managing 
director, The Wellington Press, is 
making good progress after her 
recent Operation, and is now con- 
valescing at home 

* * * 
[HAL “Freddie” Harradence 
went back to the nursing home 
at East Peckham, Kent, yester- 
day (Wednesday) 

* * * 
THAT each guest at the Reynolds 
News centenary celebrations at 
the Royal Albert Hall last week 
was presented with a copy of the 
paper's Century Souvenir supple- 
ment. 

* * * 
THAT Albert Farr, advertise- 
ment manager of Psychology and 
organiser of the annual bowls 
match between advertisement 
representatives and advertising 
agents, has been elected president 
of the Kingsdown Bowling Club 

* * * 
THAT methods of combating 
rising costs without increasing 
advertising or subscription rates 
were discussed at the American 
Newspaper Publishers Associa- 
tion convention in New York 
recently 


ADVERTISING MANAGER’S CORNER 


Horse Sense 


It's no stable secret, it’s just plain horse sense 


that if you want to pick a winner, it pays to 


study form. 


are such a safe bet 


That's why Harris display designs 


they've been in the running 


for nearly 40 years and they still lead the field. 


If you are looking for inside information on an 


original way of putting a spurt into your sales 


figures, you'll find that Harris is tipped as a hot 


favourite by men in the know. 


dastinclive showcurds, cloves cul-cuks by 


HARRIS 


THE 


FIRM WITH 


EXPERIENCE 


ARRIS ADVERTISING LIMITED. 29-30 KINGLY STREET. LONDON, W! 
REG 3295-6 


Tel 


May 25, 1950 


SITE 5 


The bi-centenary dinner of the printing house of Harrison & Sons 


Lid., on Wednesday of last week 


was opened by a procession of 


serving men and women in 18th century dress, led by two chefs 
bearing a boar's head. Left to right, at the top table, are: Mrs. Mark 


Thornton, Sir Norman Scoreie 


Atkey, and L. E 


B. Guy Harrison, chairman. Lady 
Kenyon, secretary, British Federation of Master 


Printers. 


THAT John K. Goodwin, free 
lance in advertising on agricul- 
tural, household and special sub- 
jects, is training under the 
Government disabled persons 
scheme at a market garden in 
Warwickshire. And 

* * * 
THAT eventually he hopes to 
have a council smallholding of his 
own. In the meantime he is con- 
tinuing his free-lance activities 

. * * 
THAT Hodder & Stoughton Ltd 
will shortly publish Advertising 
and Publicity in their “Teach 
Yourself” series 

* * * 
THAT a talk on Press work in 
relation to tourism was given oy 
Lyster Robinson, chief Press 
officer of the British Travel and 
Holidays Association, at the asso 


ciation’s weekly members’ 
luncheon last week 
* * * 


THAT the B.B.C. Listener Re- 
search is changing its title to 
Audience Research,” in order to 
embrace television 

* * * 
THAT Miss M. A. Baldwin has 
left Pictorial Publicity Co. Ltd., 
where she was Press relations 
officer for Selby shoes 

* * 


THAT a new type of rotary 
printing press, described as the 
first in Europe, has been installed 
by the Belfast News-Letter 

* - * 
THAT a children’s magazine 
dealing with the subjects covered 
by adult news magazines 
may be launched in the United 
States shortly. The object is to 
build a future readership already 
accustomed to an_ individual 
magazine's news style 

* * 


THAT an American baker gives 

his customers slogans printed in 

reverse so they can read them 

through the mirror while shaving 
* * * 


THAT anadvertisementin 
thermo-plastic printing. a raised 
printing technique, which gives the 
effect of three dimensions, ap- 
peared recently in Flair. a New 
York magazine 


Direct Mail Brings 
Fashion Buyers 


As a result of a direct mail 
campaign, costing about £4-500, 
carried out by the Board of 
Trade, London's third Fashion 
Fortnight, to be held from May 
3)—June 12, will be attended by 
at least 230 overseas buyers, 
probably many more 

This figure is at least six times 
more than the total number of 
buyers who attended the first 
Fashion Fortnight, and about 
three times as many as came last 
year. Definite acceptances have 
been obtained from 230 buyers, 
including some from America, 
and the organisers expect many 
more to arrive 


Agents v. Reps. 


The annual bowls match fox 
The Belfast News Letter trophy, 
between advertising agents and 
newspaper representatives, is to be 
held on June 7. Luncheon will be 
at the Gate House Hotel, High- 
gate. and tea in the pavilion of 
the North London Bowling Club, 
where the match is to take place. 

The captain for the agents’ side 
will be Jack Bottell of Alfred 
Pemberton Ltd., and Albert Farr 
of Psychology will command the 
representatives. 


ADVERTISING 
DIARY 


Tuesday, May ™. 

BimeMInGHAM Pusticiry Assocta- 
TION. Exhibition Hurling Match in 
aid of the National Advertising 
Benevolem Society M.E.M. Sports 
Ground, Barrow's Lance, Sheidon 
Birmingham 13 pm 
bereday, June |. 


INCORPORATED SocUETY OF BritisH J 
Apverrisers “Oth annual mectitg 
Cafe Royal. Regent Street. WI 


3.15 pm 
Friday, Jume 2. 
Pomucrry Cius oF Lonpon 
Little Journey.’ cruise to Dock- 
land Sailing 21% from Tower 


Monday, Jume 5. 

Pustrcrty Civus oF Lonpow 
Annual meeting Waldorf Hotel 
6 rpm 

Thervday, June &. 

INCORPORATED Sales MANAGERS 

ASSOCTATION Annual "7 


Connaught Rooms. 12 soon 
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BRITISH INDUSTRIES FAIR 


3993 


(Continued from page 351) 


was made by a U.S. buyer that 
the machines there had. been 
styled to suit the American mar- 
ket. Business, particularly with 
dollar buyers, was good. The firm 
is to begin consumer advertising 
at home soon 

Mr. Richard Spear, managing 
director, J. W. Spear & Sons Ltd. 
toy manufacturers, said that the 
B.LF. was held at the wrong time 
of year to attract U.S. toy buyers 
It should be held in February, 
near the time of the Leipzig Fair, 
when 30 or so U.S. toy buyers 
came over. His firm had received 
more orders during the Fair by 
post from overseas agents than he 
had on its stand 

This year was the first time that 
Die Casting Machine Tools Co., 
engineers and toy manufacturers, 
had exhibited at the B.LF They 
said results “couldn't be better.” 

Mr. R.A. H. Fatah, of Saref 
Exports Ltd., stated that exports 
of his product “Trotalong™ model 
horse, had been excellent, but 
that home trade had not been 
quite sv good. He will partici- 
pate in next year’s British toy 
fair in America, and is to begin 
advertising the “Trotalong™ direct 
to consumers in Britain 

The Biro Pen Co. reported 
particularly good export orders, 


and a phenomenal! success for the 
product of their subsidiary, the 
Citizen Pen Co. This had had 
such extraordinary results, from 
a small number of export mar- 
kets, but in very large quantities, 
that big advertising campaigns 
will be necessary to back up the 
exporters who had taken the pen 
One order, from Australia, placed 
early in the Fair, was for 150,000 

Summit Pens reported better 
overseas than home trade, but 
that devaluation had had some 
effect on sales. They are to in- 
crease home advertising, and em- 
bark on a town-by-town poster 
campaign. 


Trade Promotion 
Centre In U.S. 


A British Trade Promotion 
Centre is to be established soon 
in Fifth Avenue, Sir Normans 
Kipping, director-general, Federa 
tion of British Industries, an- 
nounced in New York 

Sit Norman was addressing the 
British Commonwealth Chamber 
of Commerce, which, he said, will 
move to the new centre and will 
be responsible for managing and 
servicing it. The American staff 
of Betro will be transferred to the 
new centre from Washington. 


PRESS ADVERTISING EXPENDITURE 


(Continued from page 350) 


ants, cereals, jams and preserves, 
proprietary medicines, tea, cocoa 
and coffee, house furnishings, 
dentifrices, and shampoos. The 
past quarter's total of £198.630 
on women's outerwear is the high- 
est ever recorded, being £70,000 
more than for the same period 
last year 

There has been a heavy in- 
crease from the travel agencies 

On the other hand there has 
been a sharp fall in home wave 
advertising, from the peak quar- 


tefly expenditure of £76,963 at 
the end of last year, to £26,232 
Cosmetics and perfumery show 
the usual seasonal fall after the 
pre<Christmas drives 


A comparison of the years 
1948 and 1949 shows that, with 
the easing of newsprint. the 
national daily and Sunday papers 
and London evenings benefited 
most (table II) A product- 
group comparison (table THI) in- 
dicates that expenditure on house- 
hold stores registered the biggest 
increase (78:10 per cent) 


TABLE t!—£xpenditure by Media Group 


Medsa (romp 


1949 


Eapendiure ¢ 


5,074,910 


Lor 301084 ~—- i” Aan 
1 isa 464 ioe se 478 47 
Na 1 340.994 aw 2.158.804 w-18 “ela 
Prov 2,908,419 15.35 9.040, 451 14-90 eral 
Py burhan Weeklies 773.04 $14 010,327 4m 17-7" 
Ma 5,405,124 5 95 7.958, 545 “MS wis 
i 571 0m +78 676,451 +18 18-49 
Tra 922,08 613 1,030,981 4-5 11 
lota 15.431,918 }ootm 421,098,598 10-0 +4143 
TABLE 11!—Expenditure by Product Group 
1948 1948 © 
Per cont Per cont 
Fapendsture of Total 


g 23) #1596 ~ “87 

“ S199 11-46 2404 04 11-75 42-71 
Radio and Mus 570, S82 atm 614,072 ye) + 747 
Total £15,001,913 10000 (21,200 598 10040 +4143 


ADVERTISER'S WEEKLY 


CAMBRIDGESHIRE TIMES 


. GROUP 
62,652 3, 


TIMES BUILDINGS, MARCH 
Tele : 2368 (2 lines) 


july To Dec. 
AB.C. Figures 


Representative - 
MR. W. H. WALMSLEY, 69, FLEET STREET 
Tele : Central 9353 


The Merthyr Express 
Obserber 


Scerics 


Pontypridd 


WEEKLIES CIRCULATING CERTIFIED 
| IN THE INDUSTRIAL NET SALES 
VALLEYS OF WALES EXCEED , 


PML RL 


5 The World's Greatest 

; Bookshop EXHIBITION 

fi * FOR BOOKS + SILK - SCREEN 
DISPLAY 


. . ' 
million volumes 
New and secondhand Books 
on every subject 


pe of three 
. 
: 


119-125 ( hearing Crome Road, W..2 
Gerrard $660 1416 line 3 
(per 6 » Yoh ts 
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mum | BOLTON 
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SILK SCREEN ARTS Lt? 


97 SHIRLEY ROAD CROYOON 


AOOtSCOMBE 414 P86 } 
1 nan Tel. 4742 (2 lines 
7 rr? London: 115 High Holborn E.C.4 
| aoa 9 . a7 
a Chancery 8762/3 


Thursday 
VICTORIA ST., BOLTON 


THERE 15 NO SUBSTITUTE /or EXPERIENCE 


aa up to BO sq. ft. in one piece 
| The Auseaype Co. itd, Brownlow 
| London, W.13 ‘Phone | bALing 
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ADVERTISER'S WEEKLY 


EVER READ A SOLICITED 
TESTIMONIAL? 


Advertisers generally like to quote 


“unsolicited 
taken at random 


from what they call 
testimonials 
from our files.”’ 
But, what's wrong with a solicited 
testimonial that never went into 
our files at all? I've got quite a few 
of them! One client wrote me a 
week or two ago saying ‘‘we are 
very pleased with the sales letters you 
have written for us’’ again, another 
wrote me just last week saying 
“the letters you prepored for us 
recently, have produced exactly the 
results you forecast and even now, we 
ore stil getting bock—four weeks after 
the bulk mailing—-post cards which 
shows what letters of this type do in 
creating a lasting impression in the 
mind of even the most horassed 
executive many thanks for your 
advice on the selection of the mailing 
list etc. Your experience and advice 
has been of great value.’ 

An example of a Briton who has 
made good in face of the toughest 
competition, Ear! Foster Advertising 
Service, Los Angeles. for whom | 
worked as copy chief for many years 
says ‘‘best copy man we ever had and 
wish you were bock’’. First Inter- 
national Agency here in London liked 
my work so well that they kept me 
on free lance basis for some years 
Amongst famous names for which 
! have written Press or Direct 
Mail are Parker Pens, Squires of 
Sheffield (Canada) Ltd., Vokes Led 
Kiwi Shoe Polish, Gospo Ltd 
Sussex soles and heels, Wavkeezie 
shoes, Morphy Richards Ltd... Brown 
& Bibby Led. These do not include 
names of many large advertisers 
who have used my service in writing 
and planning in Canada and the 
United States 

Results are what counts. if you hove 
any copy or planning problems either 
in press or direct mail 
Charges ore reasonable, work is con 
fidential because I'm not tied with 


I'm your man 


Strings to any agency or individual 
client 
25 years experience, up-to-the 


minute knowledge backed by world 
travel can be yours on a friendly 
co-operative basis—free lance only 
My thought is international, and | 
can write you a campaign for Britain 
or overseas. Why not drop me a line 
and arrange for us to talk it over 
Principals only, please. R. AYNSLEY 
COOPER, B.Sc ALPA Villa 
Road, Post Office Box 136, London 
$.W.9 Phone BRixton 5644 
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PUBLICATIONS NEWS AND NOTES 


“British Industrial 
Equipment” 


In view of certain qomments 
which have appeared recently in 
the trade Press, the Shaw Pub 
lishing Company Ltd. of 180 
Fleet Street, London, E.C.4_ pro- 
prietors and publishers of British 
Industrial Equipment, must em- 
phasise that there is nq@eonnection 
between this hedne and any 
other of a similar name. British 
Industrial Equipment, a monthly 
journal circulating § exclusively 
among overseas trade buyers of 
British industrial products, was 
founded by, and has always been 
published by, the Shaw Publish- 
ing Co., Ltd 

lype area of Water and Water 
Engineering, published by the 
Colhery Guardian Co., Ltd., is to 
be increased to 10 in. x 7 in. i4 
July This journal has been in 
existence for over SO years. Cur- 
rent issue has 98 pages, with » 
high proportion of advertisement 
pages 


4 journal published in Canada 
Empire Digest, has been acquired 
by Headlight Publications. and is 
to be published monthly from 29 


Baker Street. W.1. from Septem 
ber It will contain about 100 
pages, pocket size, on super 


calendered paper, and will carry 
idvertisements, some in colour 


Theme of the first number of 
Contact in its new magazine form 
is “Holidays Ahead.” The open 


ing article on “Scandinavian 
Summer,” by Kenneth Adam, 
director of publicity at the B.B.C 

is followed by a delightful mis 
cellany, in distinctive Contact 
style, and well up to its estad- 
lished standard. “Paris Bistros,” 
by Alexander Watt, should be ap 
preciated by visitors to France 
who look for a gastronomical 
guide There are 60 pages (in- 
cluding covers) of which 214 con- 
tain advertisements 


As from June The Boathuilder, 
official organ of the Ship and 
Boat Builders’ National Federa- 
tion, will be incorporated in the 
monthly journal, the Ship and 
Boat Builder, published by John 
Trundell (Publishers) Ltd 


May 20 Investors’ Chronicle 
carried as a separate supplement, 
‘Bricks and Mortar,” a survey of 
the building society movement 
About half the 28 pages were ad- 
vertisements 


The 92-page summer number 
of Punch contains 47 pages of 
advertisements, eight of which 
are full mages in colour 


Golden jubilee 
Ulster Farmer, 
contains 132 pages, with more 
than eighty pages of advertise 
ments contributed by 149 local 
and national advertisers 


Life and ‘Letters, Brendin 
Publishing Co will cease 
publication with the June issue 
Rising costs of paper and printing 
are blamed 


issue of the 
selling at 3d 


Legal and Gazette 


Aston Advertising 
bs pomeey Ltd. 


Ww affairs of Aston Advertising 
Mid Lid were dis used wn 
Nott County Court the Official 
Reeciver reported hat a compulsory 
vinding-“p or’er had been mae 1 May 

no the petition of a creditor The 
npany hag en incorporated " 
i ry 1. 1947 aqui 1 ad 
fining gen rricd ] M Frank 
Acton 
Th Receiver reported that labilitics 
Ons ,] ed 194 ld 
te 
tr butions 
n 
Mr unsec € " 
wholly in respect of trade supplics and 

Assets comprised cash at hank Mc 
qupment and book dels which latter 
we largely im dieputc 

M Aston had attributed the fathure 

the company t bad det losses n 
sriy « “d the pm 
sequem inability take 
snd more profita t h 
‘ health. to the la nd 
the part of th ’ ) . 
femands of the mpany «+ business 


=? te ( promised sunport 
The Official Receiver gave it as his 
pinion that the fathure was Guc mainly 
fa ane ’ ev 
redn allowed to 
ompany's trading 


against 
* debtors; that the 


a mt coonmamic and that the busines 
a clo i by the loers 
"4 t ' my va 
seciz with ¢t : ‘ 
h the conduct { . 


The pub evam'nation of Dante 
jinmes Jones, 16 Bulmer Place. W 1! 
ivertising agent was held recently at 
Lo » Rankruprey ¢ t nes 
jatilitias amounted | is]! and 


had © assets He attributed his 
fasur t peneds of unemployment from 
carly 1948 to October 1949. and w hes 
on for income tax 
during 1944 and 1945 The examination 
was conc.uded 

NOTICE OF DIVIDEND 


Horace Witttam Powis, 11 Toten 
ham Street London we advertising 


agent ncy © Ho end oreet, Pak 
friars, Surrey N 945 of 1934. Claims 
June 5. t© Frederick Harold Langmaid 
Rankruptey Buildings Carey Street 
Receiver 


London we Omics 


WINDING UP ORDER 


THompson Pusticity Lro.. % Dorset 
Street, Wo Win ing-up Order, May * 


New Companies 


Sky Pres Led. ‘2 ca Street 
Swi Advertising contractors and 
agents printers Nomin. capita 
L100 Directors Db H Seoott-Job 


capa £3.*0o Directors: J} Smethurst 
Mr ©. M) Smethurst and P Dewe 
‘ J. Lytle (Outdoor Publicity) Lad.. 
New Bond wi Nomina 
¢t om D tor. ¢ }. Lytle 
A aye *. « © (india). British 
pcidress “oO F Ec 4 R cats 
cred in B aa av “ind a m March 4 19 
t : on branches of advertising 
Pusines + wun apita Rs woe 
in Rs sha ame { person 
autvoriwed to emt service | Duke 
(The abe mentioned particulars of 


“6 recently registered are 

taken from the Daily Re 

by Jordan and Sons, 

Registration Agents, 116 sieteand Lane, 
t wc.) 


May 25, 1950 


(Continued from page iii of cover) 


SALES AND WANTS 


FOR SALE 
At well Below Cost 
Large and varied stocks of aluminium 
alloy sheets available at substantially 
below factory prices 


Enquiries invited for minimum | ton lots 


LEOPOLD LAZARUS LTD. 


4 
St. 's Street, Bi 6 
Stephen's rmingham 


SILK SCREEN PRINTERS 


SILK SCREEN PRINTING 
SHOWCARDS 
POSTERS Ay! size) 

or AYS 
GLASS SIGNS 
also Hondwrittien Showcerds and Signs 


GOODLAND 73 HN gy Swe 


ORT MAILING LIS 


CANADA & 
U.S.A. 


OPEN UP NEW BUSINESS AND 
BACK UP YOUR DISTRIBUTORS 
WITH A DIRECT MAIL 
CAMPAIGN | 


You can do this without any dollar 
expenditure. Payments made entirely 
im sterling 


1 represent the leading maiti 

houses in these countries, can pro- 

vide market research and the 

correct ‘copy angles”. Twenty-five 

years’ experience in Canadian and 

American Direct Mail assures you 
of competent advice. 


Ask about Central and South American, 
Australian, ond New Zealand lists ! 


R. AYNSLEY-COOPER, B.Sc., 
A.M.1.Ex. 
Assoc American Chamber of Commerce 


VILLA ROAD, P.O. BOX 136 
LONDON, S.W.9 
Phone. BRixton 5644 


SPECIAL ANNOUNCEMENT 


See May |! issue of /dvertiser's 
Weekly, pages 292, 293 and 298 
for the Advertising Services 
& Supp'ies Section. June 8 will 
be the next 


issue containing 


these services 
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VACANT 


NELSONS 
want another 
top-class 
layout man 


We want a man who is 
looking for more scope and 
a better salary 


We want a man with 
creative ability to work on 
important National 
Accounts 


Such a man will find his 
work and worth will meet 
with real encouragement 
No Saturdays. Holidays 


with pay this year 
Write with full details to 
the Creative Director 


NELSON ADVERTISING SERVICE LTD 
Eagle House, Jermyn $t., London, $.W.! 


¥ 
z 
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SENIOR ADVERTISING ASSISTANT 


aaricult paper 
good standing 
Send paruculars 

required t« 
Weekly 150 F.cet Sit BC4 
of good com 
in an advertining 
. first-class Must be 
all-round crafiumen Subject w that 
we prefer rims of sound taste in 
devign and tay Pension scheme 
Please te 'epho« HOL born 290% 

(Ex 1) S 4 appomtmen 


requ red Must be fully experienced 
* day week Phone Temple Bar 2730 
c i between !2 and | o'clock 
*'roxductions Lid 65 Long 
C2 
LMENT MANAGER and 


Assistant 

quired by 
group 
journals and 


Advertisement Manager re 
well-known old-established 
of companies publishing business 
reference . Age 
30 40. Must have had several years of 
sound space-selling experience Full 
particulars, in strict confidence. to 
Box 9661 Ad. Weekly 180 Fleet St EC4 


A 
STUDIO 
TREASURE 


The man we are looking 

for is known as “' A good 

all-round man.'’ His com- 

mand of studio technique 

would enable him to 
handle a wide range of 
interesting work 

Apply 

HAWKE STUDIOS LIMITED 


22 CHENIES STREET, W.C1 
Telephone MUSeum 7441-118! 


MLK SCREEN MAN, fire 
expenence Progressive 
wage, London area 

Box 9677 Ad. Weekly 180 Pleet St BC4 


aw all-round 
Position, good 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT 3. per time. 
time. Divpiay panel Ms. 


. S ow 1, 1@, om Be, 15 
imertions MUST BF PREPAID. 
ts 


le 


AD+ ERTISEMENT SEPRRSENT ATEY 
©) d-cstabisshod Company 
capenaeiced man 
© Offical Goll ¢ 
ing caxpenecs and 


with clea 
sb Handt 


SECRETARIAL 
(exper enced 
| tenth 


W rite Mac 
Martin's Street 


mil'an 
‘ 


™ 
MYHIT Sen 


45 Ad Weekly (80 F.cet S& EC 4 
PROCESS ENGRAVERS require firw 
presemative. Ful suppert given 
ave good connections Repltes 
‘ ful mfidence G Good 
Ihe Commercial Process Co 

40/42 Lexingt Street, W1 


SHORTHAND suveed 
edwor « 


a 


require 
FIRST CLASS 


ARTIST 


Experienced in retouching 

engineering subjects. Good 

conditions, 5 day week 

Permanency for right man 
APPLY 


CEN«ral 2664 


BATESON & STOTT 


RETOUCHING 


| | 45-6 Se. Paul's Churchyard, £.C.4 


| REPRESENTATIVE 
} 


with wide 
ons required by established silk scre 
and decorative specialists 

these gualifications and go 
na‘ity. we can offer a wonderf 
Proposition terrific PT OSpr 


2 
2 


comme: 


cn 
i 
vd 
u 

ts 


Remuncration of secondary mmportance 


Box 9551 Ad. Weekly 180 Feet St BC 


4 


LAYOUT MAN AND 
COPYWRITER 
Vacancies for young men with ideas. 
Large manufacturers in S.W. London 
Wree giving age, experience and 
salary required 


j Box 9546 
| | Advertiser's Weekly, 180 Fleet St., £.C.4 


| WASTED, Keprecotative im London 
areca advertiisemem = space mn 
monthly journal which has «pec aliecd 
¢roulauon Commamon only () pet 
cent) App.y 
| Box 9644 Ad. Weekly 180 Fleet St BC 4 
A GooD SALARY. Commision 
| and expe mes «(otlcred) to ‘ young 
| «25 35 fully cuperionced spa.c meget 
ator for old-<cmatshed monthly lech 
| meal Journal " well-known group 
lhe man desired is already well rm 
munecrated but enmcrprmmg cnough 
change for a ateatet potcntia 
Outstanding scope for the person who 
ful.y appreciates the science a space 
selling Write fully to 
Box 9633 Ad. Weekly 180 Fleet St EC 4 
LARGE LIVERPOOL comern mauwes 
s=itant ™ artist Applicant «sfou.d 
be experienced im showcard lettering 
| and layout, packet desen, commruction 
of email dwplay units nd sik <rees 
proces Mate age ificatiom and 
salary Jewred Box Ne 124s 
Haddons Salisbury Square Ficet 
Strce London. EC 4 
ASSISTANT required for Exhibition 
Section of Publtinty Deparwment 
large ¢ ectrical manufacturing company 
Must have practial mer bode ” 
handling —— te Jetaals foe at we 
fanec “ wks and cNginecting 
products Working know cdge f stand 
dnptay cwenuai ’ 


COmSLPuCc GOR ans 


ndu, wrcspornde nce ee 
| detaiis of capericnce aac and 
| required) quoting referer "os 
96% Ad Weekly 18 Feet St PCe 
| € PRIAL ASSISTANT regered 9 
| won f wecll-known Technica 
rnal covering manufacture 
ring industries Fust-~<law tech 
' quaiifications. works practice and 
| preferably cditoria! experiene 
| Box 9639 Ad Weekly 180 Picet St EC 4 


5 


\gueoring space. 
Additionst fee of Sd. is charged for ue of Box Offic , Series dicount: 
wesertives on 52. Aa 
Address; 
a 5 


APPOINTMENTS WANTED 


APPOINTMENTS VACAN 


ADVERTISER'S WEEKLY 


FREE LANCE ARTISTS 
WANTED 


London 
services of four more free 


agency requires 
lance artists for lettering 
retouching, scraper board 
line and wash drawings 
Send specimens, which wil! 
be returned, to 


Bex 164 
Advertiser's Weekly, 160 Fleet Se £ C.4 


GENERAL ARTIST 


There is a vacancy in the 
comfortable studio of a 
Fleet Street Agency for a 
competent, agency-trained 
all-round artist who wants 
to work in congenial sur- 
roundings as an important 
member of a busy team 
Write, giving full par- 
ticulars, to Studio Manager 
Box 953! 
Advertiser's Weekly, 180 Fleet St. EC 4 


ANOTHER FIRSTCLASS COPY 
WRITER required by Highann 
Written applications only in first in 
stanc eving Oriel details f 
experience and mention salary required 


to the Managine Director. Charles 
Higham | 7 Hebam Howe, Curzon 
Su 

ARTISTS a RED. Leterme and 
Sul te rusts with slick modern 
“ye wanted capalc f prodectng 
chents’ roughs an ad re Good 
opportunities for the rig te Write 
or phone MAXWELI CLARKE 
LID.. 6 ludor Sweet, FX CENtra 


<169 

YOUNG LAYOUT ARTIST 
Magecines Ouick worker 
dee {f typography 
nee owerntial 
Box 9640 Ad Weekly 180 Pleet St BCa4 


wanted fur 
with knoow 
Studio exper 


LETTERING ARTIST (tude or Agency 
ceperence cssental) required by pro- 

agemy, holidays with pay this 

year Details of expenence and salary 

required wo 

FR Ad Weekly 180 Pleet St BCs 


LETTERING AND LAYOUT A 
ape to COMMPECTOMt 
require 4 Agency of Studio cxperience 
esse Mal RENART Upto LID 
9 (Yer ’ 
PRODLCTION required 
by amall Experen ed 
in Process and Foundry 
week Sate age and caper 


o 
fiox 9°71 Ad Weekly Ifo Peet S BOs 


PROFITABLE SIDELINE 

Space sales men and women calling on 
every type of prospect can make an 
extra fiver a week or more if they will 
tf ve some effort to this proposition (not 
space selling) Practically no compet- 
tron, end a sownd, repeat business All 
territory protected. Commission at first 


9562 
Advertiver's Weekly, 180 Fleet Sc.. E.C.4 


INVOICE TYPEISTS, seed 16/18 ve 


zine and — pubisting (om 
panics £3 I « week 
Box 9675 Ad Weekh vy 180 Fleet St Boe 


by well-known Fleet Sweet group 


MATHER & CROWTHER LTD. 


SENIOR 
COPYWRITER 


EXPERIENCED 
VISUALISER 


Applications to Creative Director 
Mather & Crowther Ltd., 


Brettenham House 


Lancaster Place, London, W.C.2 
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we can look to him for an adequate 


for Pie Sweet Advertsing Agcmy 
folly capercaced ia block | PPOINTMENTS VACA EXPORT ADVERTISING SERVICE 
ordering and production detai 
prospects for willing worker FIRST-CLASS RETOUCHER experienced | LIMITED 
of handling 4 group of accounts ' = 4 
- required immediately ° requires 
SHORTHAND TYPIST (iemaic). requires P E R Ss @) N A L ondon Publishing ‘ by. 
in the Advertising Depaertmem of « firm " o f 
ot Enagincers in the lindale district 4 ms, ogc, and salary 
<— ‘oan || ASSISTANT = HZ, sie Sees. 110 Ole ARTIST 
offic » $}-day . 4 Broad Street. E.C 2 ss 
age eapericnce and fos ty . nd ‘or 
salary required tw in West End Agency hand- man © week provincias &@ fi 
43 } 
camt with good agency contacts. Salary LETTER 
CLASS VEISLALISER, who ling mostly important and commimson Write stating age ING & GENERAL 
among his capabilities has a fair for 
to 
characterisuc of popular Stores, is re Smart a rance leasin Box 9573 Ad Weekly 180 Pleet St BC4 STUDIO WORK 
quired by & medium size agency ppea * P z 
in confidence giving full details eaper roduction essential. FESTIVAL OF BRITA N 1951 i f i 
ence, age and salary required to | P See good opportunity for the right 
Bor ° | . 
a GUIDES & CATALOGUES | | | yours man. Exceliene Super 
Advertiser’ Fleet S&t., B.C annuation facilities. rite givin, 
© Westy, 108 ELA Applications are invited for giving 
. ' young a é 
EM ™M ETT’S lady needed with dark room experi ger (Lemporary), Saiary £850- salary required, with few speci- 
doument printung etc Good 
0 to ons and experience. Appli- 
for a Young man fully wained to diuons, five-day week. 9.30 to 5 tron d expe 7” PP 
tising for several imteresting accounts YOUNG WAN (acd 10/35). waned wo producuon of festival of 
SECRETARY REQUIRED for Adver- 
and assist generally with advertmng logues up to and including usng department of important profes- 
and catalogue production Progrcesive 
Additienal tw being 4 good shorthand- 
(oseribb!es" intefigible to Stadio will Write stating age, experience and sal nave a thorougn knowledge of typist, @ woman with pfevious experi- 
‘ . 2 ence im advertising department fa 
do); that be has a working knowledac ecs Lid, Nurseryman and Seedsman catalogue work, layout, typo pabtientiOn erefieeed. Ageual bolidas 
of typography printing and bieck Mill Sweet, Liverpool, § 
~ £260 p.a. reing £13 pa-—up to £312 
, - 4 coliatuion of material for pre : 
attempting 10 widen such knowledge Wile Salas experience’ an pa, Write giving age and experience tc 
Ga ae were Beem, Fis S577 Ad. Weekly 108 Fleet & BC6 applications giving date of ERAL CREATIVE ARTIST re- 
“ a birth, full details of qualifica- < Publishing House 
saperience; neither ia it a “top-weight <a 
tuons and experience of posts have sound knowledge of leticring and 
cme, Say “middle-weight—with an | | WANTED pe P P 
uge, qualifications, experience 
this announcement and if you still re eee a _Box 9568 Ad. Weekly 180° Fleet St BC4 
feel you would like 10 be considered 2 RETOUCHING ARTISTS ppointments Office, Ministry a 
© Knowledge of typography 
background and salary aim, to AND vice, 1-6 Tavistock Square, n advantage particulars to 
ence number In no COPY-TYPIST STENCH. =C OTTER, 
THE EMMETT GROUP j ARTIST circumstances should original experienced, Good at Layout for Red 
30 Bouverie Street, London, 6.0.4 testimonials be forwarded. Street, E.( 
N.B. No telephone of personal calls Only experienced first class Only candidates selected for THE BRITISH DIRECT MAIL Adver- 
. of Secretary Write to $3 
men need apply Street, SW. 
ASSISTANT required by General Man Box 9543 with 3/4 years Agency experience on Counties require executive for 
{ Medium size Agency Advertiser's Weekly, 180 Fleet St., E.C.4 national adverusing om wanted Advertising Department. Good 


PRODUCTION ASSISTANT wanted 
> aod general wor 
fon 9°70 Ad. Weekly 180 Fleet & 
full particulars of cxperi- | an additional 
er — gl required to Senior Executive EXPERIENCED LONDON Soace-Sales- 
S Ad. Weekly 180 Fleet St BC4 magazines Preference given to appli- 
i experience, remuneration required. ctc 
Fashion <crawing im a ilively syle Fashion Accounts. 
a competent and conscientious c ; 
Kay ~  -H---— - personality and knowledge of ¥ Agency experience useful. Very 
Box 9547 Ad Weekly 180 Fleet St BC4 Write particulars to 
her nusual Scope at ine post of Proauction Mana- details of age, experience, and 
There is U s PHOTOGRAPHER. _Inielligent - Pee § —s 
ence opying colarging ha) i ) u. - 
. 2£1,0UU, according to qualinca mens of work, if ible, to 
fully to Box H120, ¢/o Streets, 110 Old ° 
merit responsibility for creating adver- Broad Sereet. EC 2 cant wiil be responsible tor 287 REGENT STREET, W.! 
He must be able to convince us that conduct correspondence with wavellers Britain 1951 Guides and Cata- 
mai hi ourn w ic 
flow of ideas, copy and layouts | post for right man. pemion scheme puolication Candidates should SS a aa b, Gistrict 
required to: Advertising Managcr 
graphy, printing, paper and the 1 month with pay. Commencing salary 
making processes; that he is always RETOUCHING ARTIST re 
required sentation to printers, Written o] S63 Ad. Weekly 180 Ficet St BC4 
then, & not a post for anyone lacking 
Studio caperience 
held including dates, should photo reiouching. Apply first by letter. 
appropriate salary Please re-read y 
a. , MAN required by Printers 
write about yourself. giving details of of Labour and National Ser re 
: oo p Machi Limited, 102 
London, W.C.1, quoting refer- Linotype | & 
The Creative Director | | | | LETTERING & GENERAL : Fs incr Cane, London EC 
Secretarial Service, 10 Biomficid 
please interview will be advised. Resocinon lsvies _ seplicetion 
COMPETENT LADY PRODUCTION YOUNG VISUALISER/LAYOUT MAN | GROUP OF NEWSPAPERS in 
on Own WMiltiative and Studio ‘ finisned tunity for young all-round odvertising 


undermand ond , Phone for appoinument man with Weekly newspaper experi- 
Production. — | d : PRODUCTION ASSISTANT required by ctor, Reid Walker Adverusing eee. et ee . 
Maintaimng Producuon Schedules, Block Preduction Manager of advertising Nur aia? Rox 9574 Ad. Weekly 180 Fleet St BC4 
ordering, Preparing copy details for awer y. Should have experience of pro LADY (unmeor), required with 
papers, Proof ! " t preg “ cor experience of figure work, for 
Checking. ctc u v t ] 


a ook ore Pron t Street Studio Wr 
eaperionce need apply Shorthand nut Shottnand 


ihe 
cic. Shorinand an advancage ut <0 Wek Tad hice Svcs | | MeCANN- ERICKSON 
esential but an advantage Give full ewential Give 1 details. age ar . oO 


details, age and salary required salary required NEW ZEALAND. Silk Screen Operator 


. - “ ‘ experienced = all branches including 
Box 989 Ad. Weekly 180 Fleet St BC4 Box 9569 Ad, Weekly 180 Fleet St ety ck. ces Were ADVERTISING LTD. 
lisbed firm. Write Aw Mail Box 1681 
Auckland } 
ENTRAL OFFICE OF INFORMATION. require a 
Applications are invited for 

u capable of cxecuting first-class 
GROUP ART DIRECTOR for poster, and information wall-charts FIRST CLASS 

on a wide range of subjects Candi 

dates should have had considerable REATIVE 
GRAHAM & GILLIES wish to GRAHAM & GILLIES list of an yg . 


appoint a further Group Art | accounts includes ae tn ll ee ied. | 
Director, able to direct on im- MANFIELD SHOES Salary £850— £1,000 (men s—£ T YPOGRAPHER 


. (women) Written applikxations 
portant National Accounts. He ROSE'S LIME JUICE date Of ‘birch. full details of 

must himself be a first-class DUBONNET sue Ge cians wm Ge ie experienced in 
creative layout man, particularly ang oe 


strong in figure work. This BOB MARTIN (TIBS) ' a a > eis | National Advertising 
appointment carries a good HENLEY TYRES \ didates selected for 
salary commensurate with talent C.O.1. (AGRICULTURE) FIRST CLASS COPYWRITER wanicd WRITE 
and experience ROTHMAN CIGARETTES by Engincering Company in Manches 


work is interesting and covers 


; nt , icles, news a , S.w.il 
Please write in the first in- JEYES’ (JEYPINE) 7K - Geckion. ote. Xoo 100 Jermyn Strest, 6 
stance, and in confidence, to DUNCAN CHOCOLATES ~~ -- BE VRETENA, Oe 


urna! OF agency 


the Managing Director GRAY DUNN (BISCUITS) r a — tr i ret : ma 


TRAINEE REPRESENTATIVE, vacancy 

for young man secking sound training 

NIOR FOR LAYOUT AND DESIGN — the hard way. calling local waders with 

GRAHAM & GILLIES LTD., 37 GOLDEN SQUARE, LONDON, W.! eg et ke ~ well-known directories. Full walnias 

creative designer Reply stating given and good prospects — com- 
salary required and experience, if any Mission. expenses Surrey are 

Box 9575 Ad. Weekly 180 Fleet St BC4 | Box 9579 Ad. Weekly 180 Fleet St BC4 
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May 25, 


PPOINTMENTS VACANT 


IDEAS MAN 


(COPY AND LAYOUT) 


1950 


required by eading 
London Agency 


Good 
knowledge of typography es- 


Agency experience 


sential. Write giving full details 
of experience and salary 
required to 

Box 9578 


Advertiser's Weekly, 180 Fleet St., E.C.4 


CREATIVE ARTIST wanted Exper: 
r n line. tome and figure work 
M ert letterer and typogfapher 
\p Strects. 110 Old Broad Street 
t 

ADVERTISEMENT aetna tow of 

‘ cs a“ pers Croydon 

i xpern man t ake 

1 w de p smalls, initia 

k cst nd liking r detail work 

s ‘ 1 post amd = salary 

able Write fu 

st art ars auc. Previous news 

c t lvertising expenencc and 
quired t 

Box 958! Ad Weekly 180 Pieet St BC4 


CROYDON STUDIO 


requires 


LETTERING ARTIST 


and a 
RETOUCHING ARTIST 


lf your work is first class and 
you desire to work in Croydon 
telephone us for an appointment. 


CROYDON 3930 (Advertising) 


ADY ERTRENG SPACE SALESMEN 
requ established speciality publi 


cath 


Box 241 Ad. Weekly 180 Pleet St BC4 
SPACE _ SALESNEN required in all 
Jistrict Permanemt media Salary 


ret 


and Co Ad 


ACCOUNT 
EXECUTIVE 


Weekly 180 Pleet St EC4 


ognised medium sized, 
aoe 4 Agency handling National and 
Technica counts, requires an ex- 


advertusing man a5 account 


exe e The man we require should 
be able « troduce accounts of his own 
which he could develop in a happy 
at sphere with the co-operation of an 
e e team He should 


aring new National 
Technical accounts 


salary ar emuneration commensurate 
with experence and ability 
Our own staff know of this advertisement 


Write onfidence to 


Box 9559 
Advertiser's Weekly, 180 Fieet St., E.C.4 


REPRESENTATIVE required by Silk 
Scr Printer 


commission 


YOUNG PRODUCTION MAN, Photwo- 
T. socks sar © similar sation 

. md advertising experience 
Box 941 Ad. Weekly 180 Fleet St EC4 


REPRESENTATIVE, 20 
ence wn car, highest 
Salaried 


years exper - 
releretces, seeks 
postion only Kes 


0 Ad Weekly 180 Fleet St EC4 
1 AM AN EDUCATED YOUNG MAN 


with « emall advertming agency of my 
“nr 1 have plenty of spare time 
ant aw but am fu “~ bright 
ideas 1 can write, Anyone intcrested” 
Box 9648 Ad Weekly 180 Fleet St EC 4 

EXECUTIVE (Semor) secks change ww 
years xperience Press and we 
Managerial, comtact. production, | 
don o Home Counties. BM. GPF ri 

« 

SHORTHAND. TYPISTS — Privace 
retaries, Clerks, etc { you are in 
urgent need of staff, contact y 
Bureau, Excel House, Whitcomb Strect. 
we Whitehbail $924 We 


special we in efficient personnel 


Keen, energetic. young Advertise- 
ment Director Manager, with wide 
experience seeks change Only in- 
terested in first class propositions with 
scope for development 
Box 9642 
Advertiser's Weekly, 180 Fleet St., E.C.4 


STL DIO PRODL a MAN. is 
years experience Ir Technical 
Publicity Layout Gen neral artwork 
Editorial Make-up, Biocks. Production 
sock responsibic post mn business 
publishing of small agency 
Box 9564 Ad. Weekly 180 Fleet St BC4 


ADVERTISING MANAGER, sow in 


wihampton, requires same position 
London area Trained in London 
agency has practical sales experience 
mbined with high standard of adver 
sing, cxecutive at ya plenty of 
imagination Has 2 sound knowledge 
chs and prim, designs all his com 
pany s printed matter press layouts 
Has four yogrs’ experience handling 
nationa ary provincial campaigns 
saics promotion schemes exhibitions 
Please write 
Box 9632 Ad Weekly 180 Fleet Si BC4 


| 


cory. COPY. COPY. Your National 

techn " trade campaigns and inere- 

ture pA rea by agencytramed cx 
f 


wd-scliing factual, of strip 


Or humorows approach 
Box 92? Ad Weekly 180 Pleat S& BCS 
— GRADE fieure retouching 
oolouring Mecheanwa Subjects 
ll. Generali iio Work Really 
Quick service Shen Tel 

Mansion House 0772 
AR DESIG NE Prive winner in 
revemt ERP poster Competition 
secks new contacts as free-lance D 
Bouton, 6 Friday Road, Mitcham, Surrey 


BUSINESS OPPORTUNITIES 


‘ADDRESSOGRAPH’ 


Service 
MECHANICAL PLATE-CUTTING 
AND ADDRESSING 
Private Mailing Lists a Speciality 
All Plates Accurately Checked 
Strict confidence guaranteed 
AUTOMATIC ADDRESSING ASSOCIATION LTD 
4 Playhouse Yard, Blackfriars Lane, E.C.4 
Telephones: CiTy 4677 & 4009 


Ree LANCE 
Used to drawie 
im ine 
arca W rite 
Bow 9545 Ad 


ARTIST WANTED. 


mem | 


with spec o 
1k Fleet St FOS 


Weekly 


ACTIVE OR WON-ACTIVE DIRECTORSHIPS 
offered in Advertising 
Agency. Additional capital required 
up to £5,000. All replies treated in 
strict confidence 

Box 9650 
Advertiser's Weekly, 160 Fleet Se., £.C.4 


Provincial 


ENTHUSIASM and ABILITY 

wo years gency production 
experience. Talent for writing of all 
kinds ideas, layout and typography 
ability. Ex-Public School. Not quite 20. 
but exempt National Service. Also good 
general photographer; seeks change 
interesting and responsible position 


Box 9565 
Advertiser's Weekly, 180 Fleet St., E.C.4 


ADVERTISEMENT MANAGER REP 
RESENTATIVE. Sixtcen years exper 
ence home and overseas mewspapers 
Dius back ground firet~<lass creauve 
advertming experience. cxcelient record 
pr ad revenue builder for sound 
reasons secks change and is ¢ n w& 


ier any reasonable offer anywhere 


Boa 46 Ad Weekly 180 Fleet St BC4 
YOUNG, but widely capernenced Ar 
Durector controtiing art side of well 
known ing house (magazines 
and jesres change and new 
experience All round creative ability 
ayer jesign, cover and teat lustre 
wor gure frawing retouching and 


180 Fleet Si EC 4 
“ — ENPCt aL with exper 

rec National A mis, seeks 
responsible post 


4) Camden 
YOUNG MAN (©s). with experience in 
mmercia art space-selling and 
t wicdec f German and 
Cn progressive post +t learn 
nacncy 
Bon Weekly 180 Pleet St BC4 


CREATIVE ARTIST-DESIC NER Pi) 
and 


years Agency. Studi Engineering 


perien availatic for Mmiawons 
ayout Typography finished 

work and Technical illustration for 

cs. Bookicts. Display end Packaging 


i bos 9638 Ad. Weekly 180 Fleet St EC4 


THE WHITEHART DRAWING rc. 
‘ 


856 High Road, Tottenham 


For Carton design lettering os 
general 
INTERESTING PARTNERSHIP for 
ompetemt Commercia! Photographer in 
London with god general caperience 
imiuding fashion Finance oot neces 
sary Can be operated in spare-time 
till estabinhed Reply. with specimens 
which will be returned, to 


Box 955) Ad Weekly 180 Pieet St EC4 


SHOW CARDS, CUT-OUTS, 


Book Jackets. Advertsing Folders 
ac. by photoditho of letterpress 
(own photo-litho process plant) 
CARILLON PRESS LTD. 

Fine Colour Printers, Bournemouth 
Telephone: Boscombe 36835 
London Office: 147 Victoria St.. SWI 

‘Phone ViCtoria 0663/4 


ae oa AY — ag NERS AND OTHERS. 

i» units in woud of 
requiring We 
{ manufacture 


ailabte 


in multe « so single displays and 
prototype mdcrtaken work mw of 
first<tass find mpctitive prices 
W rite “ . & H (Wood 
workers Lid Herm age Way 
Stanmore Middievcs Harrow 66°77 


PHOTOGRAPHIC 
PRINTS 


Any Size — Any Quontity 
Write or Phone 


PHOTOWORK LTD. 
AND 


N 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tet. wrens ‘On00 9 


SMALL BLT PROG RESSIVE Publisher 

in Yorkshire require e 

— all round toowle See 
apa regu red 

Box 9580 Ad. Weekly 180 Fleet St BC4 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


— —- —= 
ADE FOURNAL for sale Read by 
nfluenua executives al) industrics 

Large and growing circulation Pro- 

pricter would continue as 


ednor if required {5.000 of near 
Box 9566 Ad Weekly 180 Pleet St Pc 4 


A PROFITABLE INVESTMENT 2° 


com Interest avasiabic in well-established 
Adverumng Agency Purchase Price 
i300 Good profits on citing bow 
new with Prompects of morcased 
turnover 

Box 9561 Ad Weekly 180 Pleet St EC 4 


HOUSE ORGANS 


Our pocket size House Organs written 


specially for YOU will help your sales- 
men and create goodwill nd for « 
copy of ‘Food for Thought’ full of in- 


teresting little irems of wit, humour and 
ann sense. No obligation 

MOUSE ORGANS UNLIMITED, on. Inn 
Chambers, 20 High Holborn, W.C.! 


MAGAZINE AND BOOK PUBLISHERS 
ownng book sellers and art and 
edveruene agency offers 

_— lit of 


Jirectorship 
well-known 
Authors 


Box 915 Ad Weekly 180 Fleet St Bae 


ACTIVE and FINANCIAL 
INTEREST 
in small agency required by 
widely-experienced advertising 
man — in a 


Advertiser's Workiy. tee 100 Fleet Se., E.C.4 


ACCOMMODATION 


partly 
district 
heating. lighting and 
phones Quiet tenant 
Box 9572 Ad Weekly 180 Fleet St BC4 
SMALL SKYLIGHT ROOM evant: 
in Soho Square suitable for Com 
mercial Artist. Studio House, 12 Soho 
Square, W 


ae SPACE in 


furnished room) 

Inclusive of 
ane Two 
cwcnt 


(Large 
wel 


Office overlooking 
Pieet Street Telephone Liem. heat 
img and service Rental £2) weekly 
Phone Central 1922 

SUITE OF SIX OFFICES (0) « ff 
fine situation § Embankment hca 
avaiable wummediately iis0 pa 
fox 9557 Ad Weekly 180 Fieet St BC4 


view Em 
years lean 


LARGE OFFICE, ECA. fine 
ey 


hankment 


' 
1949 fits pa 
Weekly 180 Fleet St BC4 


PRINTERS 


PRINTING FIRM in Yorksture 
line t© London. can 
work Colow brochures, labels, etc. up 
to double demy High quality 
Be S37 Ad. Weekly 180 Fleet St P04 


O558 Ad 


on main 
undertake litho 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 
WINTERBOTTOM & SON 


25 Prince George St., Portsmouth 


TYPESETTING and Plate Making for 
Muiltiith and Rowprint Machines siso 
Offset, Letierpress; Mutcilith and Fac 
smile Letter Printing. Good dependabic 
service. Leighton, 70 Gienthorne Road 
Ws RIV 4225 

ro PRINTERS: 


Publishers of Juvenile 


Litho 


serv toe and 
competitive charees ESSENTIAI 


Write 
Box 9649 Ad Weekly 


180 Plees St BO4 


DIARIES WANTED Day to page 
Pr and «amples to 
“4 Ad Weekly 180 Pleet St PCa 


(Continued on page 394) 
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ADVERTISER'S WEEKLY 


Advertiser's 


People read The Times for more than one 


reason, but chiefly because it opens a window 
on the wide world. News reports in its columns 
from Saigon or Stockton-on-Tees 
The 


completeness and accuracy of information 


bear the 


same stamp of authority ; Times puts 
before all else. It relies, to a greater extent than 
any other journal, on its own correspondents 
at home and abroad. The comprehensiveness 
and independence of its news service have 
given The Times an individual distinction which 
has long been recognized by responsible men 


and women in all sections of society. 


THE <8@8% TIMES 
AND ITS COMPANION 
PUBLICATIONS 


LITERARY 
Ever 


EDUCATIONAL SUPPLEMENT 


Ever 


THE TiM 


l 


WEEKLY EDITION 


Every } 


REVIEW O 


First Wednesday of Every Month 


THE TIME 


Occasional Publications on 


Matters of N 


Tuurspay, May 25, 19580 


Dd. a copy 
40/- a year 
Post free 


(45/ - overseas) 


| announce 


SUPPLEMENT 
y Friday 

v Friday 

ES BY AIR 
Daily 

Vednesda\ 


F INDUSTRY 


S SURVEYS 


ational Interest 


STOP PRESS 


“PIE” SERIES 
SUSPENDED 


Hutchinson & Co. (Publishers) 
publication “Pie” 
pocket series of periodicals sus- 
pended, “owing to recent heavy 
increases in production costs.” 
“Summer Pie 1950" will not 
appear. 


TRIBUNAL : TERMS 
OF REFERENCE 


Terms of reference for 
National Arbitration Tribunal 
rans June 12 on L. aa AS 
S.C. dispute (see e 347) are 
(a) (b) © aitional ap- 
prentices. L.M.P.A. spokesman 
said (Wednesday) 
they could not ask Union to 
withdraw overtime ban pending 
arbitration hearing. 


PITMAN DEMANDS 
MORE LABOUR IN 
PRINTING 


Plea for more labour for 
printing industry made _ by 
Cc. E. Pitman, president, 
B.FMLP., at Torquay, Tuesday 
“Industry still has 30,000 fewer 
employees than in 1939; shortage 
largely in crafts sections, where 
pew i has been restricted,” he 


Some work which these men 
did had died through rising 
costs, delays, and restrictions. 
Much had gone abroad, 
more still to duplicators and 
office printing machines. 

Time had come to ask trade 
unions to ive account of 
stewardship. ey claimed right 
to control and supply labour 
employed in printing industry. 
Therefore their duty was to see 
there was sufficient manning of 
industry. 


INSURANCE CAMPAIGN 


British Insurance Association 
new campaign, breaks June 1. 
will last to end of year. Not 
anti-nationalisation, will have 
popular appeal. Using national 
dailies, Sundays, London even- 
ings, provincial dailies and 
weeklies, insurance journals. 
Agents: London Press Exchange. 

Monthly leaflet to 1 million 
policy holders to be distributed 
through 200 insurance offices. 
(See also To-morrow's Topics 
page 354.) 


W. W. HADLEY HONOURED 
Following annual meeting, 
Kemsley Newspapers, Tuesday, 
luncheon given to W. W. Hadley, 
just retired from editorship, 
“Sunday Times,” by Viscount 
Kemsley. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Lrd., 
May 25, 1950. 


at their office at 180, 


Printed in England by Staples Press Limited at their Great Ti 


Fleet Street, London, E.C.4 
cchfield Street, 


(Phone : Chancery 8844.) 


London, establishment. 
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